










pecial Articles, Page 103 pasion _ Index to Ads., Page 133 






Index to S 



































Es: CONSOLIDATED. 


_ AMERICAN HOROLO — — 


“EWE ELER 


Copyright 1919, By Pa 
The Jewelers’ ace 
Publishing Company. 






: WITH WHICHAR 






















11 John St., Corner Broadway, New Y ork 


Entered as second-class matter February 15, 1902, at the Post 
Office at New York, N. Y., under the Act of March 3, 1879. 


Published Weekly Subscription, $3.00 per year 











ae x 
51st Year WEDNESDAY, JULY 9, 1919 Vol. LXXVIIT, No. 23 6 

































—__ 


rg 






<Y 


—=- 





We 


4 






@ 


CEN 


Co 
9 


oA 


g \/ 
O° Ve 














Medal Commemorating the Signing of the Great Peace Treaty, Issued by the American Numismatic Society. 
(See text on page 61.) 
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THE 
NEW . 


PATTERN 


OT an ordinary pattern, but the 
creation of a sculptor of inter- 
national reputation, James Earle 
Fraser. Mr. Fraser is well known to 
the American public through his de- 
signing of “The End of the Trail” and 
the Buffalo five-cent piece for the 
United States Government, aside from 
his works which adorn many of the 
country’s most prominent public build- 
ings. 

So that the women of America, the 
buyers of silverware, may khow the 
Alvin Victory pattern better, and know 
that it is a creation of James Earle 
Fraser, big space advertising will ap- 
pear in Good Housekeeping, Woman’s 
Home Companion and Ladies’ Home | 
Journal, three powerful women’s publi-— * | ' 
cations, throughout the entire Fall 
season. 

This advertising is going to stir up a 
big interest in the Victory pattern. 
Take advantage of it. Make special 
displays of Victory pattern— and 
show it on every occasion. 











Alvin Silver Company 
Sag Harbor, N. Y. 


Chicago, 10 S. Wabash Ave. 
New York, 15 Maiden Lane 
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Jewelry In Its Relation to Dress 


Basis of an Address by Miss Isabelle M. Archer Before the Convention of 
the New York State Retail Jewelers’ Association Held at Saratoga 
Springs, June 30, July 1 and 2 














MUST tell you what a treat it is to be 
here this morning. Often while I have 
been writing those articles for you to read 
I have wished that I might talk to you in- 
stead. And here I am at last and now 
we are going to have a little chat on 
jewelry and its relation to dress and the 
| principles of jewelry wearing. 
Very direct is the relation between 
jewelry and dress, and in its practical ap- 
plication it becomes an asset in the selling 
of jewelry, for the understanding of this 
relation between dress and jewels and 
their application of their principles govern- 
ing jewelry choosing makes jewelry more 
wearable. And every piece that is worn, 
instead of being put away in a trinket 
box as a curio, makes friends for the 
jeweler. Every piece that becomes a 
much-worn favorite sells another jewel 
and the reverse is true. No well-dressed 
man or woman—and these principles ap- 
oly as well to men’s jewels as they do to 
women’s—no well dressed man or woman 
deliberately buys a jewel in order to keep 
it forever in a strong box. A jewel is 
bought primarily with the idea of its being 

worn. 

Jewelry is the most valuable aid to 

' beauty we have in modern costumes, but 
to meet with this requirement it must be 
correctly worn and to be correctly worn 
it must be intelligently chosen. Each and 
every piece must be used with the thought 
in mind of its direct effect on the entire 
costume. This jewelry relation is spoiled 
entirely if a single piece is chosen hap- 
hazard—by mere chance. You know what 
a common mistake it is for people to pick 
out a piece of jewelry with the idea of its 
daintiness or prettiness being all-import- 
ant and without regard to its relation to 
the rest of the costume, but many people 
do not understand what it is that makes 
jewelry correctly worn, and this is what 
I would tell those folk. 

There are two principles in jewelry wear- 
ing which relate directly to the costume, 
one is appropriateness and the other is 
suitability. By appropriateness is meant 
those jewels which are appropriate for the 
season of the year; that is, seasonal 
jewelry—those pieces for Spring, Summer, 
Autumn and Winter. Jewelry for the time 
of day includes jewelry appropriate for the 
morning hours, for the afternoon, or again 
for wear with the evening costume. Then 
there is jewelry appropriate for the oc- 








casion, for the at-home functions or the 
restaurant dinners. 

Suitable jewelry covers that branch of 
jewelry that is to be chosen for wear with 
a particular costume. It must harmonize 
with the costume in line, form and contour. 
That is suitable jewelry. 

Under the heading of appropriate jewelry 
we have the seasonal type, but that does 
not necessarily mean that certain pieces 
have been chosen for wear only at certain 
seasons. It means rather, that particular 
pieces have been found to be more appro- 
priate with Winter costumes than they are 
with those of the Summer—or for Spring 
and Fall instead of for Summer or Winter. 

Some pieces I have in mind illustrate 
this exactly, the first is a heavy gold chain 
with a long pendant and it is set’ with 
cairngorms and topazes; large faceted to- 
pazes make the pendant and the gold work 
is carved and handsomely engraved. That 
piece had been chosen for wear during the 
Winter months with a favorite satin walk- 
ing suit. The suit was of the heavy suit 
satin and it was trimmed with fur; there 
were sable coijilar and cuffs, and a sable 
band trimmed the lower edge of the coat. 
This necklace was used on the outside of 
the coat below the fur collar and it was 
very effective. But that piece was not ap- 
propriate for wear with the light materials 
of Spring, and a tan cloth frock that was 
used lately did not make a good backing 
for this necklace, so another one was chosen 
in its place. Peridots were used to match 
a little green toque that was worn with the 
tan suit. In the Summer another set of 
jewels became necessary, and a dainty lit- 
tle platinum piece set with acquamarines 
was chosen for wear with the delicate, 
dainty materials of the Summer frocks. 
Again for this Fall the warmer tones will 
be worn; reds and browns and purples 
will be the choice of this well-dressed 
woman for her Autumn costume jewelry, 
for she knows how to wear jewelry that is 
truly appropriate. 


The costume fashion has a direct in- 
fluence on this appropriate seasonal jewel- 
ry, as you can readily see, and the colors 
in style during the different seasons bear 
a direct relation to the most used gems. 
In the Spring we generally find in costume 
fashions a universal use of the brightest 
tints. This Spring we had _ emerald- 
green and Nile-green, cherry-red and 


that bright brown-red tone, henna, and 


also some very brilliant blues, pea- 
cock-blue among them. For the Sum- 
mer months the paler tints return as regu- 
larly as June; we have lavender this year, 
citron-yellow for the new yellow, and 
then there are the pale pink and 
flesh tones, and this particular sea- 
son there is the new ciel-blue. For the 
coming Fall we are promised the return 
of mahogany, a deep, rich, brown red, and 
the regular Autumn violet tones. Have 
you ever noticed that with the Fall the 
amethyst becomes popular? I have. It is 
because, in the Fall, the dressmakers bring 
out the violet colors in their gowns. 
Notice it this year and see if it isn’t true. 
It is simply an example of seasonal jewelry. 

Appropriate jewelry is also controlled, 
as we have found, by the time of day; 
for the early morning hours at home there 
may be perhaps the simple frock; as a 
friend of mine says, the little light-colored 
dress is always useful in the house and for 
wear with it she has the daintiest of bead 
chains, not those heavy affairs that are 
worn with the cloth suit on the street, but 
short necklaces of small beads that she 
calls her pets. She has a little string of 
gold beads and another of faceted tourma- 
lines set in silver. She also finds that her 
wrist-watch is a useful ornament for the 
morning hours. Then comes the lunch 
time, perhaps visitors are dropping in, then 
a little more jewelry is added to her cos- 
tume. Perhaps finger-rings that have been 
left off in the busy hours of housekeeping 
are put on for the luncheon costume, and 
even if the dress is not changed, the finger- 
rings become appropriate at that time of 
day. In the afternoon we have still more 
dainty jewelry, and the platinum piece set 
with the faceted colored gems becomes 
appropriate. For the evening hours, of 
course, we have the handsomest jewelry of 
all. Then pearls, diamonds and other 
colored gems, emeralds, sapphires and 
rubies come into their own. 

Jewels which are appropriate on certain 
specified occasions are included among 
these appropriate pieces. For the musical 
at home quite elaborate jewels may be 
worn, but if that same affair is held in 
a public hall or at a hotel the array of 
jewels must be modified to meet with the 
requirement of good taste, with the ap- 
proval of those who know how to choose 
appropriate jewelry. On occasions dur- 
ing the evening hours the same rule holds, 
and if the affair is in the restaurant or the 
theatre, there must be a careful choice of 
jewelry or we will see that garish array 
that is so extremely inappropriate. Who 
has not seen that pudgy hand showing up 
so vividly against the white cloth at the 
restaurant table? The hand itself is coarse 
and red and the fingers are loaded with 
rings, as bright with colors as a drugstore 
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window. Such, of course, is thé extreme 
example in inappropriate jewelry, but all 
degrees between must answer to the same 
rules. It is only a matter of intensity. 

Now we come to suitable jewelry, that 
jewelry which is worn to harmonize with 
the costume. Then must be considered the 
costume line first of all, and with the gown 
of flowing draperies the long neckchain 
becomes most suitable, for the line must 
be emphasized, not broken or contradicted. 
For the tunics and the shoulder draperies 
used this year it would be cruel to the 
artistic sense to use a bar-pin conspicuous 
for its great length, and it would be 
wicked to place such a pin crosswise on a 
gown of long, graceful perpendicular lines. 

Contour is another control over suitable 
jewelry. Take the cut of the neck of a 
gown for instance; say it is a round Dutch 
neck; what a pity it would be to overlay 
that with a long, narrow necklace. With 
such a Dutch neck a short string of pearls 
or some other round necklace forms a 
festoon or a little collarette would be suit- 
able, and it would harmonize in contour 
with the cut of the neck of the gown. Or 
if the neck lines were of V shape, long and 
pointed, then the little round necklace 
would be unsuited, and the long pendant 
form would come into its own and be en- 
tirely in place. 

Form is another matter to be considered 
in this relation of jewelry to dress, and 
where the gown material is firm and heavy 
the jewels may have weights and mass in 
their design. The patterns may be more 
solid than if the backing is to be a sheer 
material, and with a gown of lace such a 
piece becomes at once unsuited and does 
not harmonize; then we want the friend- 
ship circle of filigree gold or pierced plat- 
inum. That is the reason we call those 
little openwork pins lace pins, they are 
most suitable for wear with frail, delicate 
laces. That is form in suitable jewelry. 

Through color we have another way of 
obtaining harmony between our jewels and 
our dress, but this does not mean that the 
gems must forever match exactly with our 
gown color. It only means there must 
be either the perfect match or a good con- 
trast, or that a poor color scheme which 
makes neither blend nor contrast must be 
avoided. The black and white jewelry for 
wear with the mourning crépe is the most 
extreme example of this color scheme in 
gowning. Then we have all black jewelry 
for wear with the black crepe-trimmed 
gowns, and onyx or black enamel combined 
with white, for half-mourning or for use 
with the all-white mourning style. 

Amethysts, I saw used lately on two ex- 
cellent gown color schemes, in one they 
matched precisely the gown trimming, but 
in the other they made a blend, and the 
gown itself, being of lavender crepe-de- 
Chine, had its color emphasized by the deep 
color in the amethysts. An excellent con- 
trast, too, was used lately when emeralds 
flashed in their platinum settings on a 
ground of overseas-blue. This blue-grey 
suit was of dull, rough Rajah silk; it was 
worn at an afternoon wedding, and the 
jewels were a short  sautoir necklace 
formed of box-set emeralds framed in 
platinum, mille-grain wire, finger-rings set 
with emeralds, and a pair of pearl-shaped, 
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smooth-cut emeralds for ear-pendants. 
Against the oversea-blue they madean ex- 
cellent contrast and for this afternoon 
formal affair made a perfect example in 
suitable jewels. 

The material from which jewels are 
made and the material of which the gown 
is built must also harmonize if the jewels 
are to become absolutely suited. Heavy, 
coarse materials must not form the back- 
ing for dainty light jewels, and heavy, 
handsome pieces are certainly unsuited for 
use on delicate gowns. Then there are the 
rich and elaborate patterns for wear with 
the fine materials, with brocades and chif- 
fons and velvets, and the dainty, simple 
pieces for the sheer materials, and tailored 
jewels for wear with the striking materials 
of sport costumes. 

I am particularly fond of the tailored 
jewels, and I think that for the Summer- 
time and for wear any time during the 
morning, or with a street gown, there is 
nothing more appropriate or more suitable. 
The all-platinum pieces or the all-gold 
pierced work, and those bar-pins, watches 
and finger-rings enameled in dainty colors 
or set with the bright-toned, semi-precious 
opaque stones are then most _ perfectly 
suitable. 

Consider this year’s fashions and see 
what can be done in the way of suitable 
jewelry. Suppose for wear this Spring 
with one of those suits of dark cloth hay- 
ing the tan or mode colored cloth vests a 
dainty little necklace had been chosen; 
say it had been made of filigree platinum 
and set with opals or with fancy sap- 
phires. What a poor effect would have 
been gained. Instead, we had that horde 
of bright-colored beads and really nothing 
could have been more suitable, for their 
bright tints showed up well against the dul! 
vest and the dark cloth suit. These beads 
matched: the color of the toque, perhaps. 
and just gave the right, bright note to make 
those pieces exactly suitable. 

Or let us look ahead and see what the 
new fashions are to be and what we can 
choose as appropriate and suitable jewelry 
for the coming styles. There is one gown 
which is to be entirely new, and that is 
the hostess gown. This is a robe designed 
especially for home wear to be used by the 
receiving hostess. Some of them are for 
afternoon wear and others are for evening 
and some again are designed for the morn- 
ing musicale. They are very beautiful af- 
fairs, very elaborate and made of costly 
materials, and for wear with them will 
naturally be chosen the most expensive of 
gem-set jewels. 

These costumes are diaphanous with 
lace flounces, metal tissues and with the 
finest chiffons and silk crepes as their ma- 
terials, and to show you how nearly they 
resemble the finest of tea gowns and the 
most elaborate of negligees, I will tell you 
what happened in a home in New York 
lately. A young lady who was coming to 
sing in the afternoon at a very formal func- 
tion decided to appear early at the home 
where the entertaining was to be, and when 
she arrived she asked the maid please not 
to announce her, but to say that she would 
wait and rest to be ready to sing. But ina 
very few moments her hostess appeared 
and the young lady, afraid that she had 
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annoyed her hostess by coming so soon, 
apologized and said, “But don’t bother about 
me, I will just wait here and rest and you 
finish your dressing.” “But, my dear,” her 
hostess said, “I am dressed, don’t you like 
my new gown?” It was one of the latest 
patterns with the cape effect of folds of 
chiffon edged with lace and bordered with 
tiny rows of ermine below chiffon and 
silver tissue. It was cut low, with tiny 
rosebuds holding the shoulder straps in 
place, and a deep girdle of the silver lace 
divided a very full blouse front from the 
exceedingly short peplum below which 
showed full gathered Turkish trousers. 
About the ankles there were deep bands of 
the ermine and on her feet this wonder- 
ously gowned hostess wore little silver 
slippers trimmed with diamond buckles. 


Now, of course, for such a costume as 
this there will be appropriate jewels, and | 
will tell you what in my opinion would be 
the most appropriate for such a costume 
and suitable for the occasion on which 
such a costume will be worn. In the first 
place, the gown will either be vivid and 
bright, according to choice, or of the pale 
and delicate variety, and the jewels must 
run accordingly. Of course the mounting 
must be platinum, and diamonds must be 
used to a certain extent, but the colored 
gems will be the favorites. With these 
diaphanous gowns one-toned jewels will 
make the best display against the soft, al- 
luring gown materials. 

The finger-rings will show a variety of 
gems, and one of the most appropriate of 
all jewels with such a gown will be the long 
diamond chains or chains with diamonds 
and the colored stones alternating in the 
whole length of 50 inches, and on these 
chains will hang gemmed pendants. This 
example illustrates the subjects of both 
appropriate and suitable jewelry. 


The public—the jewelry wearer—is more 
curious than ever about jewelry; they want 
to know what is best to choose and how to 
wear it; their interest is aroused. Well, 
then, you tell them, tell them about these 
principles of jewelry wearing, and about 
jewels in their relation to dress, tell them 
to have their pieces appropriate for the 
season, for the time of day, and for the 
occasion on which it is to be worn; let 
them know how to make it suitable for 
their costumes in line, contour and form, 
in color blend or contrast, and in weight, 
solidity of material and type of design. 

Next Fall and Winter are to be as busy 
social seasons as we ever have had in this 
country. There will be more notable 
foreigners and no doubt some noteworthy 
Americans also. You know what the wag 
said the other day, “The President of Ire- 
land is visiting our shores,” “The President 
of Mexico has promised to visit us soon,” 
“May we not hope for a visit from the 
President of the United States?” 

At any rate it is to be socially a tremen- 
dous season, and consequently there will be 
an array of great and splendid functions, 
and what happens at the top of this lad- 
der is surely going to have its effect on 
the whole social scale. A full social sea- 
son means full coffers for the jeweler and 
for the jeweler this is to be a year of un- 
precedented prosperity. 
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Peace Medal Issued by the American 
Numismatic Society 





qonth* after the signing of the ar- 
mistice on November 11, 1918, the 
American Numismatic Society decided to 
publish a Peace Medal. In order to draw 
forth the best possible medal a competi- 
tion was planned and fifteen sculptors of 
prominence submitted designs. From these 
models a Committee of Award selected 
the one illustrated on the first page of this 
issue. It was made by Chester Beach, one 
of the most eminent of our younger Ameri- 
can sculptors. In his design he has pro- 
vided a superb conception of what this 
world peace of 1919 symbolizes. 

On the obverse, Peace is shown with the 
palm branch and wreath of victory—a 
beautiful womanly embodiment. On _ the 
other side of the winged horse, there is 
the manly form of Justice—a figure of 
Right Triumphant. The helmet of conflict 
is still upon his head, but the sheathed 
sword shows that the battle has been won. 
At the side, the wreathed scales appear. 
Justice and Peace advance together. Above 
the longing for peace and justice, however, 
the treaty of 1919 is distinguished beyond 
all others by the earnest desire that in 
future, war may be eliminated. The 
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and the name of the American Numis- 
matic Society complete the design. 

Members of the American Numismatic 
Society may subscribe for either silver or 
bronze copies of this medal. Through 
special action of the Council, who believe 
that so fine a medal should not be limited 
to its membership bronze copies (but not 
those in silver), will be offered to others. 
Full particulars as to the issue of these 
medals will be given by the American Nu- 
mismatic Society, Broadway and 156th 
St., New York, N. Y., whose committee on 
publication of metals consists of Edward 
D. Adams, John I. Waterbury, W. Geaney 
3eatty and Sydney P. Noe. 








A Beautiful Motor Boat Trophy 
Which Has Mysteriously 
Disappeared 





6 hae upper portion of the Commodore 

William E. Scripps trophy, which was 
loaned several years ago for an endurance 
run to the Great Lakes Power Boat League 
by Commodore Scripps, has mysteriously 
disappeared or been misplaced. The trophy 
has been in storage since the Detroit 
Motor Boat Club closed its doors and the 
owner thought it was intact. It has lately 

















MOTOR BOAT TROPHY WHICH HAS DISAPPEARED. 


powerful figure mounted on Pegasus ex- 
presses the idea of the League of Nations 
incorporated in this treaty. The clasped 
book of the law and the dynamic out- 
stretched arm need no _ interpreting—the 
forcefulness of the type and its virility 
suggest that henceforth the principles of 
righteousness will be in control. This 
thought is further emphasized in the fallen 
figure of destruction, whose torch is being 
trampled beneath the foot of Justice. In 
its lines, in its planes and in the compo- 
sition this is a monumental design. 

On the reverse is shown the palace of 
Versailles, where the treaty was signed. 
The sun is bursting through the clouds of 
war and its rays light up the facade. The 
whole is framed by a decorative wreath. 
The inscription Peace of Versailles, 1919, 


come to his notice that the upper portion 
is missing and as it has been loaned to the 
Cleveland Yacht Club for its long-distance 
races on. August 11-12, from Cleveland to 
Put-in-Bay and return, Commodore Scripps 
is anxious to learn of its whereabouts. 

The illustration shows the missing part 
of the trophy, which was one of the most 
handsome ever turned out by the Gorham 
Co., of New York. The boat from which 
the design was made was the Narmada, 
owned by Commodore Scripps, and it will 
be almost impossible to replace this part 
of the trophy as the Narmada has been 
sold. For any information concerning the 
present whereabouts of this portion of the 
trophy a reward of $1,000 will be paid. Any 
information received will be regarded in 
strict confidence. Parties interested can 
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communicate with R. S. Sanderson, at the 
Gorham shop, Woodward Ave. and John 
R. St., Detroit, Mich. 








HENRY MABUS DEAD 





Veteran Charleston, S. C., Jeweler Passes 
Away in His Seventy-third Year 

Cuar_eston, S. C., July 2, 1919.—Henry 
Mabus, for over 50 years one of Charles- 
ton’s most successful business men, died 
last Thursday afternoon at his resi- 
dence, 205 King St., in his 73rd year. He 
had been in failing health for some time, 
but recently suffered a stroke of apoplexy 
which hastened his end. His death comes 
as a distinct shock to his numerous friends, 
few of whom realized that he was so dan- 
gerously ill. 

Mr. Mabus was born in Columbia, S. C., 
in 1847, and spent his boyhood days in the 
capital city. He came to Charleston shortly 
afterwards and entered the jewelry busi- 
ness which he has successfully pursued for 
over 50 years. He was a veteran of the 
civil war, having served with distinction 
in the Confederate army. 

In his profession he was among the best 
and for over 25 years he had been keeper 
of clocks and chimes for the city. It has 
been said time and again, that it was only 
through Henry Mabus that the old and his- 
toric timepiece which has been in St. Mi- 
chael’s Church since the Revolutionary war 
has been kept in running order, and it is 
now said that when it stops again, it will 
be the last stop, for Mr. Mabus, and he 
only, knew the mystic workings of the an- 
cient timepiece. 

During his long residence in Charleston 
he was a worthy citizen. He was a pa- 
triotic and public spirited man, a citizen 
who spared neither time nor money for 
the development of this city. While genial 
and courteous in manner, he was not one 
to make friends casually or rapidly, but 
once a friend, he was always a friend, and 
a friend most dependable, and it was to 
his friends that he showed the very hu- 
man and most lovable side of his nature 
and his rare brightness and purity of mind. 
Among his friends and family circles he 
was simply known as a “grand old gen- 
tleman.” 

He is survived by two daughters, Miss 
Gertrude Mabus, a successful young opti- 
cian who will probably take charge of his 
business here, and Miss Margaret Mabus. 








Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York 
Week ended July 5, 1919. 


The U. S. Assay Office reports: 
Gold bars exchanged for gold coins. ..$798,778.54 


Gold bars paid depositors............. 82,957.38 
EGE hosiwnnn dighevs des cess aod $881,735.92 


Of this the gold bars exchanged for gold coin 
are reported as follows: 


FORECION cis cccomicwsleseausuamneees ai vledelaie 
PRG, Sevievwtauuen Sevesadaddwus Rye $383,849.23 
Pig. Soc xecunmernansndeieagees eae 272,920.36 
July 3. a-qguttattiwe:: 60s cS ea 81,018.10 
JURY Rap se teas sess theese Holiday 
WO: Oudhecec et aeg sew occas Pee Vea ea 50,990.85 

RGM Sore cet ek ee eel a $798,778.54 
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- y a4 in public for the first time. 


styles in gems.— THE EpIiTor. 





The Latest Jewelry seen in New York 


Note.—The following information is published not. a : 
for the benefit of the public, and to give the retail jewelers outside of the large centers in- 
formation as to the very latest articles in jewelry that are shown in the shop windows of bi 

the metropolis, and about such special pieces as have been made for customers, an 
his information is right-up-to-the-minute, and gath- 
ered directly before Tue Jewelers’ Circutar goes to press. ; may be gi’ 
retailer to his local paper for the general information of the people of his district, in order to 
stir up interest in jewelry generally, or the information may be used by him as a basis for 
interviews in his local journals as to the latest styles in jewelry. 
without credit to Tme Jewe.ers’ CircuLar, in any ; 
best for the information of the people of his district, or valuable as a news item on the latest 


for the benefit of the jeweler, but 


The notes may be given by the 


_ it may be used with or 
way that the jeweler may feel will prove 

















Summer Jewelry Seen at the Seashore 


DAY at the seashore will give any- 
A body a splendid chance to observe the 
very latest jewelry styles, and THE Ram- 
pLER has taken advantage of one of these 
seashore days to note the very newest 
jewelry modes. 

*x* * * 

Dainty little brooches appear in all their 
glory on sheer organdie waists and with 
the frocks having kerchief or fichu effects 
they make especially dainty colored Sum- 
mer jewels. 

xk ok O* 

A circle of pearls makes a new brooch 
when on one side is added a tiny bowknot of 
ciel-blue enamel, and a bar pin shows a 
modish note when its bowknot, set in the 
center of a straight bevelled edge of gold, 
is carried out in faceted sapphires. 

*k oe x 

For the heavier, coarser and more bril- 
liantly colored sport blouse there are ap- 
propriate tailored pins and brooches. One 
such bar pin, the largest brooch in a set of 
matching jewels, is enameled in black and 
orange and banded in engine-turned gold. 

x * * 

Great strong brooches are sometimes 
used in place of buckles on soft folded 
girdles or ribbon sashes, and one that was 
noticed at the shore this week was in oxi- 
dized silver set with faceted amethysts. It 
was an oblong shape mounted at the cen- 
ter with a round cut amethyst and on 
either side of this were smaller amethysts 
in oblong form. 

*x* * * 

Finger rings make another popular jewel 
and the tailored rings and the “pinkies” are 
particularly noticeable this season. One 
tailored design was a long narrow shaft of 
cabbage-green jade set in silver and fin- 
ished on either side with a cluster of three 
little stones, a triangle of lapis-lazuli, a 
square of smoked amber and a square of 
sea-blue tourmalines. 

.# 2 

“Pinkies” of gold are set with abalone 
pearls or with table-cut amethysts, topazes, 
tourmalines or peridots while aquamarines 
and moonstones are used in platinum 
mountings. But the solitaires have a rival 
in the cluster rings which are used as well 
for the other fingers as for the “pinkie,” 
and one which made a very unusual jewel 
was set with an opal, a circle of aqua- 
marines and two round moonstones. But 
more colorful jewels show garnets and 
zircons beside the three colored gems, the 
sapphire, emerald and ruby, in their re- 
spective mountings. 


Ear-rings make still another popular 
Summer jewel and at the seashore they are 
used both in the afternoon and in the eve- 
ning. In the daytime there are mounted 
gems with the colored jewels or the opaque 
stones and in the evening with pearls and 
diamonds. For the afternoon the faceted 
semi-precious stones make an_ excellent 
choice and rank in elaborateness as well as 
expensiveness between the gems and the 
opaque stones. For the ear-rings a peri- 
dot was used as the stud and a pendant of 
tiny diamonds finished with a pear-shaped 
peridot for the hanging string, while in 
another design a stud-ear-ring was made up 
of a cluster of topazes, peridots and ame- 
thysts in a triangular form framed in mille- 
grained platinum: wire. 

x ok 

Fancy parasols and slippers make dress 
accessories which combine the work of the 
jeweler with the work of the costume de- 
signer, and this year the shore makes a 
splendid parade ground for the feather 
topped, gem-set fans during the evening, 
for the gem-mounted parasols in the day- 
time and for the buckled slippers during 
morning, afternoon and evening as well. 
The fans appear in dainty colors with 
sticks of carved ivory or tortoise shell in 
smoked or plain amber, in carved woods 
or with metal sticks set with faceted gems. 
For the parasol handles there are beauties 
enameled in dainty colors ringed at the top 
in a circle of diamonds, and enameled for 
the handle in miniature paintings after the 
Watteau style. Slippers are seen with cut 
steel on black satin slippers, with faceted 
onyx making the buckle for slippers of 
white kid or white satin, and with dainty 
begemmed buckles in colors to match colo- 
nial pumps and colored slippers for 
dancing. 

x ok Ok 

Sport reflecting costumes, costumes which 
cannot be called exactly sport frocks— 
which never see actual play but are used 
for prothenading—are readily combined 
with appropriate accompanying jewels, and 
on the boardwalk many a noteworthy jewel 
and frock combination is seen during morn- 
ing, afternoon or evening hours. One of 
these near sport costumes was an affair 
planned for use during the greater part 
of the day, that is, it was appropriate for 
morning wear, for the lunch hour, and 
could be used as well for the early after- 
noon for motoring or just as a lounge cos- 
tume. The skirt was a heavy corded silk 
in bold Roman stripes and a piece of this 
material had been used to wind about the 
crown of<the Panama hat with a finish of 
fringe giving the appearance of a tasseled 
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sash. . With. this skirt-.was..used a white 
silk, hand-knitted. overblouse belted with a 
narrow black patent leather strap. As the 
stripes in the Roman colors held yellows, 
reds, blues and greens there was a wide 
range from which to choose the jewelry 
color, and the blue, yellow and green tones 
which had been chosen blended well 
through a combination of smoked amber, 
lapis-lazuli and jade. The jewel mountings 
were gold filigree wire for the necklace 
and piercing for bar-pin and for the veil- 
pin, used cleverly as a combination hat- 
pin and hat ornament. A gold wrist- 
watch was mounted on a grosgrain ribbon 
striped in the Roman colors to give the 
finishing note in this effective costume. 
THE RAMBLER. 








Daylight Must Be Saved 


(From the N. Y. Times.) 





|" aaeete several quarters there are begin- 

ning to come, with a vigor constantly 
increasing, protests against abandonment of 
the daylight-saving plan. The repeal of the 
law which half permitted and half com- 
pelled the setting ahead of all our clocks 
in Summer was effected in a way not at all 
well understood—outside of Congress, at 
least—for the demand it met certainly did 
not come from anything like, or approach- 
ing, a majority of the American people, 
and the fraction of them that did make it 
presented arguments so weak that the haste 
of the lawmakers to take the action they 
did was distinctly mysterious. 

Nobody thinks that the Congressmen 
were corrupted, but there is an impression; 
if not a suspicion, that behind the visible 
movement for repeal there was an invisible 
power of propulsion—a power that would 
have been destroyed instantly if revealed. 
That region, however, is so dimly lighted— 
should one say by gas or electricity ?—that 
conjecture concerning it is not promising 
of results. Better is the devotion of energy 
to bringing about the repeal of the repeal, 
or rather the re-enactment of a law that 
gave pleasure and profit to multitudes of 
workers in almost all professions and in- 
flicted hardships on only a few. 

The hardships approached the serious 
only in the case of the producers and dis- 
tributers of milk. They form an important 
class, without doubt, but it is not a class 
either important or large enough to warrant 
depriving men and women almost innu- 
merable of the extra daylight hour they 
have come to value so highly. Market gar- 
deners ‘also complain, but they have an in- 
convenience rather than a grievance. 

As for the farmer raising staple crops, 
his arguments against daylight saving are 
convincing only to himself, and he has yet 
to prove that he cannot conauct nis opera- 
tions exactly as he did in the past, if only 
he will advance his time schedule for work 
by a single hour. But his men, he says, do 
not like that; they want free time in the 
village when other workers have it. They 
are not to be blamed for that; it’s a natural 
and innocent desire. But few of us have 
everything to suit us, and most of us sub- 
ordinate small personal preferences to the 
general welfare. 
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KEIM GETS INJUNCTION 


Court Grants Order Restraining Rothkrug 
Bros. from Diverting Trade Sent by 
Tiffany & Co. to New York Manu- 
facturing Jeweler 

In the suit brought by John R, Keim, a 
manufacturing jeweler of 11 W. 32nd St. 
against Henry and Max Rothkrug of Roth- 
grug Bros., of 7 W. 32nd St. and 154 Fifth 
Ave. Supreme Court Justice Hendrick has 
at last about granted an injunction restrain- 
ing the defendants from trying to get cus- 
tomers sent to Keim from Tiffany & Co., by 
doing anything to represent that their store, 
which is on the ground floor of 7 W. 32nd 
St. is a branch of Keim’s place on the 11th 
floor of 11 West 32nd St. The plaintiff 
said that one of the methods used was to 
have the Roman numerals, “II” on the win- 
dow of the store at No. 7 which looks like 
a | 

A note about the bringing of this suit was 
published in a recent issue of the JEWELERS’ 
CircuLar. In addition to the allegations al- 
ready published concerning the charges 
against the Rothkrugs, Keim submitted affi- 
davits of persons who said that one of the 
defendants represented that he was Keim 
and that his store was Keim’s. John H. 
Brewer, an actor in the William Gillette 
Company playing “Dear Brutus” said he 
went to the Rothkrug store with a letter of 
introduction to Mr. Keim and that although 
the envelope bore Mr. Keim’s name the per- 
son he saw in the Rothkrug store tore it 
open. 

Gertrude B. Hall, and Elizabeth A. Whit- 
aker, investigators employed by the plaintiff 
to find out whether the defendants were 
trying to divert his Tiffany business to them, 
also made affidavits. Miss Hall said that 
when she went to the Rothkrug store and 
asked for Keim she was told, “Mr. Keim is 
in there but he is busy now.” A few min- 
utes later she said a “short, dark man” came 
out and said he was “Keim.” He took her 
behind an enclosure where two other women 
sat and heard one of them say that ‘“‘Tif- 
fany had sent her to Mr. Keim.” Miss Hall 
said she returned the next day and stated 
that she had just found that the Tiffany 
card she carried showed Mr. Keim’s office 
to be on the 11th floor. She said she asked 
if she wasn’t in the wrong place and was 
told, “No, we do our manufacturing on the 
llth floor and keep this store for the con- 
venience of Tiffany.” 

Miss Whitaker said that while she was 
standing in front of the building at 11 W. 
32nd St. a boy approached and asked if she 
was “looking for Keim.” She said she was 
and he took her inside the store and told 
her “Mr. Keim will be here in a minute.” 
She said a man she had been told was one 
of the defendants then told her he was 
Keim. He wrote the name “Roth” on a 
card and when she inquired about it he said 
he “did appraising for Keim.” 

Mr. Keim said in an affidavit that in one 
week he did business amounting to $55,000 
on appraised jewelry amounting to $180,- 





Max Rotbkrug in opposing the application 
for the injunction said that he is in charge 
of the business at 7 W. 29th St. and his 
brother is at the Fifth Ave. branch. He 
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denied that any misrepresentations had been 
made but said that he and his brother 
bought $250,000 worth of stones from Keim 
at prices in excess of what he bought them 
for from persons sent to him. Rothkrug 
denied that he employed a “‘puller-in.” He 
claimed that any person to whom was of- 
fered a satisfactory price for jewelry didn’t 
care. who bought it, whether he or Keim. 
He declared that Keim has a reputation as 
a manufacturing jeweler but he didn’t be- 
lieve he was “a capable appraiser.” 

Donald C. Muhleman, attorney for the 
Rothkrug, said that the Roman numerals 
complained of have been removed from the 
window of the Rothkrug store, and says that 
the name of the defendants now appears 
there. The II was put there in the first 
place to indicate that it was the second, or 
a branch of the Fifth Ave. store, he said. 
He believed that the Rothkrugs had acted 
solely within their rights in the matter even 
if it had been shown that customers sent 
by Tiffany & Co. to Keim had eventually 
found their way to their store. 








ROBBERS IN DETROIT 


Burglars Rob Jewelry Factory and Bandits 
Beat Up Retail Jeweler in Attempt 
to Loot His Store 
Detroit, Mich., July 3.—Two daring rob- 
beries of Detroit jewelry concerns have 
been reported here during the past week. 
These robberies have occurred in spite of 
the warning two weeks ago of Police Com- 
missioner James W. Inches to local jewelers 
to be on their guard against expected hold- 

ups and safe crackings. 

Thieves early Thursday morning gained 
entrance to the office of Jacob Rassner, 
room 510 Scherer building, at 27 E. Grand 
River Ave., and obtained diamonds and 
jewelry valued at more than $5,000. 

Rassner is a manufacturing jeweler to the 
trade, who formerly had a plant on Broad- 
way, New York city, and later Rassner did 
much trade work for the late Ralph Dewey 
—sometimes having single articles worth as 
high as $60,000 in his possession. 

It is believed by the police that this 
knowledge that Rassner carried many pieces 
of high-priced jewelry upon which he was 
working, tempted the bandits to loot his 
offices. 

Detectives Black and Frahm, who investi- 
gated the Rassner robbery, found two large 
two-piece ripping bars, known in the thieves 
language as “can openers,” four large steel 
drills and other implements. It is estimated 
it took the men four hours to open the safe. 

In their getaway the robbers dropped a 
ring and several diamonds valued at about 
$1,000. The jewelry taken belonged mostly 
to customers of Rassner. This jewelry 
was in the nature of special order work. 

Five oxygen tanks, which were used in 
the Rassner plant in melting metal, were 
not disturbed by the cracksmen, who did a 
clean job with tools. The police declare 
the men were experts at safe cracking. 








Detroit, Mich., July 3—Another robbery 
of a Detroit jewelry establishment was that 
of Coats Bros., 53 Grand River Ave. East, 
at 7:20 o’clock on Monday morning, June 23. 

Robert Coats, 58 years old, of 210 Pal- 
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lister Ave., a member of the jewelry frm, 
was so severely beaten.up by the three men 
who attempted to rob the store, that he was 
removed to Receiving Hospital suffering 
with head wounds, 

The thieves were prevented from securing 
any great amount of goods by the timely 
entrance in the store of W. H. Miller, 704 
Ford building, a friend and customer of 
the proprietors of the Coats concern. 

After hitting Mr. Coats over the head 
with a blunt instrument, the hold-up men 
dragged him behind a counter in the rear 
of the store. He was lying there half con- 
scious when Mr. Miller happened to enter 
the store. 

The thieves had been emptying the 
shelves and show cases of gold and diamond 
jewelry and placing the loot in a black 
traveling bag. When Mr. Miller made an 
appearance, the thieves, posing as traveling 
salesmen, told him Mr. Coats was absent 
from the store only for a few minutes, and 
would be right back. Miller took a seat 
to wait. 

He had not waited but a few moments 
when he heard a groan from the rear of 
the store, where Mr. Coats lay in a pool of 
blood, unseen from the front of the store. 
At this point the thieves became alarmed, 
and dropping the black bag, they made a 
hurried exit from the store. 

Mr. Miller, realizing something was 
wrong, went to the rear of the store, where 
he found Mr. Coats, groaning in agony. 
Miller ran out of the store in an attempt 
to follow the thieves, but they disappeared 
around the corner on Broadway. Mr. Miller 
then called the police and sent Mr. Coats to 
Receiving Hospital. 

It is reported the thieves took some 
articles of small value, but the main loot 
was in the black traveling bag which they 
had filled, but left behind. 

Mr. Coats says two men entered the store 
shortly after he had opened up. He thinks 
he noticed a third man who remained out- 
side. This was probably the lookout of the 
trio. Had he remained outside he would 
have warned the other two of the approach 
of Miller, say the police. 

“The two men asked to look at some cut 
glass for a wedding present,” said Mr. 
Coats, “and when I turned to a showcase 
to wait on them, one of them hit me a blow 
over the head which felled me. The first 
thing I knew was when Mr. Miller spoke 
to me as I lay on the floor of the store 
behind the rear counter.” 

=—=—EoOoOoL>SSSSSSSSSS== 

Two men who gave the names of John 
Spero, New York and Arthur Morse, Bos- 
ton, used a brick to break a show window 
in the store of Foster Bros., 278 Main St., 
Greenfield, Mass., one morning recently 
and stole a tray of cheap rings, valued at 
$60 to $70 and were running through a side 
street when Patrolman Woodard accosted 
them, and seeing what they had he held on 
to one thief until aid came and the man 
was taken into custody. The officers judged 
that the other thief would return to the 
scene and after waiting for him for a time 
were able to arrest him. All but four of 
the rings were recovered. The others were 
probably lost while the thieves were run- 
ning from the scene of the robbery. 
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ORALS & 
AMEOS 


of Quality 


To Visiting Buyers 


A hearty invitation is hereby 
extended to you to inspect 
our varied stock of original 
and unique cameos and our 
exclusive coral strands. 


F. VITELLI & SON 


277 Broadway, New York 
The House of Cameos 











July 9, 1919, 





























TRADE IN PROVIDENCE 


Buyers in Town and Factories Are 
Behind With Orders 


ProviveNcE, R. I., July 7.—Business con- 
tinues on the jump among the manufac- 
turing jewelers, all grades and lines feeling 
the impetus of trade activity. Reports from 
all sections of the country indicate that the 
stocks of the retailers have been depleted 
during the month of June to a much greater 
extent than they have been replenished, 
and notwithstanding that the volume of 
buying has been very large, the actual 
amount of goods on hand in the retail 
stores is less than it was a month ago. 


Many 


One of the surest indications of the ac-, 


tivity of the jewelry trade throughout the 
country is seen in the large number of con- 
cerns that are sending their buyers directly 
to the manufacturing centers and not wait- 
ing for the manufacturers’ representatives 
to come to them. Never in the history of 
the jewelry industry has there been such a 
large number of buyers in Providence, nor 
has the buying season extended over so 
long a period. Usually about two weeks 
the latter part of May and the first week 
in June covers the buying period. But this 
year the arrivals in force began the last 
week in April and are still coming. The 
past week recorded as many buying rep- 
resentatives in the local field as has often 
been the case at th zenith of the regular 
may invasion. 

Another noticeable feature, and one that 
has considerable signiticance, is the fact that 
many of these buyers have already made 
one or more trips to this city since the 
Spring buying began and in every instance 
have placed good orders. And herein is 
seen still another indication of business ac- 
tivity. Orders have been much larger than 
have been known in many years. In fact, 
the aggregate of the orders now on the 
books of the manufacturing jewelers of 
Providence and vicinity awaiting shipment 
is estimated by those in a position to know, 
to be the Jargest ever experienced and is 
believd to amount into th hundreds of thou- 
sands of dollars. 

The patience that is being manifested by 
the jobbing and wholesale houses is also 
significant. Usually these concerns have 
assumed an attitude of arrogance toward 
the manufacturers that has been exasperat- 
ing, to say the least, No matter what ex- 
planations the manufacturers may have 
made for delays in filling orders, the pur- 
chasers have become threatening and oft- 
times canceled orders, with the result that 
the manufacturer has found himself with 
a quantity of goods on hand, the buying 
season over and no outlook for immedi- 
ately turning his product. 


Now there is a marked difference. The 
buyers are humble and suppliant. They 
want the goods and want them bad. They 


have got to have them. . They are willing 
to pay spot cash with the placing of the 
order if that will hasten their delivery. 
They also. agree to accept the delivery of 
goods in installments and make return pay- 
ment on shipments as received. For the 
time being at least, the manufacturer is 
a dominating factor in the transactions. 
The trade problems and abuses that have 
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worried, harassed and beset the manufac- 
iuring jeweler for so many years, have 
been largely eliminated and unwarranted 
discounts, long credits, prepaid express and 
postage charges, returned goods and other 
time-worn debatable methods have gone 
into inocuous descutude. 

But the manufacturers have their trou- 
bles just the same, with new conditions to 
meet and new problems to-solve. The in- 
creased cost of everything has forced a 
readjustment of prices, while the scarcity 
of certain materials has occasioned 
changes in lines of production; and a dif- 
ferent type of employes with labor compli- 
cations have, in a measure, revolutionized 
factory schedules and regulations. Shorter 
working hours and the excess of orders has 
stabilized business so that it can no longer 
be considered a seasonable industry, at least 
so long as the present conditions are in 
existance. 

In the meanwhile the manufacturers are 
reaping the harvest while the sun of pros- 
perity shines upon them. At the same time 
they are consistently studying possibilities 
for the future continuance of the activity, 
especially in the export fields. Innumer- 
able calls appear daily in the public press 


for help—male and female, skilled or un- 


skilled—in all branches of the industry. 
But even increased wages and shorter hours 
fail to attract the desired number of work- 
ers. Everyone is driving, irrespective of 
the class of goods produced, and new firms 
are entering the industrial field imbued by 
the popular idea that the manufacture of 
jewelry is easy money. 


A. N. R. J. A. CONVENTION 


Members National Retail 
Jewelers’ Association Planning to At- 
tend Convention at Chicago, 
August 26-29 


Cuicaco, July 7—A program prepared 
primarily to promote the progress and wel- 
fare of all branches of the jewelry trade 
will be the one presented at the 14th annual 
convention of the American National Re- 
tail Jewelers Association, Hotel Sherman, 
Nug. 26 to 29. It is a recognized fact that 
a new era is dawning in. the business world, 
old methods of merchandising are giving 
way to new ideas, and the deliberations of 
the retail jewelers will be in keeping with 
the new time. 

Post-war business problems, modern 
methods of accounting, record keeping etc., 
will predominate the program and discus- 
sions will enable jewelers to see aright 
their difficulties and to solve them intelli- 
gently. The convention comes at an oppor- 
tune time. With the first stages of read- 
justment past, merchants in all lines will 
be facing the more serious questions of 
permanent business building. 

Evidence of increasing interest in the 
convention accumulates daily and indica- 
tions point to the attendance of large dele- 
gations from many States. 

That the jewelers organizations are 
building solidly and permanently is sure; 
witness the great research movement as to 
the cost of doing business; the national 
publicity campaign; the Jewelers Fire In- 
surance Co., etc. 
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ALPIN CHISHOLM DEAD 


Prominent North Attleboro Jewelry Manu- 
facturer Dies Suddenly at His 
Home 


NortH ATTLeBoro, Mass., July 7.—Alpin 
Chisholm, president of the Bugbee & Niles 
Co., died suddenly Sunday morning at his 
home on North Washington St. He had 
complained Saturday of indigestion and a 
physician rendered treatment on Saturday 
evening. He retired early and at about 
4 o’clock he passed away. 

He.was one of North Attleboro’s leading 
citizens. He was widely known as being 
the most charitable man in town and he 
was always ready to dig down in his pocket 
and contribute large sums of money to 
any worthy purposes. His contributions 
to organizations during the war were the 
largest of any individual in the town. He 
had a very pleasing personality and was 
known thoroughout the jewelry world as 
being a splendid type of citizen. 

He was 57 years of age and came to 
North Attleboro from Nova Scotia when 
a young man. For years he was treasurer 
of the Attleborough Savings Bank. He 
then went into the jewelry business and 
later became a partner in the nugpnee & 
Niles Co., which succeeded C. E. Smith & 
Co. For many years he was on the road 
but for the past six years he has devoted 
most of his time to managing the business. 

At the time of his death he was presi- 
dent of the Bugbee & Niles Co., one of the 
largest gold houses in the town. With 
him in the business were his son, George 
A. Chisholm and Frank P. Kennedy. 

His relationship with his employes was 
so good that during the time that the jewel- 
ry union was in existence in North Attle- 
boro not a single employe became affiliated 
with it. 

He was affiliated with a number of jewel- 
ry organizations and the North Attleboro 
lodge, B. P. O. Elks. 

The funeral was held Tuesday afterncon 
at 2 o’clock from his late residence on N. 
Washington St. Rev. H. E. Latham of the 
Univalsalist Church officiated and _ inter- 
ment was at the Mount Hope Cemetery. 








Death of Leon E. Hixson 


Detroit, Mich., July 6.—Leon E. Hixson, 
32 years of age, a jeweler of Portland, 
Mich., is dead in that town form lockjaw 
caused by stepping on a rusty nail, He had 
apparently recovered from the wound, but 
was forced to return to his bed Wednesday 
and suffered greatly until death came. A 
specialist summoned from Grand Rapids 
used a serum to counteract the disease, but 
it was to no avail. 

Mr. Hixson had been in the jewelry 
business for five years. He was a Mason 
and an Odd Fellow. 

His widow and little daughter, besides his 
parents, Mr. and Mrs. Sumner Hixson, of 
Portland, survive. 








Notice has been published of the sale 
of the business of the San Francisco 
Jewelry Co., San Francisco, Cal., to L. A. 
Lazarus. 
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H. A. BLISS RETIRES 





General Manager of the Gorham Co., New 
York, Granted a Pension After 
48 Years of Service 


It became known last week by members 
of the silver trade that Hiram A. Bliss, 
vice-president and general manager of the 
Gorham Co., New York, and widely known 
in the jewelry and silver trades, had been 
retired by that concern after 48 years of 
service and placed on the pension roll of the 
company. Mr. Bliss’ activity in the past has 
not been confined to the silver industry only 
hut to all branches of the jewelry trade. 
The news, therefore, was of interest to 
many personal friends in nearly all sec- 
tions of the country and in all parts of the 


industry. 

Mr. Bliss is a comparatively young man 
to have seen the long service that he did, 
but this is due to the fact that he entered 
the trade as a boy and has grown up with it 
as an active participant for nearly half a 
century. He is a native of Rhode Island 
and after graduating from the Pawtucket 
Grammar School and Summit Avenue High 
School, he took a course in commercial 
bookkeeping at Schofield’s Commercial Col- 
lege in Providence. He then came to New 
York in 1871 and obtained a position with 
the Gorham Mfg. Co. in April of that year. 

Entering the concern as an errand boy, by 
his ability and industry he earned promo- 
tion to stock clerk, later to store salesman 
and in 1875 to traveling salesman for the 
concern. In that year he began his visits to 
the jewelers throughout New England and 
Canada and the following year had charge 
of the Gorham exhibit at the Centennial Ex- 
hibition in Philadelphia which he conducted 
with great success. Resuming traveling in 
1877 Mr. Bliss’ territory was extended until 
it embraced the entire southern field and his 
experiences thereafter were many and in- 
teresting. In those days the travelers had 
to carry their samples and had no photo- 
graph books of any account. The southern 
trip was particularly hard to make as 
through most sections there was only one 
train a day in and out of the towns. In 
the Texas territory many of the towns had 
to be made by stages as there were then 
few railroads and where there were, the 
trains did not always contain sleepers. Mr. 
Bliss’s visits to the southern jewelers were, 
therefore, made under difficulties not 
dreamed of by the southern traveler of to- 
day. 

After traveling for 11 years Mr. Bliss 
opened the downtown wholesale and retail 
store for the Gorham Mfg. Co. in Maiden 
Lane, the main office having moved uptown 
in the meantime. The first branch was 
somewhat small, the store at 9 Maiden 
Lane being shared with Thomas LeBoutell- 
ler, then a well known clock and fancy 
goods importer. But the business grew 
and in the following year Mr. Bliss occupied 
the entire store, and by 1890 the business 
nad increased so it required quarters and the 
branch was moved to the new Hays build- 
ing, 21-23 Maiden Lane, where it continued 
to grow until it occupied the entire floor. 

Tn 1906 the Gorham Mfg. Co., of which 
Edward Hollbrook was president, called in 
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Mr. Bliss as general manager of the New 
York concern, the Gorham Co., and he left 
the Maiden Lane branch and took up his 
office at the new building which had just 
been occupied by the company at 36th St. 
and Fifth Ave. Here Mr. Bliss has made 
headquarters up until the time of his retire- 
ment last week. 

During his career of many years in 
Maiden Lane Mr. Bliss has taken an active 
interest in all that pertained to the jewelry 
trade. He became a director of the old 
Jewelers Board of Trade in 1892 and served 

| the Board continuously for 18 years until 
1910. During this time he was vice-pres- 
ident of the organization for two years and 
president for two years also. He was one of 
the first directors of the Maiden Lane Safe 
Deposit Co. and a charter member of the 
Maiden Lane Savings Bank and was active 
in all the movements started for trade bet- 
terment. His activity was particularly pro- 
nounced in connection with the stamping 
law, he being a member of the committee 
that put through the National Stamping 
Law and the one that arranged for the 
universal law for all States which was 
founded on the national statute. 

In the silver trade Mr. Bliss was active 
in establishing and incorporating the Silver- 
smiths Co., the holding company of the Gor- 
ham Mfg. Co., and its subsidiary concerns, 
and was a director from its inception until 
the present time. He was vice-president and 
director of the Wm. B. Kerr Co., Newark, 
as well as vice-president and general man- 
ager of the Gorham Co. He became a di- 
rector of the Fifth Ave. Association as well 
as active in all intesests for the working 
out and improvement of the thoroughfare 
on which the company’s big store is sit- 
uated. He had been for years a member of 
the Underwriters Club, Republican Club, as 
well as other organizations and always re- 
sponded to the call for any work in- 
tended for the betterment of his trade 
or city. 

Mr. Bliss was married in 1879 to Miss 
Emma K. Simpson, of Philadelphia and her 
sudden death from heart disease in October, 
1917, was a severe shock from which he is 
still suffering. For years he has been a 
prominent resident of Madison, N. J., and 
it is at his home here he will now spend his 
t me in recovering his health. 








Chandler W. Riker, son of William Riker, 
one of the early manufacturing jewelers of 
Newark, N. J., and founder of the jewelry 
business which bore his name, and brother 
of William and Joseph Riker, partners in the 
present jewelry manufacturing concern of 
Riker Bros., located on Court St., which 
succeeded the business conducted by the 
father, William Riker, died at 11:30 o’clock 
last Friday night. He was 63 years old on 
December 3, last, and had been ill for sev- 
eral months, though death was not looked 
for. When death came to him at his home, 
422 Mt. Prospect Ave., his wife and three 
daughters, and son, William, were at his 
bed side. Besides the two brothers in the 
jewelry business Mr. Riker is survived by 
another brother, Adrian Cortlandt Riker. 
Another brother died three years ago. Mr. 


Riker was a lawyer, having practiced in. 


this city for the past 40 years. 
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IMPORTANT DECISIONS 


Wholesale Jewelers Notified That Colgate 
Case Upholds Manufacturers’ Right 
to Drop the “Price Cutter” 


A letter has been sent to all members of 
the National Wholesale Jewelers’ Associa- - 
tion which is of particular interest to the 
trade, or at least those who make and sell 
price protected articles. The letter, which 
was sent out by Thomas A. Fenley, secre- 
tary of the jobbers’ national association is 
as follows: 


Right of Manufacturers to Refuse to Sell 
to a Price Cutter. 
“To the Members: 

“On June 2nd the United States Supreme 
Court delivered an opinion in the so-called 
Colgate case from which we quote the fol- 
lowing paragraph determining definitely 
and finally the question concerning the right 
or refusal to sell in the absence of any 
monopolistic purpose: 





“The purpose of the Sherman Act is to prohibit 
monopolies, contracts and combinations ’which 
probably would unduly interfere with the free 
exercise of their rights by those engaged, or who 
wish to engage in trade and commerce—in a word, 
to preserve the right of freedom of trade. In 
the absence of any purpose to create.or maintain 
a monopoly, the act does not restrict the long 
recognized right of trader or manufacturer en- 
gaged in an entirely private business, freely to 
exercise his own independent discretion as to 
parties with whom he will deal. And, of course, 
he may announce in advance the circumstances un- 
der which he will refuse to sell.’ 


“It is to be expected that this decision 
will be effective in convincing manufactur- 
ers that they have the full support of the 
Law in controlling distributors who are 
selling their merchandise in a manner which 
is detrimental to the interests of the entire 
trade and to their own interests as manu- 
facturers particularly 

“It has been reasonably contended that 
the price cutter who damages the distribut- 
ing facilities of the manufacturer is quite 
as harmful in his results as the vandal who 
deliberately impairs the usefulness or les- 
sens the quality of the product itself. 

“The time when the manufacturer felt 
helpless in the face of such conditions is 
past and every manufacturer now has the 
endorsement of the highest court in the 
land in the protection of his business in- 
terests. 

“Respectfully yours, 
(Signed) THomas A. FERNLEY, 
Secretary.” 








Trial of Otto L. Sonne, Utica, N. Y., Post- 
poned until September 


Utica, N. Y., July 7.—The trial of Otto 
L. Sonne, retail jeweler of this city, which 
had been scheduled to take place at the 
Oneida County Court House, for some time 
during the month of June, before County 
Judge Hazard, has been postponed until 
this Fall. 

It will be remembered by readers of THE 
Jeweters’ Circutar that through the use 
of the Fighting Fund of the National 
Jewelers Board of Trade, Sonne was in- 
dicted on several counts, including grand 
larceny and making a false financial state- 
ment in writing. 





74 THE JEWELERS’ CIRCULAR July 9, 1919 








La Tausca “Cynthea” Qualities 
of Solid Supercoated Pearls 


A TAUSCA “Cynthea” is a trademarked-name used by the 
makers of the most exquisite imported pearls to designate 
their so-called “indestructible pearls.” 


During the many years that La Tausca Pearls have been the 
favorite of American women, they have been protected not only 
by the broadest of guarantees, but by the assurance that 


They will not peel or suffer from effects of 


body heat, perspiration or climatic action. 


This means that everyone has been satisfied; the wholesaler, 
retailer and his customer, the fair purchaser of the exquisite gems. 


TRADE MARK 
cA 
Every La Tausca necklace is sold by a retailer La [AUS 


Retailers supplied by wholesalers only CYNTHEA PEARLS 
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Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam 
Reviewed by Correspondents of The Jewelers’ Circular 
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Lonpon, June 19 (Delayed in the Mails.) 
_Diamond dealers and jewelers in this 
market report a lively business and predict 
4 continuation of this condition for the re- 
mainder of the year. Manufacturing jewel- 
ers, however, are greatly handicapped by 
the scarcity of gems in this market. Even 
many of the representatives and brokers of 
Amsterdam manufacturers find themselves 
entirely without stock. During the past 
fortnight there has been an increased de- 
mand for high-grade melees, which are com- 
manding high prices, with promises of 
prices going still higher. _Many Belgian 
firms which were temporarily located here 
during the war have returned during the 
past month to Antwerp. There are still, 
however, a few of these firms which in 
all probability will remain for the Summer 
months. } 
Business in “roses” for the present is 
very slow, as the manufacturing jewelers 
have not accustomed themselves to the big 
advances in prices recently quoted for 
parcels of these stones by American cut- 
ters. The London market, however, shows 
a demand for very small “roses” of a 
good quality and at present owing to labor 
conditions these gems are selling at a con- 
siderable increase in price. a 
Recently there have been many inquiries 
from “overseas” customers and also from 
the Indian markets for goods which export 
firms find it difficult to furnish. The diffi- 
culty is caused by the scarcity of the supply 
and the conditions of the gem market in 
regard to prices. As a result it is imprac- 
tical to meet the requirements, especially 
of the Indian market. The condition of 
the market was such that a rise in all 
grades of diamonds was unavoidable. 





AmsteRDAM, June 19 (Delayed in the 
Mails.) —The trade in this market still con- 
tinues brisk, and the price of diamonds is 
soaring. Latest reports from the London 
market indicate that the supply of rough 
diamonds is unusually small. With this 
information our importers of rough dia- 
monds have also received advices from the 
London Diamond Syndicate that they will 
be allowed only a certain amount of goods, 
which amount will be based on the quantity 
which was supplied to them last year. 
Under these circumstances the market will 
be firmer than ever. The supplying of 
goods in this manner is said to have made 
the market firmer and has had its good 
effect, especially in the sale of polished 
goods. 

The industry is again to be extended in 
the near future through the activities 
and concentration of the factory commit- 
tees. Through this body, which sprung up 
during the war, the shortage of gas and coal 
has been overcome and as a result it has 
been decided to open a new diamond cut- 
ting works. It is reported that the site has 
already been chosen where in all probability 
a factory will be erected equipped to hold 


between 600 and 800 benches. Through 
this promised improvement some of our 
Antwerp firms have decided to make this 
market their principal headquarters, and un- 
doubtedly this will have a_ stimulating 
effect upon the trade. 

During the past fortnight a number of 
merchants from Chile as well as from other 
parts of South America have arrived here 
for the purpose of purchasing diamonds. :A 
few parcels of cut stones are now exported 
on approval to customers abroad or on com- 
mission to brokers, as it is understood that 
all gems are readily sold as soon as they 
leave the factories, and cutters and brokers 
in this market report that they have more 
inquiries than they are able to handle. 


Paris, June 15 (Delayed in the Mails.)— 
The revival of the jewelry trade in this 
market which, as reported in a_ pre- 
vious communication, still continues. Busi- 
ness is brisk for this season of the year. 
When peace terms were about to be signed 
the jewelry shops were prominently dis- 
playing their wares stimulated by the active 
measures taken by our trade authorities. 
Recently the Ministry of Fine Arts ap- 
pointed a local committee, consisting of 
many well known members of the jewelry 
trade, who are charged with keeping alive 
the interest of the industry. 

The wholesalers in our trade report that 
they have been doing a fair amount of busi- 
ness during the past fortnight and since 
the beginning of the month a number of 
foreign dealers have arrived here, among 
them being some South American mer- 
chants, and the latter are said to have 
bought some medium quality mélées, also 
“roses” of a cheap quality. 

The pearl market is also reported to be 
firm. The supply, however, still continues 
to be scarce, notwithstanding the removal 
of the embargo of the Indian market. In 
view of this it is expected that during the 
course of the year that the demand for 
good quality pearls will increase and all 
consignments coming here will be “snapped 
up” as soon as they arrive. 

Mention was recently made of an exhibi- 
tion held here of work produced by dis- 
abled soldiers, in which J. Ascher, a member 
of the diamond cutting firm of J. Ascher, 
took an active interest by inducing disabled 
soldiers to enter the diamond cutting busi- 
ness. The exhibit proved a big success and 
the results have been gratifying. 








Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the last week: 
New York Sell- 
ing Price, U.S. 


date. London. Assay Bars. 
Tuy 4 i pacasara, dare wae aren Holiday 110). 
Ue eee 53 1095 
errr. 53% 1093¢ 
Pe A sites tere iaeiaeraniealans 53% Holiday 
Meh ege hiss, Vncaaemicemnae es 53% 10934 
WETS cide urs niteedaee ee 5334 10914 
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PLATINUM BY DIRIGIBLE 


New York Metal Dealers Get 20 Ounces of 
the Precious Metal, Forwarded on 
the Big R-34 


There are few items of news that do not 
have an angle that bear upon the jewelry 
trade in some way. Even the arrival of 
the British dirigible R-34 proved an item 
of distinct trade interest as well as general 
interest, owing to the fact that she carried 
platinum for certain New York concerns. 

A cable received by Philipp Bros., dealers 
in metals and ores, 29 Broadway, New 
York, last week sent from Derby & Co., 
platinum merchants of 44 Clerkenwell 
Road, London, notified the New York house 
that the London firm was consigning to it 
20 ounces of platinum for the airship R-34. 
That the platinum had been received by 
the New York house as per notification 
was learned just as THE JEWELERS’ Cir- 
CULAR went to press, the consignees having 
received word from the custom authorities 
that the importation was passed. 











Closing Hour for Providence Stores During 
the Summer Months 


PROVIDENCE, R. I., July 5.—The majority 
of the merchants of this city made the an- 
nouncement yesterday, through the Retail 
Merchants’ Bureau of the Providence 
Chamber of Commerce, that they would 
close their stores at 6 o’clock Saturday 
evening through the Summer months. 
Heretofore they have been kept open until 
9 or 9:30 o’clock. Nearly 100 concerns in 
all lines of business have already consented 
to the early Saturday closing schedule to 
be effective from July 5 to September 13, 
inclusive. This arrangement is in addition 
to the Wednesday afternoon closing which 
will be continued at 1 o’clock until Septem- 
ber 3. 

Owing to the diversity of the business 
represented it has been difficult, heretofore, 
to bring about general agreement to a uni- 
form regulation of this sort, but as a re- 
sult of conferences and personal interviews 
on the part of the Chamber of Commerce 
officials and store heads, this result has 
finally been achieved. 

In view of the excessive heat of today, 
when the temperature went as high as 98 
with excessive humidity, the early closing 
was greatly appreciated by the clerks. The 
agreement on the part of so many of the 
merchants to close this week from Thurs- 
day night, on account of the Fourth of July. 
Among the retail and department stores 
that have joined in the early closing move- 
ment are the following: Boston Store 
(Callender, McAuslan & Troup Co.), The 
Diamond Co., the Outlet Co. (J. Samuels 
& Bro., Inc.), Browning-King Co., the 
Kennedy Co. Doleman Optical Co., J. 
Putney & Co., Edward T. Arnold, Collat- 
eral Loan Co., J. A. Foster Co., Quinn & 
Co., Leo Grossman, Herbert S. Tanner, 
Rhode Island Jewelry Co., Weybosset 
Jewelry Co., Weybosset Diamond Co., Em- 
pire Jewelry Co., United Loan Co., Provi- 
dence Loan Co., W. M. Saaty, Charles 
Colitz, Colonial Jewelry Co., George W. 
Gerlach. 








76 


THE JEWELERS’ CIRCULAR 





July 9, 19)9 














Wedding Rings 


ged wedding rings look alike. In the beginning only an ex- 

pert can tell the difference. Time, with its toll of wear, 
quickly shows the difference between the Wheeler wedding ring 
and the ordinary wedding ring. Your customers don’t know this. 
They look to you to act as their expert. You can recommend a 
Wheeler wedding ring to your customers because you know that 
it is the Wheeler method that makes the Wheeler ring so perfect. 


Wheeler wedding rings are seamless. A method of manufactur- 
ing all our own enables us to condense the metal in Wheeler rings. 
When a Wheeler wedding ring is compared with an ordinary wed- 
ding ring of the same size, it is found to be smaller than the ordi- 
nary ring, although there is fully as much gold in the Wheeler 
ring. But the gold in the Wheeler ring is condensed,—made hard, 
a hardness that shows in the wear, for Wheeler wedding rings 
retain their size long after the ordinary ring has worn smaller. 
Jewelers know that if it is a Wheeler product nothing more re- 
mains to be said. Selling your customers Wheeler wedding rings 
will help build the same kind of reputation for you,—if it comes 
from your store nothing more needs to be said. 

Wheeler wedding rings are made in 22 Kt., 18 Kt., 14 Kt. and 
10 Kt., also in platinum. Hand engraved wedding rings are one 
of our specialties. : 


MANUFACTURED AND SOLD BY 


HAYDEN W. WHEELER & CO., Inc. 


2 MAIDEN LANE NEW YORK 


: | WO | ) 
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ALSO SOLD BY 


THE HOEFER JEWELRY COMPANY 
KANSAS CITY, MO. 
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VOCATIONAL TRAINING 





Providence Manufacturing Jewelers Direct- 
ing Attention to the Problem of 
Obtaining Labor 

ProvIpENCE, R. L., July 5.—The matter of 
yocational training for jewelry workers, or 
for those desirous of obtaining an insight 
into the jewelry industry, is commanding 
considerable attention at the present time 
among the manufacturing jewelers of this 
city and vicinity, as well as from the public 
school committee, the Rhode Island School 
of Design and other commercial, industrial 
and educational agencies. 

The shortage of help is becoming a seri- 
ous problem for the manufacturing jewelers 
of Providence, and the result of the prac- 
tice that has obtained for a number of years 


of not taking apprentices in the trade is be- - 


ing keenly felt. Up to a dozen years or so 
ago, it was the custom of the manufac- 
turing jewelry concerns to take into their 
factories one or more apprentices each year 
for the purpose of teaching them the prac- 
tical side of the trade. In recent years, 
however, comparatively few apprentices 
have been engaged and, in fact, few young 
men have expressed any desire to undergo 
the “learning the trade” system because of 
the small wages paid. 

Conditions brought about the world war 
just closed have drawn to the attention of 
the manufacturing jewelers the necessity of 
trained men in their factories, and to this 
end they are making a study of the voca- 
tional training system that is being advo- 
cated throughout the country in connec- 
tion with other industries, with a view of 
adapting it to their own industry. Part 
time training has been half-heartedly in 
vogue in this city for several years, but has 
not received the hearty support of the stu- 
dents or the encouragement of the manu- 
facturers, while the school authorities have 
been in a waiting, receptive mood for the 
demands that would make the system suc- 
cessful. 

The Rhode Island School of Design has 
maintained a jewelry and silversmithing de- 
partment for several years, which has de- 
veloped a large number of promising young 
students in designing and the artistic lines 
of the jewelry industry. It was announced 
by Mrs. Gustav Radeke, president of the 
corporation at the recent commencement 
exercises of the school that a new building 
is to be erected for the housing of this de- 
partment, which will afford accommoda- 
tions for a greatly increased number ot 
students. 

Meanwhile the return of young men from 
service, many of whom have been maimed 
or crippled to such an extent as to be un- 
fitted for heavy work, has called further 
attention to the proposition that these 
should be given vocational training to fit 
them for earning a livelihood. The pecu- 
liar demands of the jewelry industry have 
been recognized as affording a field wherein 
these men can be given employment to ad- 
vantage to themselves and the industry 
after a period of vocational training into 
the rudimentary principles. 

The New England Manufacturing Jew- 
elers’ and Silversmiths’ Association of this 
city has had a special committee at work 
on this matter of vocational training for 
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several months, and a report to the direc- 
tors is expected atanearly date suggesting 
some solution to the problem. The Provi- 
dence public school committee has also had 
the matter under serious consideration and 
it is expected that before the school year 
opens again in September that some tangi- 
ble plan will have been formulated whereby 
vocational training in several lines of in- 
dustry will become a part of the regular 
school curriculum. 

The possibilities of the jewelry industry 
as affording relief for returned soldiers and 
sailors is being recognized by the United 
States War Department and within a few 
days Col. Arthur Woods, special assistant 
to the Secretary of War, at Washington, 
D. C., has taken steps to secure the interest 
of the various associations of jewelers 
throughout the country upon this subject. 

It has also been announced that Fred- 
erick C. Backus, of New York, secretary of 
the National Jewelers’ Board of Trade, has 
taken the matter up with considerable earn- 
estness, and has started a systematic can- 
vass of the industry in the various manu- 
facturing jewelry centres of the country in 
an attempt to have these ex-service men 
given training in the various co-ordinate 
branches of the jewelry industry. The 
Federal Board of Vocational Training, it is 
understood, is especially interested in the 
possibilities of the jewelry industry, and 
will lend its assistance in every way pos- 
sible in the establishing of some fractical 
system whereby these men may be assured 
of employment. 

It is believed that the interest that is 
being taken in the establishing of vocation 
training schools for the ex-service men will 
be the medium through which permanent 
vocation training schools will be established 
for the industrial education of young men 
and women cesirous of havin a trade in 
later life. 


FINED FOR SMUGGLING 











Montifiore Kahn Ordered to Pay Govern- 
ment $2,500 for Attempt to Evade 
Customs Duty on Jewels 

Newark, N. J., July 7—Judge Davis, in 
the United States District Court here, has 
ordered Montifiore Kahn, of Elberon, N. J., 
to pay a fine of $2,500 for his attempted 
violation of the customs laws to which he 
had entered a plea of guilty. He will have 
until July 15 to pay the fine. 

Kahn, through the watchfulness of Cus- 
toms Inspectors Thomas M. McAniff and 
Isaac Harris, suffered the confiscation of 
$40,000 worth of jewels which he had at- 
tempted to bring into this country duty 
free. 

At the hearing here details of the at- 
tempted smuggle were narrated by the 
customs officers. According to their 
stories Kahn had claimed that the jewels 
were the property of Lieutenant Norman 
C. Stines, an Attache of the American Le- 
gation in Stockholm, and that the latter 
had asked him to take them to Mrs. Stines. 
It was testified that Kahn had planned to 
have a certain Russian baroness wear the 
jewels on shipboard, but that the baroness 
refused to do so, saying that she did not 
see how she could do so without declar- 
ing them. As a result they were found by 
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the customs inspectors concealed in a trunk 
among Kahn’s belongings. 

According to the customs officers, the 
jewels were bought by Kahn in what is 
known in Russia as the “thieves’ market.” 
It was stated by Nathan Bilder, of Bilder 
& Bilder, counsel for Kahn, that two 
strings of pearls among the jewels actually 
belong to Mrs. Stines, and that there is 
now a proceeding pending before Federal 
Judge Hand in New York to compel their 
return. The pearls are valued at $25,000 
it is said. 








KILLS POLICEMAN 
Russian Pole Shoots Baltimore Officer After 
Being Arrested for Selling 
Stolen Watches 


BaALtimorE, Md., July 5.—A few minutes 
after he was arrested when he attempted 
to sell two boxes of watches, valued at 
$100, which were stolen from an express 
package, Frank Wozniak, 31 years old, 
an unnaturalized Russian Pole, shot and 
instantly killed Patrolman John J. Lana- 
han in the Central Police Station here 
Thursday morning. Wozniak was armed 
with two pistols. He was thrown to the 
floor and overpowered. 

The murder of Patrolman Lanahan 
was one of the most atrocious crimes 
in the history of police annals here. 
Lanahan, who was the turnkey at the 
Central Station, was about to search 
Wozniak when the Russian Pole drew 
the pistol and fired two shots, one bullet 
penetrating the turnkey’s heart and the 
second bullet narrowly escaping the 
head of Lieut. W. F. Klinefelter, who 
was entering the case on the docket. 

Wozniak was held for early trial in the 
Criminal Court charged with first degree 
murder. According to State’s Attorney 
H. W. Nice, the trial will be set for an 
early date. Wozniak was arrested by 
Patrolman Wm. Crass when he caught 
him trying to sell two boxes of watches 
to second-hand jewelry dealers. Ques- 
tioned by the police after the crime, 
Wozniak confessed that he broke into 
the office of the American Railway Ex- 
press Co., at Sudbrook, and rifled express 
packages in search for jewelry. 

The boxes containing the watches 
were consigned from New York to the 
jewelry department of Robert Corbett & 
Son, Pikesville. Wozniak told the po- 
lice that he arrived at New York from 
Russian Poland in 1914 and that he had 
no relatives in this country. He made 
no explanation why he shot the defense- 
less turnkey, but the police believe that 
he fired the pistol in an effort to escape. 








While a patrolman was two blocks away, 
early one morning recently, a thief used a 
small piece of timber to break the show 
window in the store of N. Solomon, 331 
Morrison St., Portland, Ore. An alarm 
was registered at the office of the burglar 
alarm system, and when the man reached 
the store within two minutes, the thief had 
already left with goods valued at $207, in- 
cluding watches, emblem charms and a 
number of rings. 
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Anti-Trust Legislation from.the Date of the Standard 
Oil Decision in 1912 





By Fred B. Hovey, Attorney* 














————— 


N the decision by the U. S. Supreme 
] Court in the Standard Oil case in 1912, 
the court stated that the Sherman Act 
called for the exercise of judgment which 
required that some standard be resorted to 
not set out in the Act and stated: 

“This not specifying but indubitably contem- 
lating and requiring a standard, it follows that 
aes intended that the standard of reason 
which had been applied at the common law and 
in this country, in dealing with the subjects of 
the character embraced by the statute, was in- 
tended to be the measure used for the purpose of 
determining whether in a given case, a particu- 
lar act had or had not brought about a wrong 
against which the statute provided.” 


Later in its opinion the court stated: 


“Tt becemes obvious that the criteria to be 
resorted to im any given case” for the purpose 
of ascertaining whether violations of the sec- 
tion have been committed is the rule of reason 
guided by the established law and the plain duty 
to enforce the prohibitions of the Act.” 


While the decision in this case was in 
favor of the Government and against the 
defendants and held that the Standard Oil 
Company had violated the Sherman Anti- 
Trust Law, the court’s decision was gen- 
erally misunderstood. Probably. most of 
those present will remember the widespread 
discussion of this case in the newspapers 
and the generally expressed opinion that 
while the Supreme Court sustained the 
Government’s contention, it had read into 
the Sherman Act words that were not 
placed there by the legislators and that it 

ie ; 
had by reading into the law the word “un- 
reasonable” made even more uncertain and 
doubtful the application of a statute al- 
ready indefinite and difficult to apply to 
facts. ; 

It is interesting in this connection to 
read from a book published by William 
Howard Taft, ex-President of the United 
States, entitled “The Anti-Trust Act and 
The Supreme Court,” which was published 
in the Fall of 1914, but written while the 
Federal Trade Commission Bill and the 
Clayton Bill, both of which subsequently 
became laws, were pending before Con- 
gress. Mr. Taft’s comment on the condi- 
tions following the decision in the Stand- 
ard Oil case is in part as follows: 

“In spite, however, of the breadth of the 
court’s decision in the Standard Oil Case, and its 
useful reconciling of the inconsistencies of pre- 
vious decisions, the phrase “the rule of reason 
brought out the condemnation of everybody of 
demagogic tendencies prominent in politics, and 
evoked from statesmen of little general informa- 
tion and less law, proposals to amend the statute, 
‘to put teeth’ into it, and to eliminate from the 
power of the court the right to use the rule of 
reason in the construction and application of the 
anti-trust law. Were it not for the then hysteri- 
cal condition of the public mind, the futility and 
manifest absurdity of such a proposition, which 
its very words necessarily implied, would have 
aroused the sense of humor of the American 
people.” 

Mr. Taft’s interpretation of the Sherman 
Act, as interpreted by the U. S. Supreme 





*Manager Chicago office National Jewclers 
Board of Trade and of Chicago office Greenbaum, 
Wolf & Ernst. 


Court in the Standard Oil case and other 
decisions, was that under the Sherman Act 
only such restraints on trade as were rea- 
sonable at common law were lawful under 
the Sherman Act and these were only 
those that were incidental to a legitimate 
contract such as the sale of an existing 
business with an agreement not to re-en- 
gage in it. 

However, the public generally, including 
business men and legislators, thought that 
business conditions could be bettered by 
passing laws that would more clearly set 
forth the more common forms of unfair 
competition and by creating a supervisory 
and regulatory body for interstate trade 
such as the Interstate Commerce Commis- 
sion was for interstate commerce. The 
Democratic party, in their platform of 1912, 
inserted a promise of such legislation as 
one of the planks. Senator Newlands, in 
reporting the Senate Bill creating the Fed- 
eral Trade Commission from the Commit- 
tee on Interstate Commerce, said (page 
10376, Congressional Record, volume 51): 

“Such a commission has long been needed, and 
if it had been provided for when the anti-trust 
act was passed, the trust question by this time 
would have been as near to a satisfactory solution 
and equitable adjustment as is the transportation 
question. A poll of the boards of trade inau- 
guiated by the National Chamber of Commerce 
resulted in almost a unanimous vote for a trade 
commission. 

The Federal Trade Commission Act be- 
came a law Sept. 26, 1914. 

A bill to supplement the Sherman Act, 
generally known as the Clayton Act from 
the name of its original sponsor, was intro- 
duced about the same time as the Federal 
Trade Commission Bill and became a law 
October 15, 1914. Mr. Webb in the opening 
discussion on the bill in the House of Rep- 
resentatives said: 

“The Democratic party in their convention in 
1912, among other things, declared in favor of 
supplemental legislation to the now existing anti- 
trust laws, such as prevention of holding com- 
panies, interlocking directorates, discrimination in 
price, and so forth.” 
and further stated that the bill presented 
was drawn to carry out that pledge. 

A brief synopsis of these two acts is as 
follows: 

FEDERAL TRADE COMMISSION 

It consists of five members whose sala- 
ries are fixed at $10,000 a year each. It 
succeeds the Bureau of Corporations. Its 
principal office is at Washington, but it may 
meet and exercise its powers at any other 
place. Unfair competition is declared un- 
lawful. The commission is empowered 
and directed to prevent the using of unfair 
competition in commerce. It shall file com- 
plaints where it believes unfair competition 
exists and it shall appear that a proceed- 
ing would be of interest to the public. It 
shall make a report and order after hear- 
ing a complaint. If the order is not com- 
plied with, the commission may apply to 
the Circuit Court of Appeals and file the 
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entire record. The Circuit Court of Ap- 
peals shall have jurisdiction and the find- 
ing of the commission as to the facts, if 
supported by testimony, shall be conclusive. 

The commission also has power: 

To gather information and investigate 
the organizations, business conduct, prac- 
tices and management of corporations en- 
gaged in commerce, except banks and com- 
mon carriers. To require corporations to 
file with the commission reports. To in- 
vestigate trade conditions in and with for- 
eign countries. 

CLAYTON ACT 

It defines definitely certain acts of un- 
fair competition in interstate commerce 
and declares them unlawful. These acts 
in substance are as follows: 

To discriminate in price between differ- 
ent purchasers where the effect of such 
discrimination may be to substantially les- 
sen competition or tend to create a mo- 
nopoly with a provision that, in making 
prices, due allowance can be made for dif- 
ference in grade of goods or in cost of 
selling or transportation or to meet in 
good faith competition; and a further pro- 
vision that a vendor may select his own 
customers in bona fide transactions and not 
in restraint of trade. 

To lease or sell goods, whether patented 
or unpatented, or fix the price or discount 
from or rebate on the condition that the 
leaser or purchaser shall not use or deal in 
the goods of a competitor where the effect 
of such lease or sale may be to substantially 
lessen competition or tend to create a 
monopoly. 

To acquire the whole or any part of the 
stock of another corporation where the ef- 
fect may be to substantially lessen com- 
petition or to restrain such commerce or 
tend to create a monopoly, 

It gives any person injured by such acts 
an action for trial damages. 

It has provisions to take effect in the 
future forbidding interlocking bank direc- 
tors or officers or interlocking directors or 
officers in large corporations under certain 
conditions, 

It gives authority to the Federal Trade 
Commission to enforce compliance with the 
sections of the act regarding unfair com- 
petition except as to common carriers and 
banks and imposes upon the Federal Trade 
Commission the duty to issue complaints 
where it has reason to believe the provi- 
sions of these sections are being violated. 

The procedure for filing complaints is 
set out in this act just as it is set out in the 
act creating the Federal Trade Commis- 
sion. ‘The act specifically provides that the 
labor of the human being is not a com- 
modity or article of commerce and that 
strikes and boycotts and peaceful picketing 
are not to be considered or held to be vio- 
lation of any law of the United States. 

Reading the discussion on the bill in the 
Congressional Record discloses that a num- 
ber of legislators gave as their reason for 
inserting these provisions regarding labor 
in the Clayton Act that it was never be- 
lieved by the legislators that framed the 
Sherman Act that it would apply to labor; 
and that the decision in the Danbury Hat- 
ters case by the U. S. Supreme Court (that 
the Sherman Act included labor organiza- 
tions), was not in accordance with the 
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yews of those who passed the Sherman Act. 
There have not been many cases to 
reach the U. S. Supreme Court that have 
directly involved the Clayton Act. Prose- 
cutions under the anti-trust laws have been 
held up largely during war-time; there is 
generally quite an interval between the 
enactment of a law and the hearing in the 
U. S. Supreme Court of a case involving 
the law; and the complaints before the 
Federal Trade Commission no doubt will 
reduce the cases that reach the courts. 


FIXING RESALE PRICES 


The question of the right of the manu- 
facturer of an article to fix the price at 
which it shall be sold by the retailer has, 
however, been definitely decided in the 
negative both as to unpatented and patented 
articles. The decisions of the U. S. Su- 
preme Court in regard to the right to fix 
retail prices differed on unpatented articles 
and patented articles at first. In Bobbs- 
Merrill Co. vs. Straus (210 U. S. 339), 
decided in June, 1908, the U. S. Supreme 
Court held that the copyright law did not 
give the owner of the copyright the right 
to fix the retail price and by a notice placed 
in the book fix a price below which it 
could not be sold by a retailer who bought 
the book for resale. In Dr. Miles Medical 
Co. vs. Park & Sons Co. (220 U. S. 373), 
decided in April, 1911, the U. S. Supreme 
Court held that the owner of a proprietary 
medicine who sold it could not fix by con- 
tract the price at which it should after- 
wards be resold by the retailer. In Henry 
vs. Dick Co. (224 U. S. 1), decided in 
March, 1912, the U. S. Supreme Court 
held, however, that the owner of a patented 
machine had a right to contract with the 
purchaser not to use materials essential 
for working it unless bought from the 
seller of the machine, and that this right 
included the further right by notice on the 
machine of the contract to affect third per- 
sons who might deal with the purchaser 
with knowledge of the contract and notice 
so as to make him liable as an infringer 
if he dealt with the buyer in violation of 
the terms of the notice. It was further 
decided that the right to make such a con- 
tract arose from the monopoly conferred 
by the patent law. In Bauer vs. O’Donnell 
(229 U. S. 1), decided in May, 1913, the 
court, while not directly over-ruling the 
case of Henry vs. Dick Co., decided that 
the owner of a patented article did not 
have the right, when making an actual 
sale of a patented article to a retailer, to 
fix the retail price at which it should be 
resold by the retailer. In the cases of 
Straus vs. Victor Talking Machine Co. 
(243 U. S. page 490), and Motion Picture 
Co. vs. Universal Film Co. (243 U. S. 502), 
the decision in Henry vs. Dick Co. (224 
U.S. 1), was directly overruled. The court 
in the decision in Motion Picture Co. case 
referred to the Clayton Anti-Trust Act 
and stated: 

“We are confirmed in the conclusion which we 
are annouuncing by the fact that since the de- 
cision of Henry vs. Dick Co., 224 U. S. 1, 
the Congress of the United States, the source of 
all rights under patents, as if in response to that 
decision, has enacted a law making it unlawful 
for any person engaged in interstate commerce 
to lease or make a sale or contract for sale of 
goods, machinery, supplies or other commodities, 


whether patented or unpatented for use, con- 
sumption or resale—or fix a price charged there- 
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for—on the condition, agreement or  under- 
standing that the lessee or purchaser thereof 
shall not use—the goods, machinery, supplies or 
other commodities of a competitor or competitors 
of the lessor or seller, where the effect of such 
lease, sale, or contract for sale or such condition, 
agreement or understanding may be to sub- 
stantially lessen competition or tend to create a 
monopoly in any line of commerce. 

The case of Boston Store vs. American 
Graphaphone Co. (246 U. S. 8), decided 
March, 1918, reiterated the decision in the 
case of Motion Picture Co. vs. Universal 
Film Co. (243 U. S. 502). A syllabus of 
the decision on the point of price fixing is 
as follows: 

“A manufacturer may not, consistently with the 
prohibition against restraint of trade and monop- 
oly contained in the Federal Anti-Trust law, 
restrict, through contract between its general 
sales agent and dealers in its manufactured 
products, the price at which such products shall 
be resold.” 


It was further held that the fact the 


articles were patented gave the defendant 
no right to fix the resale price. 


BOYCOTT BY DEALERS 
A case decided in 1914, but before the 
Clayton Act was passed, which is of in- 
terest to trade secretaries, is Eastern States 
Retail Lumber Dealers’ Association vs. 
U. S. (234 U. S. 600, June 22, 1914). In 
this decision it was held that the circula- 
tion of a so-called official report among 
members of an association of retail dealers 
calling attention to actions of listed whole- 
sale dealers in selling direct to consumers, 
tended to prevent members of the asso- 
ciation from dealing with listed dealers 
referred to in the report, and to directly 
and unreasonably restrain trade by pre- 
venting it with such listed dealers and was 
within the prohibitions of the Sherman 
Law. 
BOYCOTT BY MEMBERS OF A LABOR UNION 


The Clayton Act, section 20, describes a 
number of acts common to disputes be- 
tween employers and employes, such as 
strikes, picketing, boycotting, including the 
following general clause: 


“Any act or thing which might lawfully be 
done in the absence of such dispute.” 


and provides that such acts shall not be en- 
joined and shall not be unlawful. 


This section of the Clayton Act has not 
been directly passed upon by the U. S. 
Supreme Court, but in the case of Duplex 
Printing Press Co. vs. Diering (1918, 252 
Fed. 722), the Circuit Court of Appeals 
held a secondary boycott was legal under 
this section. The opinion is in part as 
follows: 


“In so far as courts are permitted to study 
legislative proceedings and contemporary history 
for aid in statutory interpretation, we consider 
it plain that the designed announced and widely 
known purpose of section 20 (of the Clayton Act) 
(perhaps in conjunction with section 6) was to 
legalize the secondary boycott, at least so far as 
it rests on, or consists of, refusing to work for 
any one who deals with the principal offender. 
We are earnestly told that this rule gives to the 
workman the choice of being a pariah or a guild 
slave and to the employer a doubtful escape from 
hankruptcy by the path of commercial servitude. 
If this be true (and the writer is not disposed to 
question it) the result is imposed by act of 
Congress; the remedy is political, not judicial.” 

The court in its opinion also stated: 

“There is no ruling decision on the subject, 
and prognosis as to the probable disposition of 


the matter in a higher court, based on any thing 
as yet published in the United States Reports, 
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would be both unprofitable and improper. It is 
necessary to form opinion as upon new matter.” 


REFUSAL TO SELL 


Under section 2 of the Clayton Act, dis- 
crimination in prices on goods in interstate 
commerce with certain exceptions is un- 
lawful. The first case considering this sec- 
tion was Great Atlantic & Pacific Tea Co. 
vs. Cream of Wheat Co. (1915, 224 Fed. 
566). The opinion in the District Court 
was an able discourse on the benefits of 
price fixing, and the court in substance 
stated that Congress was without power to 
authorize the courts by injunction to com- 
pel a person, selling goods in interstate 
commerce, and affected by no public duty 
to sell his goods to a particular customer. 
This case never reached the U. S. Supreme 
Court, and the cases on this point that did 
reach the Supreme Court, which I have 
already cited, were decided contrary to 
this opinion. 

In view of the decisions of the U. S. Su- 
preme Court that a seller cannot fix the 
resale price, the Federal Trade. Commis- 
sion issued the following order March 4, 
1918: 

“The decision in Chester Kent & Co., Inc., 
case, establishes the policy to be followed by 
Federal Trade Commission. 

“After fuil consideration, the Federal Trade 
Commission has decided to issue complaints 
against all business concerns who refuse to sell 
unless the purchaser will agree to maintain a re-' 
sale price. fixed by the seller.’ 

The Ccemmission in the decision in the Chester 
Kent & Company case forbid the defendant to in- 
dicate to dealers resale prices, obtain from dealers 
2egreements to adhere to prices or refuse to sell 
to dealers who fail to adhere to such prices upon 
the same terms as dealers who do adhere. The 
Commission said in part: 

‘When once an article has passed from the 
maker to a purchaser, he owns it, and the owner 
of such article may sell it at such price as he 
chooses provided he does not himself sell it at 
such price as to be below cost, and thus enter 
into unfair competition with other retailers selling 
the same article.” 

The commission in the decision further 
states : 

“This decision is going to be open to consider 
able controversy and the matter will probably be 
settled by an act of congress.” 


The latest case decided by the U. S. Su- 
preme Court involving the Anti-Trust laws 
is U. S. vs. United Shoe Machinery Co., 
decided May 20, 1918. It was decided by a 
divided court, three judges dissenting, that 
the defendant had not attempted to create 
a monopoly by combining a number of 
firms making shoe manufacturing ma- 
chinery. In the decision, emphasis was 
placed on the fact that the different com- 
panies before consolidation made largely 
non-competitive machinery; and that the 
restrictions placed by the defendant on the 
use of its machinery were permissible un- 
der the patent law, as the defendant did 
not sell but only leased the machinery. 
There is the suggestion in the decision that 
efficiency in business will not be penalized. 


FEDERAL TRADE COMMISSION 


The Federal Trade Commission is still 
in its infancy, and with its duties so di- 
verse, some investigative, some judicial, 
some as prosecutor, no doubt many feel 
that it could be changed in its objects and 
procedure to advantage. 

It is at the present time, no doubt, a 
help in imposing fairer competition on 
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those inclined to practice unfair competi- 
tion and as business men and lawyers be- 
come more familiar with it, its usefulness 

il! increase. 
pe camaiaiae filed on Jan. 23, 1919, was 
number 243, indicating that since its in- 
ception only 243 complaints were filed by 
the commission, and yet 44 applications for 
complaints were filed in Jan., 1919, and 13 
formal complaints were issued. 

It wovld take too much time to try and 
outline the form of unfair competition that 
was the basis of each complaint filed, but 
a statement of some of them I believe will 
be of value. 

Unfair advertising making false claims, 
ordered to desist. 

Fixing resale prices ordered to desist. 

Engaging in a concerted movement to en- 
hance prices and bring about a uniformity 
of prices in the book paper industry. As- 
sociation ordered to dissolve. 

Secret payment of money to employes of 
customers who might otherwise buy goods 
from competing concerns, order to desist. 

Giving, as an inducement to secure trade, 
certificates redeemable in various premiums 
of unequal value, the distribution of which 
is determined by chance. Ordered to de- 
sist. 

Falsely advertising to be selling at cost 
or less. Ordered to desist. 

Making false and misleading statements 
concerning competitors’ machines, undis- 
posed of, 

Trade Association inducing manufactur- 
ers to refuse to recognize competitors as 
jobbers, undisposed of. 

Complaints filed during the week ending 
Feb. 21, 1919. 

Fraudulent threats of litigation. 

Passing off of goods as those of com- 
petitor. 

Purchase of stock of competitor to con- 
trol it. 

Deceiving the public by selling old goods 
as new, 

WEBB-POMERENE ACT 


The last Federal Act on the subject of 
trusts and monopolies is the act of April 
10, 1918, commonly called the Webb-Pom- 
erene Act. This was passed to enable 
American business men to agree to appor- 
tionment amount of their sales and a joint 
selling organization in foreign trade. 

Only a very few corporations, such as 
the U. S. Steel Corporation and the Inter- 
national Harvester Co., were large enough 
to maintain individually an efficient export 
department and strong enough to maintain 
their foreign trade against both foreign 
and domestic competition. Other compa- 
nies found themselves at a great disadvan- 
tage when competing with firms in foreign 
countries, such as Germany, where the com- 
bination of firms to eliminate competition 
and efficiently handle foreign trade was 
encouraged. 

The substance of the act is as follows: 

The Sherman Act shall not be construed as de- 
claring illegal an association entered into for the 
sole purpose of export trade provided such asso- 
ciation is not in restraint of trade within the 
United States and is not in restraint of the ex- 
Port trade of any domestic competitor of such 
association; that such export associations, shall 
file with the Federal Trade Commission, a verified 
written statement giving certain facts and on the 
first day of January of each*year thereafter make 
a like statement; it provides for investigation of 
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such associations by the Federal Trade Commis- 
sion. 








RELEASED FROM JAIL 
Frostburg, Md., Sasbie Accused of With- 


holding Assets from His Trustee in 
Bankruptcy, Gets Liberty After a 
Year’s Imprisonment 


BattimoreE, Md., July 5—Leslie Edelman, 
a jeweler who was formerly engaged m 
business in Frostburg, Md., who became in- 
volved in bankruptcy proceedings in this 
State over a year ago, and who has been in 
the city jail here since July 11, 1918, for 
his alleged refusal to disclose certain al- 
leged secreted funds, was released from 
custody by United States Judge John C. 
Rose, of the District Court here on July 2. 
I:delman was sent to jail by Judge Rose-for 
alleged contempt of court when he is al- 
leged to have defied the examiner in bank- 
ruptcy by refusing to turn over assets 
missing from his estate believed to have 
been in his possession or under. his control. 

A number of wholesale and manufactur- 
ing jewelers were interested in Edelman’s 
case chiefly because of the fact that they 
were creditors and because of the general 
interest of the case to the jewelry. trade of 
of the country. Six months ago Edelman, 
through his attorneys, attempted to obtain 
his from the city jail, but Judge Rose was 
lirm+*in his belief that Edelman had not 
purged himself of the accusation of con- 
tempt made against him and he was re- 
manded to the prison. 

On July 11, 1918, Edelman was adjudged 
in contempt of court in that he did not turn 
over to the trustee in the bankruptcy case 
$9,147 of goods which the referee found 
he had concealed. It was chiefly on this 
ground that Edelman was sent to jail. 
Edelman’s attorneys at the time entered 
the prayer to the effect “that it is impos- 
sible for your petitioner to comply with the 
court’s order, as he has no goods concealed 
and never did have, and it is utterly im- 
possible for your petitioner to comply with 
the said order.” 

A prominent Baltimore wholesale jeweler 
talked with Edelman at the time the peti- 
tion was brought before Judge Rose, but 
without results. 

When brought before Judge Rose Wed- 
nesday Edelman wore the uniform of a 
soldier of the United States Army. He 
was a soldier at Camp Meade, Md., when 
he was arrested and since that time he has 
been a clerk in the city jail. Edelman told 
Judge Rose that he would report back to 
his command at Camp Meade and that he 
would return to his home at Frostburg. 

Edelman narrowly escaped staying in jail 
for a longer period because Judge Rose left 
this city July 3 for his Summer home in 
Maine and he will be away for two months. 








Diamonds used for mechanical and sci- 
entific purposes are almost as hard to get 
at this time as the more expensive brilliant 
stones, though importers declare that the 
demand from the various industries is far 
below normal. Prices for the various 
grades of industrial or mechanical stones 
have advanced greatly because of the short- 
age of supplies in this country. 
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R. I. SCHOOL OF DESIGN 


Plans Under Way to Enlarge Accommoda- 
tions for Students of Metal- 
Working Crafts 


> 


ProvipeNcE, R. IL. July 5.—The urgent 
need for room in which to accommodate 
the increasing number of students in the 
metal-working crafts represented by the 
jewelry and silversmithing department at 
the Rhode Island School of Design calling 


for an expansion of the housing facilities of . 


that institution has resulted in the com- 
mencement of work that will afford the 
necessary room. 


Demolition of West Hall on North Main 
St., belonging to the School of Design, com- 
menced last Wednesday and is to be re- 
placed by a four-story brick structure simi- 
lar in construction and appearance to the 
new textile building which it adjoins. 

The new building is expected to be ready 
for occupancy at the opening of the fall 
term in September, 1920, and is to be de- 
voted in its entirety to the jewelry silver- 
smithing and allied departments. It will 
extend from the northerly side of the tex- 
tile building to the trolley station at the 
East Side tunnel entrance at Water- 
man St. 

Modern machinery peculiar to the manu- 
facturing jewelry industry will be installed 
and the departments completely outfitted 
with every accessory necessary to a first- 
class, modern jewelry plant. Temporarily 
these departments, which up to the recent 
close of the school year have been housed 
in West Hall, have been moved into Me- 
morial Hall. It is understood that a com- 
mittee of practical manufacturing jewelers 
has been consulted concerning the laying 
out and equipment of the new building and 
so that practicability and efficacy will be 
assured. A number of the manufacturing 
jewelers have agreed to assist in securing 
practical instructors for the various de- 
partments and several have expressed a 
willingness to contribute certain apparatus 
for installation. This will not be something 
that is obsolete in the business but new and 
up-to-date machinery which will meet.the 
need. 

The old building now being razed came 
into possession of the School of Design in 
1914. Before it changed hands it was 
known as the Breck building and was a 
familiar business structure on North Main 
St. for a number of years. 








A letter writen to THE JEWELERS’ Circu- 
LAR on board the U. S. Steamship Von 
Steuben which brought back the boys of 
the 339th Infantry who were fighting in 
Russia, called attention to the work of an 
engraver who has won a warm place in the 
hearts of his fellow soldiers because of the 
fact he did a great deal of engraving for 
the boys in the regiment to which he be- 
longs. The young man’s name is Eugene 
Jack Schroeder. He-spends a great deal 
of time in engraving big shells for the boys 
and they are very appreciative of his work. 
The letter also describes the conditions 
which the soldiers combated while in 
Russia. 
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JNO. C. DALLER, SR., DEAD 


Head of Clemens Oskamp Co., Cincinnati, 
0., Stricken With Paralysis on Street 
Car, in His 73rd Year 


Crncinnatl, O., July 3.—John C. Daller, 
Sr. president of the Clemens Oskamp Co., 
died Tuesday at his home, 5651 Belmont 
Ave., College Hill. Mr. Daller suffered a 
strike of paralysis when on a street car, 
while on his way home Monday night. 
Six children survive him. The funeral 
will be held Saturday afternoon from his 
late residence. 

Mr. Daller was widely known in the jew- 
elry trade, with which he had been con- 
nected since his youth, having entered the 
Clemens, Oskamp Co. as a boy, and re- 
maining with the business until he became 
the head of the concern. 

He was born 73 years ago, and after re- 
ceiving his education, at the age of 14 he 
entered the jewelry business which had 
been founded by the Clemens Oskamp Co. 
in the early ’50’s. First working as a boy, 
he mastered the details, and rose from time 
to time. On the death of the founder, 
his widow sold the business to AI- 
fred Oskamp and Mr. ODaller in 
1883, and when Alfred Oskamp withdrew 
10 years later, Mr. Daller formed a part- 
nership with Mrs. Oskamp, which con- 
tinued until her death in 1898. 

For many years past the business has 
been entirely in his hands, both as partner 
and as executor of the Oskamp Estate; 
and though affairs of the company were 
subject to litigation, the concern is con- 
tinued with Mr. Daller at the head as pres- 
ident, and his son, John C. Daller, Jr., as 
secretary. 

The old concern did a wholesale and re- 
tail business, but in January, 1917, the job- 
bing business was given up, and Mr. Daller 
and his son continued to develop the re- 
tail side of the concern, whose store at 
417 Vine St. is one of the most prominent 
in the trade in Cincinnati. 








Gold Embargo Lifted 


URING the month the embargo upon ex- 
ports of gold has been lifted. Permits 
for exportation are still required, but they 
are given practically without restriction, and 
the effect is seen in the rapid approxima- 
tion of the dollar to the mint parity in the 
countries where it has been at a discount. 
Transportation charges are still higher than 
in normal times and affect exchange 
charges. The service of the gold standard, 
with a free flow of the metal between all 
markets, is shown by this speedy disap- 
pearance of the wide fluctuations which 
have marked the war period. 

Permits for exportations have been 
granted aggregating over $200,000,000, bur 
‘only about $50,000,000 has been actually 
shipped, as the simple fact that gold for 
‘shipment was available caused such a re- 
adjustment of exchange rates that ship- 
ments were unnecessary. The principal 
‘movements have been to Argentina, Spain 
cand Japan. 

The trade situation is such that there is 
much more probability of our having gold 
imports than that exports will reach im- 
‘portant proportions. Several shipments 
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have come from Canada during the month 
and there has been serious talk that the 
British Government would allow the mine- 
ewners of South Africa to dispose of their 
product as they please, in which event they 
would be very likely to use it for buying 
sterling exchange in New York instead of 
sending the metal direct to London.—ButI- 
letin of the National City Bank. 








Denver Jewelers Make Elaborate Bronze 
Tablet for Masonic Consistory 
Denver, Colo., July 5.—The joseph I. 
Schwartz Jewelry Co. has finished and de- 
livered one of the most costly and elaborate 
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Prominent Colcrado Scottish Rite Ma- 
sons, including Mr. Schwartz, recently 
journeyed to Cheyenne in a special car to 
attend the reunion of the Wyoming Con- 
sistory, at which time the tablet was pre- 
sented by George Charpiot, Master of Ka- 
dosh, Rocky Mountain Consistory No. 2. 
The Memorial was received by Federal 
Judge J. A. Riner, 33d degree, act., and 
Sovereign Grand Inspector General in Wy- 
oming. Eight hundred members of the Rite 
were present 

The weight of the tablet is 200 pounds and 
its dimensions are 22x36 inches. It is made 
of solid bronze, all-raised work and hand 
chased. Twelve hundred and fifty hours 
by one man was required for its completion. 
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BEAUTIFUL BRONZE TABLET MADE BY DENVER JEWELERS. 


bronze tablets ever manufactured in the 
United States. From an artistic point of 
view and the quality of workmanship, it is 
perfect. The inscription engraved upon the 
tablet states that it is presented to “Wyom- 
ing Consistory No. 1, Valley of Cheyenne, 
from Rocky Mountain Consistory No. 2, 
Valley of Denver, as a Token of Love and 
Esteem.” 


Ex-Governor Alva Adams, Sovereign 
Grand Inspector General for the Scottish 
Rite in Colorado, says that the tablet is the 
nicest piece of work turned out in the 
United States, while Peter S. Cook, 33d 
degree Honorary, Deputy Inspector Gen- 
eral for Wyoming, says it is one of the most 
complete and handsome tablets on record in 
metal manufacture. 
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What would You do— 


Mr. Manufacturer, if, after planning your next line of goods calling for the use of 


PRECIOUS and IMITATION STONES 


you were informed that it would be impossible to supply you with the particular kind of 
stones you had chosen, in quantity, at any price? 

We hope nothing of the sort will happen, but remember, there’s one way in which you 
can protect yourself, and that is BY ORDERING NOW, IN ADVANCE. Really, it is a 
hint worth your most careful consideration. 


H. NORDLINGER’S SONS 


New York, 15 Maiden Lane Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Steingasse Providence, 63 Washington St. 
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The Setting of Resale Prices by the Manufacturer to the 
Consumer, as Applicable to Canada 


By J. W. Millard* 


An address delivered before the Convention cf the Ontario Jcweicrs’ Assuciation, 
at Hamilton, Ont., June 24. 
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MONG the problems connected with 
A market distribution of identified com- 
modities none has received more attention 
during the past few years than that of per- 
missive fixed resale prices, or legalized main- 
tenance of resale prices, at which articles 
identified by trade mark, brand, copyright or 
patent, may be resold by a purchaser or 
sub-purchaser. 

Here in Canada our statutory provision, 
which forbids contracts preventing or 
lessening competition in the production, 
manufacture, purchase, barter, sale, trans- 
portation or supply of any article or com- 
modity which may be a subject of trade or 
commence, is expressly limited to cases 
where such competition is unduly prevented 
or lessened; and the statutory provision 
which forbids “enhancing the price” of 
such article or commodity, is expressly lim- 
ited to cases where such price is unreason- 
ably enhanced. 

Not all contracts lessening competition 
are unlawful, but only such contracts as 
“unduly” lessen competition; not all con- 
tracts enhancing prices are unlawful, but 
only such contracts as “unreasonably” en- 
hance prices. 

Whether in the case of the former class 
of contracts the competition is “unduly” 
lessened, and whether in the case of the 
latter class of contracts the price is “un- 
reasonably” enhanced, must be determined 
as a separate and distinct question of fact, 
in each case, in which it is sought to in- 
voke the applicable statutory provision: 

3earing this principle in mind, manufac- 
turers doing business in Canada may effec- 


tually bind themselves to the mainte- 
nance of uniform prices (and against 


cutting such prices) if the uniform prices 
so agreed upon are reasonable, and. if 
the lessening of competition effected there- 
by is not “undue”: 

Similarly, wholesalers and retailers who 
buy directly from the manufacturers and 
who handle the supply of the manufactured 
wares to the retail trade, may be effectu- 
ally bound to the maintenance of agreed 
prices in their sales to the consumers pro- 
vided those agreed prices are not “unrea- 
sonable” : 

Conditional on the fact that the contract 
is reasonable, our courts, and English 
courts, recognize it as their duty, if possi- 
ble, to enforce the contract which the par- 
ties have made, and not make a different 
one for them, and refuse to extend arbi- 
trarily those rules which say that a given 
contract is void as being against public 
policy: because, if there is one thing which 
more than another public policy requires, 
it is that men of full age and competent 
understanding shall have the utmost liberty 
of contracting, and that their contracts, 


_ "Managing director of the Meriden-Bullerman 
Co., Hamilton, Ont 


when entered into freely and voluntarily, 
shall be held sacred, and shall be enforced 
by Courts of Justice, and this paramount 
public policy has to be considered: 

It may, or will be necessary in practice 
to have re-adjustment from time to time 
of the prices fixed in either case; that is 
to say, the prices of today might become 
unreasonable tomorrow. <A _ proper pro- 
vision for such readjustment may be de- 
vised by those who are familiar with the 
trade and with the causes which may oper- 
ate to produce fluctuations in price from 
time to time. The pvint to be secured is 
that the prices maintained in force by vir- 
tue of the agreement from time to time 
shall always answer the test of reasonable- 
ness 

Fixing resale prices is regarded by some 
as unfair trade, while others hold that 
refusal to adhere to resale prices is sub- 
ject to the same criticism. 

The advertising and selling of identified 
articles at less than the fixed price, or even 
at less than cost, for the purpose of in- 
ducing the purchaser to buy wunidenti- 
fied merchandise at a larger profit to 
the retailer, is “Price Cutting”; and since 
the strength of price appeal is enhanced 
when the customer i+ acquainted with the 
goods, “Cut Prices” upon nationally adver- 
tised articles are the more successful in 
attracting attention: 

We all know the cutting of a recognized 
resale price on a well! established and iden- 
tified article has been, at times, indulged 
in for unfair trade purposes: 

Thus price maintenance and price cutting, 
under certain conditions, may both be con- 
sidered unfair. 

In the United States there has been a 
mass of controversial literature on the sub- 
ject of price maintenance—economic and 
legal: for example,— 

The United States Department of Jus- 
tice has taken the position that when the 
manufacturer of any line of goods enters 
into a general system of contracts in which 
Resale Prices are fixed, he violates the 
Sherman Anti-Trust Law, and makes him- 
self liable to a criminal prosecution: 

As a matter of fact, suit under the Sher- 
man Law has been brought by the Federal 
Trade Commission against Colgate & Co., 
who refuse to sell their products, to deal- 
ers who sell at unfair prices—not because 
of any agreement to observe a fixed price, 
for there was no such agreement in the 
facts on which action rested, i. e., 


“Whether the manufacturer has a right to 
choose as his customers only those dealers whose 
methods of business are such as to cause no 
injury to the manufacturer, competitive distribu- 
tors and the public.” 


Colgate & Co. make no effort to curtail 
the right of the dealer to re-sell the goods 
at any price he sees fit; they do, however, 
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suggest such resale prices, as long expe- 
rience and close touch with their customers 
have shown are fair and reasonable, and 
yield a fair and reasonable profit. 

In their discretion they do not sell their 
product to dealers who do not care to ob- 
serve these prices, but who, for the sake of 
using the Colgate name as an advertise- 
ment for themselves, offer Colgate articles 
at prices which do not yield a fair profit, 
and thereby compel all competitors to do 
the same. 

This action, brought by the United States 
Government itself, under the “Sherman 
Act,” presents the question: “Whether a 
policy of refusing to sell to ‘price cutters’ 
is a violation of the ‘Sherman Act’?” And, 
the interpretation which the United States 
Department of Justice puts upon the “Sher- 
man Act’ amounts to this, viz.: 

“That a manufacturer can be compelled 
by law to sell to those whose selling meth- 
ods are an injury to his business.” 

Colgate & Co. has no monopoly; compe- 
tition in their line is very keen, as there 
are over a thousand manufacturers of soaps 
and perfumes in the United States: 

Colgate & Co. has pursued this policy for 
over 40 years, and they might have escaped 
this action, as the Attorney General of- 
fered to withhold the prosecution if they 
would abandon their policy of “selection of 
customers.” This they felt, as a matter of 
principle, they could not do, and with the 
courage of their convictions in this respect 
they declined, voluntarily choosing the suit 
in the firm belief that they had contravened 
no law of God or man; that they had acted 
entirely in the public interest, and that they 
would be sustained by the courts. To date 
there has not been any decision handed 
down—I do not think there will be. 

There may be good, sufficient and valid 
reasons for the United States Government 
to prosecute (under the “Sherman Act”) 
Colgate & Co. for refusing to sell their 
products directly or indirectly to such par- 
ties as purchase them to the injury of the 
manufacturer. It is, however, most diffi- 
cult for a reasonable mind to believe; but, 
no more so than the measure which was 
introduced by the House of Commons at 
Ottawa during the session of 1917, and 
commonly known as the “Knowles Bill,” 
the object of which was: “To make it a 
criminal offense for any manufacturer or re- 
tail merchant to handle any line of goods 
upon which a resale price was fixed.” 

Naturally there was a vigorous opposi- 
tion to this measure from one end of the 
country to the other, but with the support 
of manufacturers and wholesale distrib- 
uters, the Retail Merchants Association of 
Canada was successful in having it 
defeated: 

This was known as “House of Commons 
of Canada Bill No. 21”—an Act to Amend 
the Criminal Code, and embodied the fol- 
lowing: 

Clause No. 498a—Any manufacturer, wholesale 
merchant, dealer, agent or commission merchant 
who either directly or indirectly stipulates, agrees 
or arranges that any goods, wares or merchandise 
sold or otherwise disposed of by or to him shall 
be sold by any purchaser thereof at a price not 
less than one prescribed by him, or who in any 
way endeavors to prescribe a price below which a 
purchaser shall not sell the same, shall be guilty 


of an offense and shall: be liable, upon summary 
conviction, to a fine not exceeding five thousand 
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dollars, or to imprisonment for a term not ex- 
ceeding three months, or to both fine and imprison- 


ment. 

While there is fact and record that this 
bill was “killed,” it is equally a matter of 
fact and record that on December 16, 1918, 
a clause was inserted in an Order-in- 
Council which has the same effect as the 
above measure would have had had it be- 
come law. In addition to that the Order- 
in-Council has removed from the Criminal 
Code, chapter 146, section 498, the words 
“unduly limit,” and “unduly prevent,” “or 
to unreasonably enhance,” and by so doing 
they have left the entire trade of Canada, 
both manufacturers, wholesalers and retail- 
ers in the position that unless the above 
mentioned Order-in-Council is amended or 
removed, the trade and commerce of Can- 
ada may be seriously affected. 


While this Order-in-Council was un- 
doubtedly and truly intended to apply to the 
necessities of life (food, raiment, etc.), and 
not particularly aimed at identified 
or Trade Marked non-essential articles, it 
does not state so, and therefore it might 
be interpreted to include both essentials 
and non-essentials. 


There are leading manufacturers, other 
than Colgate & Co., who firmly and abso- 
lutely believe that the setting of standard 
resale prices on their product to the con- 
sumer is in the interest of the public: 


And, there are Governments which not 
only. firmly so believe, but act accordingly : 


Within the last 30 days the Ontario Gov- 
ernment, which has taken over the sale and 
distribution of liquor in packages in the 
Province, and is now conducting the dis- 
pensing of the same commercially, has 
fixed resale prices, which inslude delivery 
to any part of the Province. 


What we should all advocate in the best 
interest of the public and the trade, is to 
have enacted legislation that will do away 
with these unworkable, unpracticable and 
theoretical laws, and adopt a common 
ground wherein the rights of the manufac- 
turer, the retailer and the consumer may 
each have fully secure equity— 


*“*Price Cutting,’ and also advertising 
that deceives the uninformed, on standard- 
ized and trade marked articles of merchan- 
dise, adversely affect the manufacturer, 
wholesaler and retailer; and in turn the 
consumer will assuredly, as night follows 
day, suffer from this practice of deception.” 

In this respect I believe our legislators 
could take a leaf from the “Stephens- 
Ashurst Bill,” which is before the Senate 
and House of Representatives of the United 
States—a bill to protect the public against 
dishonest advertising and false pretenses 
in merchandising, to wit: 

“The Stephens-Ashurst Bill states that any pro- 
ducer who does not possess a monopoly over an 
identified article shall have the power to fix by 
contract the resale price for goods of his manu- 
facture, which must be maintained by wholesalers 
and retailers to whom he sells: 

“The machinery provided for securing such con- 
trol of resale prices is very simple. The right is 
to be acquired by registering a schedule of the 
Prices selected with the Federal Trade Commission, 
and by paying a registration fee of ten dollars. 

It is provided that prices shall be uniform for 
all dealers of like grade, and that there shall be 


> discrimination among retailers and _ whole- 
salers: 


Certain provisions are made for sale of the 
identified articles at lower than registered prices. 
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Such a concession was found necessary in order 
that articles which had become less valuable be- 
cause of change of style, damage or for other 
reasons might be disposed of at less than the full 
fixed price. According to the bill, such articles 
were to be first offered to the manufacturer not 
less than thirty days before the date set for the 
disposal sale. The manufacturer was given the 
option of repurchasing the articles at cost, and 
only if he refuses to exercise his option may the 
goods be sold at less than the fixed resale price. 

If a dealer intends to discontinue the sale of 
certain fixed price articles, or jf he intends to 
go out of business, and the sale is made in the 
course of winding up the business, variations from 
the uniform price are permitted only when prior 
offer is made to the producer, and if written 
statements are filed at the office of the Federal 
Trade Commission giving reasons for such sale 
and the statement of the refusal of the producer 
to accept the offer of repurchase. 


This sounds like good common-law sense 
when compared with the indefinableness of 
the “Sherman Act,” the “Knowles Bill” and 
the Order-in-Council as issued in Ottawa 
on December 16, 1918. 

Refusal to adhere to the resale price of 
an identified article is manifestly unfair, 
as the maintenance of Uniform Resale 
Prices is the logical extension of the one 
price system in retail stores: 

At present there is one way in which a 
manufacturer can protect his own and the 
trade’s interest against vicious, pernicious 
or deceptive “price cutting,” and that is by 
adopting the policy of “selection of cus- 
tomers,” and refusing to furnish directly 
or indirectly those who adopt unfair trade 
“price cutting” on articles identified by 
trade mark, patent or brand. 

From experience and personal observa- 
tion I have found the majority of retail 
merchants amenable to reason when their 
attention has been drawn to the demoraliz- 
ing effect that “price cutting” has upon 
local merchants and the trade generally: 

And, with the advent of District Local 
Trade Associations there should be little 
difficulty in the policy of voluntarily main- 
taining prices on nationally advertised non- 
essential articles. 

The argument is often adduced that the 
retailer should have some say in the fixing 
of minimum resale prices, and not alto- 
gether arbitrarily by the manufacturer. 
Possibly with the aid of a national asso- 
ciation, acting collectively for retail mer- 
chants, such a policy might be worked out! 
However, this is a subject for future 
thought and consideration. 








THE DIAMOND TRADE 





Interesting Statement Regarding Present 
Conditions in Europe and in the Dia- 
mond Fields in South Africa 


Some interesting information regarding 
the diamond trade has been brought to this 
country by a western diamond dealer who 
has been in Europe for some time past. He 
says: 

“After a prolonged stay in Europe and a 
somewhat careful study of conditions in 
relation to the trade in precious stones, I 
deem it advisable to put some of my ob- 
servations before the American readers of 
Tue JEWELERS’ CrrcuLar for further propa- 
ganda among the purchasing public. 

“It has never been sufficiently appre- 
ciated and recognized that the precious 
stones of the first class, in particular dia- 
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monds and pearls, have been, for a very 
long time, not only articles of personal 
adornment, but very largely a medium of 
barter and a reserve or safety fund for 
international value. Government bonds, 
bank notes and similar paper have been 
subject to great depreciation and absolute 
loss, but diamonds in particular could easily 
be secreted and taken to another country 
to be liquidated there at a reasonable loss 
and often, as in the present crisis, at a gain 
above the purchase price. 

“The Russian people had taken the cue 
before the revolution and had often ex- 
changed their rouble notes, even at an 
enormous sacrifice, for diamonds, in this 
way securing themselves against absolute 
ruin. During the last two years the people 
of the central empires have done the same 
thing, not knowing what their depreciated 
money might be worth, and if it would not 
be taken from them entirely by a new form 
of Government. Gradually some of these 
goods are returning to the markets and are 
sold at an advance. 

“It must be mentioned that new markets 
for consumption have been opened in Japan 
and China with their teeming millions and 
in old India with many people of newly 
acquired wealth asking for stones, where 
formerly only a few of the wealthiest and 
those who had traveled extensively wished 
to own such jewels. The high prices have 
consolidated the business into fewer hands 
and it seems certain that the control cannot 
be relinquished. The tremendous rise in 
wages is a very important contributing fac- 
tor, and the wage scale is likely to con- 
tinue. The proportion of rough stone to 
wages is often one to two. 

“All in all, it is well to inform the public 
of these facts. It will give confidence in 
their possessions and place the trade in 
jewels on a different basis, similar to con- 
ditions in India, where the latent wealth of 
the country is largely expressed in accu- 
mulated treasure of the nature described. 

“For practically two years the DeBeers 
Mining Syndicate did not work its mines 
owing to war conditions, shortage of labor 
and inability to get dynamite. They now 
control absolutely the entire mining group 
with the exception of the river diggings. 
The latter, however, are sold at exactly 
the same prices as Syndicate stones, so 
there is no complaint. The former German 
properties in Southwest Africa will un- 
doubtedly be controlled by the same syn- 
dicate. The average size of these latter 
diamonds in the rough is only one-eighth 
of a carat. The average size of the adjoin- 
ing Congo is 1/16 of a carat. The tendency 


‘of the controlling factors in all these groups 


is to reduce the output, thereby prolonging 
the life of the mines, which naturally other- 
wise would be very limited. To offset the 
shortage in production the prices have to 
be higher. 

“The Union Government of South Africa 
is now enforcing a 10 per cent. export tax 
against five per cent. as formerly. A law has 
also been passed obliging the mines to sell 
to the Government 25 per cent. of the entire 
output at regular market rates. These 
goods will be cut in South Africa. This 
fact does not alter the situation, as dia- 
monds cut by less experienced hands will 
cost more in the finished state.” 
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Final Session of New York State Convention 


Tenth Annual Conclave Ends at Saratoga Springs with Banquet in Grand 
Union Hotel—Officers Elected, Resolutions Adopted and Other 
Business Transacted. 















































Saratoca Sprincs, N. Y., July 2—The 
banquet and dance held tonight in the large 
and beautiful ball room of the Grand Union 
Hotel, brought to a close the 10th annual 
convention of the New York State Retail 
Jewelers’ Association. The convention has 
been in session since last Monday. The 
proceedings of Monday and Tuesday ap- 
peared in last week’s issue of the JEWELERS’ 
CrrcuLcar. Although not as well attended 
as some of the gatherings in the past, it was 
a success from every standpoint. 

In reality the convention opened last 
Monday morning when the jewelers, ac- 
companied by their wives and guests began 
to arrive and register at the Grand Union 
Hotel. The executive committee held a 
session Monday morning and after review- 
ing the program and discussing other busi- 
ness the convention was called to order by 

’ President Hufnagel, about 3 Pp. M. 

All of Monday afternoon was devoted to 
the delivering of lectures of interest to 
the jewelry trade and the submitting of re- 
ports by local associations, all of which ap- 
peared in these columns, last week. In the 
evening an entertainment and dance was 
held at the Casino, Congress Park. This 
was an enjoyable affair and was attended 
by more than 100 jewelers and guests. 

Tuesday morning the convention was 
called to order at 10.30 a. mM. and the first 
speaker was H. Victor Wright, who spoke 












on the “Work of the Research Bureau.” 
Others speakers for the morning were 





Isabelle M. Archer, the fashion writer for 
THE JEWELERS’ CirRCULAR, whose subject was 
“The Wearing of Jewelry in Relation to 
B. Hatmaker, Schenectady, who lec- 
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tured on “Publicity,” and James E. Kavan- 
agh, the vice-president of the Metropolitan 
Insurance Co., who spoke on “Group In- 
surance. 

After this session adjourned, the jewel- 
ers and guests gathered in the court yard 





GUSTAV A. FRISCH, NEWLY ELECTED PRESIDENT 
N.Y 3. A 

of the hotel where they posed for the 

group pictures shown herewith. In the 


afternoon trolley cars and automobiles took 
the jewelers to Lake George, where they 
boarded the steamer Horicon and dor 
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three hours enjoyed the beauties of Lak 
George. During the sail a buffet lunch pe 
dancing were enjoyed. 

The concluding business of the conven- 
tion was transacted this morning, during 
which time the jewelers heard reports of 
standing committees, took up new business 
adopted resolutions and elected officers rm 
the ensuing year. 

The jewelers’ stay at Saratoga Springs 
was a most enjoyable one and this place 
proved an ideal spot for the holding of 
the convention. The committee in charge 
of the reception and entertainment, and 
to whom the success of the convention js 
largely due, consisted of F. C, Maynard, 
chairman, and Frank D. Jones, local jewel- 
ers, and J. E. Canfield, secretary of the 
local Chamber of Commerce. 


Wednesday Session 


The first business taken up on Wednesday 
morning after the convention was called to 
order at 11 o'clock, was the submitting of 
the reports of standing committees. 

Benjamin T. Ash, Binghamton, reporting 
for the Trade Interests Committee, asserted 
that this body had nothing special to re- 
port. He stated that the only matter which 
had arisen during the past year, which 
called for action from the Trade Interests 
Committee, was the imposing of the 5 per 
cent revenue tax on the yewelry trade. 
This question, however, continued Mr, Ash 
is very admirably handled by the War Rey- 
enue Tax Committee. 

In the absence of Emil J. Scheer, the re- 
port of the committee on traae marks and 
qualities was read by M. J. Engelbert, 
Rome. The report of this committee con- 
sisted only of the reading of the question- 
naire recently sent out to the members of 
the Retail Jewelers’ Association of Greater 
New York and vicinity by the Metropoli- 


tan organization and which appeared in 
THE JEWELERS’ CIRCULAR several weeks 
ago. 


Next came the report of the Legislative 
Committee, by Emil W. Kohn, New York. 
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Mr. Kohn prefaced his report by calling at- 
tention to the questionnaire mentioned 
above, and suggested that it may be wise 
to send these questionnaires to jewelers 
all over the country. This suggestion was 
favorably received and will probably be re- 
ferred to the national association. Con- 
tinuing, Mr. Kohn reported for the legis- 
lative committee as follows: 


REPORT OF LEGISLATIVE COM MITTEE. 


The outlook for our industry in the Spring and 
Summer of 1918 was most unfavorable. We had 
not only suffered in a falling off in sales, but 
we were threatened by Congress with a new 
revenue bill imposing a heavy if not a prohibitive 
tax on our sales. 

At this critical junction the Jewelers’ Vigilance 
Committee, through its chairman, Harry C. 
Larter, again justified its title and demonstrated 
its usetulness by calling a meeting of representa- 
tive jewelers to take action. The result of this 
gathering was the formation of the Jewelers’ War 
Revenue Tax Committee, with Meyer D. Roth- 
schild as chairman. The president of our asso- 
ciation and the chairman of your legislative com- 
mittee automatically became members of this new 
body, and participated in its conferences. The 
first important step taken was to adjust differ- 
ences of opinion within the trade regarding the 
amount of the tax which we could reasonably 
bear and the method of its application. 

The Ways and Means Committee of the House 
of Representatives finally granted our committee 
a hearing, and the occasion was a memorable one. 
A correct summary of the first day’s proceedings 
would be: “Jewelers to Be Taxed to Death” and 
their delegates to be “roasted alive.’”” However, 
at the end of a two days’ session, our delegates 
had plucked victory from defeat. They had con- 
verted a hostile congressional committee into a 
fevorable, if not friendly, attitude. You are all 
familiar with the results of the hearing as you are 
all paying five per cent. taxes on your sales. 

This report would be incomplete if it failed to 
give credit to that brilliant and able champion 
of jewelers’ rights, the chairman of the Jewelers’ 
War Revenue Tax Committee, Meyer JD. 
Rothschild. 

We recommend the adopticn of resolutions 
favoring the repeal of the unjust tax now imposed 
on jewelers’ sales. 

After the acceptance of this report, 
Alfred O. Bald, Mt. Vernon, read the re- 
port of the committee on deceased mem- 
bers, which showed that two members of 
the association had passed away during the 
year. They are, Hubert Zimmer, Pough- 
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keepsie and Edward C. Howe, Syracuse. 
Secretary Bald, next submitted his an- 
nual report which read as follows: 


REPORT OF SECRETARY BALD. 

Just before closing my report as_ secretary 
at the Rochester convention a year ago, I re- 
lated the fact that we were in a big fight and 
that we were going to fight it to a finish. I 
asked you men to take courage, and while your 
business may have been on the shady side at 
times, those were war times and we were called 





EMIL W. 


KOHN, TOASTMASTER AT THE 
BANQUET. 


upon to make sacrifices. I further stated, how- 
ever, that we were confident that during the 
coming year we were going to make the New 


York State Retail Jewelers’ Association a bigger 
and better association than ever. 

The big fight is over and won, peace has come 
again, and I think that I can safely say that 
the jewelry business never was better. While 
we may be called upon to pay taxes on _ prac- 
tically everything we sell, still, through organi- 
zation, this has been reduced to the minimum, 
and as we are permitted by the government to 
absorb this tax in the selling price to the con- 
sumer. 

Had _ the been able to 


jewelers a year ago 
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look forward and see the conditions, they would 
have to meet during the first few months after 
our last convention, none would have been 
blamed for giving up in despair. Had anyone 
told us that we would have to fight propaganda 
not only against luxuries, but against the giving 
of gifts of any kind, and that this propaganda 
was to be nationwide and practically backed up 
by the press and the public; had they told us 
that we would have to meet conditions wherein 
platinum was taken from the manufacturer en- 
tirely, and the retailers permitted to sell their 
stock only under license and handicaps; that 
gold would be taken away from us and the manu- 
facturers would not have enough of the precious 
metal to fill orders that our holiday trade would 
be hampered because we would not be permitteed 
to put on additional clerks or work our regular 
clerks extra hours; that in fact, everything would 
be done to interfere with our business and 
arouse the sentiment against anything that the 
jeweler handles; had our jewelers realized that 
all this would come to pass, they could naturally 


have thrown up their hands in despair. Our 
men, however, were optimistic enough to be- 
lieve that the handicaps would be met success- 


fully and that the trade would some day be on 
the firm foundation it finds itself today. Ail 
these conditions have been met, and that fact 
speaks volumes for the patience and _ industry 
of the men in the jewelry business. It proves 
beyond a doubt that the jewelry trade has a 
strong foundation in the community and_ that 
our products are needed and wanted by the 


people. Instead of showing demoralization, our 
industry today stands staunch and strong; fail- 
ures have been remarkably few, and as _ stated 


before, the jewelers are enjoying a very healthy 
business. 

Our association has been represented at the 
various meetings of the Jewelers’ Vigilance Com- 
mittee and the Jewelers’ War Revenue Tax Com- 
mittee, and our president personally represented 
our association before the Senate Finance Com- 
mittee in Washington when it was proposed to 
tax jewelers anywhere from 10 to 50 per cent. 
Through his efforts and that of the Jewelers’ 
War Revenue Tax Committee, this tax was, as 
you all know, reduced to 5 per cent on the re- 
tail price. 

At the mass meeting of jewelers representing 


every branch of the trade held recently in 
New York city under the auspices of this same 
committee, resolutions were adopted urging 
United States Senators and Congressmen to do 


everything possible to have title IX, section 900 
to 907, inclusive, of the Revenue Act of 1918, 
rescinded at this session of Congress, and copies 
of this resolution were sent to all our Repre- 
sentatives and Senators, requesting them to aid 


us as we considered the entire plan of taxing 
a few selected industries heavily and omittting 
to tax all other industries as unjust, discrim- 
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inating and un-American. We still feel that if 
Congress should enact a law placing a small com 
modities tax on all saies as per the resolutions 
adopted at our Rochester convention, a year 
ago, copies of which were sent our Representa- 
tives and Senators, it would not only yield a 
much larger revenue, but would be much fairer 
than taxing heavily, as per the present law, the 
so-called luxury industries. 

Right here let me commend the members of 
our association for the earnest support which they 
gave our association in dealing with the many 
matters which arose. During the past year it 
was necessary for your secretary to ask the co- 
operation of the members many times, request- 
ing them to send letters and telegrams to our 
Representatives in Washington to aid in sus- 
taining legislation which we felt was to our best 
interests. If you men could see the stack of 
copies of letters and telegrams that I have in 
my possession, which were sent by our mem- 
bers and the replies they received, you would 
readily see that we have a worth-while organi- 
zation. All of the officers certainly appreciate 
the co-operation which they have received from 
our members during the past year, and I can 
assure you our labors are not all in vain. 

Your secretary has had a very busy year, and 
many evenings my sleeping hours were cut down 
to but very few, getting letters ready for the 
mails, but I have endeavored to keep our mem- 
bers posted in reference to the gold and platinum 
situation; also on such information as was pro- 
curable on the War Revenue Act; And the 
enactment of a law which would abolish all 
private wireless stations, and in consequence, 
deprive the jewelers of receiving time by wire- 
less. This law, fortunately, was not passed, and 
instead, the war restrictions were removed, and 
we are again able to receive our time by wire- 
less. Your secretary wired this association’s ap- 
proval to a bill introduced by Senator James D. 
Wallén, to make November 11 Liberty Thanks- 
giving Day. Should this materialize, it would 
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greatly benefit the jewelers by lengthening the 
holiday shopping period. We voiced our protest 
by telegraph that the daylight saving plan should 
not be discontinued. 

At our convention in Rochester, it was voted 
that we appropriate $200 to send delegates to 
the national convention at Cleveland, and _ this 
association was represented by President Huf- 
nagel, Vice-President Scheer and C. E. Sunder- 
lin, S. D. Burritt, J. B. Givan of Rochester, 
Eugene Tanke, G. A. Frisch and J. A. Scherer 
of Buffalo, and several others; Buffalo, as usual, 
sending its own representative. You have all 
read the report of the national convention, but 
the one matter of especial interest to us was 
the report of the national secretary, which showed 
that New York State had 300 paid members for 
1918 and for five years in succession the largest 
paid membership in the national association. At 
this convention, our president, E. H. Hufnagel, 
was electeed a member of the Executive Commit- 
tee cf the national organization. 
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During the year one new local association was 
formed, that of the Syracuse association, with 
Charles. Crouse as president, and about 25 en- 
thusiastic members, all of which are members of 
the State association as well. Mr. Crouse, Mr. 
Clark and their associates are to be commended 
on the splendid work accomplished. 

Two meetings of the Executive Committee were 
held during the year, one at Syracuse in Febru- 
ary and the other at Saratoga Springs this past 
Monday morning. The Syracuse meeting was one 
of the finest yet held, both in attendance and in 
accomplishment, the only members absent being 
Eugene Tanke, who was in California, and Charles 
H. Howe, who was in France. 

At this. meeting invitations for the holding of 
the 1919 convention were presented and Saratoga 
Springs was finally chosen and the general pro- 
gram arranged. The question of the shortage of 
watchmakers and jewelry repairmen was very 
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coming year I kope this’ percentage will be greatly 
increased. 

I cannot close my report without calling your 
attention to the very fine report of the great in- 
crease in insurance of the National Jewelers’ Mv- 
tual Fire Insurance Co., of which A, W. Ander- 
son, Neenah, Wis., is secretary and manager. 
New York State is third among the 35 States in 
amount of insurance carried in this company, and 
| would recommend very highly to all our mem- 
bers that they avail themselves of this opportunity 
of saving, by placing their insurance with this 
company. Dividends are returned to policy hold- 
ers in the form of a rebate; this year of about 
30 per cent. This saving will pay your dues many 
times over and assist materially in paying your 
expenses to conventions. 

Men, we are only on the threshold of a period 
of reconstruction and a period of great prosperity 
—these periods will bring great problems that 
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freely discussed by the members present, and a 
committee composed of Messrs. C, E. Sunderlin, 
B. T. Ash, Eugene Tanke and C. C. Ward was 
appointed to take up the question with the various 
vocational schools in.our State and urge upon 
them the establishment of such a training course. 
President Hufnagel presented to the meeting an 
appeal from the national association for an ad- 
vance in dues to that body and a committee com- 
posed of Messrs. F. Ehrenfried, B. T. Ash and 
S. D. Burritt was appointed to work out a suitable 
scale of dues and present at this convention. Con- 
siderable discussion followed on the question of 
a National Stamping Act, which resulted in all 
members present being heartily in favor of sup- 
porting the national association wherever possible. 


Your president and secretary have made various 
trips to centres where our association has been 
represented as well as it should be and many 
new members were added to our list by these 
visits. Your secretary attended a meeting in Syra- 
cuse in May, where 27 jewelers were present, 17 
of whom were already members of our associa- 
tion, and before the close of the meeting the other 
10 signed application blanks. 

At the time of our last convention our member- 
ship numbered 372. During the past year we have 
lost 40 members, two of these being removed from 
us by death—Hubert Zimmer, of Poughkeepsie, 
and E. C. Howe, of Syracuse. Both of these 
businesses, however, are being continued, as is the 
membership in our assocition. s 

During the past year we have not had a single 
resignation, but the sad part of my report is that 
we found it necessary to drop from our member- 
ship list 37 members because of the nonpayment 
of dues, three members going out of business. 
During the year we have added to our rolls 33 
new members, and our present membership num- 
bers 365. While this may be a trifle less than 
last year, still it is a much healthier membership, 
all 24 karat and no alloy, and more members have 
paid their dues at this time than ever before. 

I have just completed compiling a list! of all the 
worth-while jewelers outside of New York City 
and Brooklyn, and find that this list numbers 644, 
of which 301 are members, or about 47 per cent. 
This I consider a splendid showing, and with the 
renewed effort which will be put forth during the 


must be solved and for which we as a trade must 
be ready and solidly organized. I, therefore, ap- 
peal to you men, get back of your officers and 
help. Bring in those jewelers who are not yet 
members and let us make the New York State 
Retail Jewelers’ Association the biggest and best 
trade organization on record. 


The treasurer’s report, by Charles C. 
Ward, Yonkers, showed the association to 
be in an excellent financial condition. 

Charles Kausch, Bath, reported for the 
Auditing Committee. He said that an ex- 
amination of the books of both the secre- 
tary and treasurer showed all records of 
these officers to be in good shape. 

The next, report, submitted by Frank 
Ehrenfried, Buffalo brought forth consid- 
erable discussion. Mr. Ehrenfried, report- 
ing for a special committee suggested that 
there be a re-adjustment of the system of 
paying dues, and instead of paying a stip- 
ulated amount, each jeweler be assessed 
according to his Federal Income Tax re- 
port which he makes to the government. 
Although this committee, for which Mr. 
Ehrenfried was reporting, showed that the 
smallest jeweler would not pay more than 
$5 a year while very few merchants would 
be assessed more than $25 annually, many 
of the members offered strenuous objec- 
tions on the grounds that it is unfair in 
several ways. Several other methods were 
suggested, but it was finally decided that 
each member pay $5 a year, and in addi- 
tion he could make any contribution he 
saw fit to offer. This system is being car- 
ried out successfuly in several associations 
throughout the country. 

The report of the Trophy Committee, was 
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next made ; Scherer, suffalo, 
and brought forth loud applause when it 
was announced that the trophy had been 
awarded to President Edward H. Hut- 
nagel, Mt. Vernon. This committee re- 
ported that there was considerable keen 
competition, but it was finally decided that 
Mr. Hufnagel had patronized the greatest 
' ber of program advertisements during 


by 2 A, 


num 
the past year. ' 

Next followed the report of the reso- 
lutions committee of which Gustav A. 
Frisch, Buffalo, was chairman, This report 
is as follows: 

Resolutions 

Whereas: Ovr Government, in order to increase 
the revenue, enacted a tax law known as No. 900 
to 907 inclusive, and 

Whereas: Taxation in peace time imposed upon 
a few selected commodities is discriminatory, un- 
‘ust and undemocratic, and 
" Whereas: The President of the United States 
has in his recent message to Congress recom- 
mended that taxes of this nature should be re- 

















STEAMER ON WHICH JEWELERS MADE LAKE 
GEORGE TRIP. 


pealed, we believe that Congress should hasten to 
adopt some system of taxation which will entirely 
eliminate this unfair and obnoxious tax, therefore 
be it 

Resotvep: That the New York State Retail 
Jewelers’ Associtaion, in annual convention as- 
sembied, at Saratoga Springs, June 30 to July 2, 
respectfully request its representatives in the 
United States Senate and House of Representa- 
tives to vote for the repeal of this unfair method 
of taxation. And be it further 

Resotvep: That copies of these resolutions be 
sent to both our Senators and Representatives, 
and that each and every member of the association 
be urged to write and protest to his Senator and 
Congressman against this tax, and that copies of 
this resolution be given to the press for publi- 
cation. 


RrsoLvep: That a vote of thanks be extended 
to the Vigilance Committee and the War Revenue 
Tax Committee, especially to Meyer D, Rothchild, 
Robert Steele, Harry Larter and Emil W. Kohn 
for the valuable services rendered to all branches 
of our trade. 

Resotvep: That we go on record to support 
American industries, especially the watch factories, 
giving their manufactures the preference over all 
foreign products. 

* * * 

Resoivep: That we advocate the establishment 
of a paid field secretary, this officer to work 
under the direction of the American National Re- 
tatil Jewelers’ Association. The secretary to pri- 
marily promote interest in horology among. sol- 
diers and civilians—soldiers through re-employment 
bureaus and vocational surveyors at the hospitals 
—civilians through work at the high and trade 
schools, by advertising and personal talks and 
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work. The paid field secretary to prepare and 
distribute literature of a nature to stimulate and 
encourage boys and men to learn watch and clock 
making. The secretary to co-operate with the 


present better horological schools. 


Reso_tvep: That we again place ourselves on 
record as endorsing Stephens-Ashurst bill to main- 
tain the price of standard articles, which will help 
materially the honest jewelers in competing with 
price-cutting concerns. 

* *% % 

ResoLvep: That we desire to record our fullest 
appreciation of the significance of the establish- 
ment of a research bureau as an adjunct of our 
national association. We recognize with pleasure 
its progress as well as its wonderful possibilities 
and we desire to express our gratitude to our 
national president George . Brock and II. Victor 
Wright, and to those associated with them in the 
conduct of this work for what has already been ac- 
complished and to pledge the loyal support and 
co-operation of this association in its behalf. 

Resolved: That we recommend to the National 
Retail Jewelers’ Association the advisability of 
adopting a metric system for the weighing of pre- 
cious metals. 

* * * 

Reso_vep: That we discourage the indiscrim- 
inate practice of loaning watches, without recom- 
pense, to our patrons, while theirs are under- 
going repairs. 

x * 

Reso_vep: That the pernicious, senseless habit 
of engraving goods free of charge be abolished, 
and a fair uniform price made for same. 

a x ~ 

ResoLtvep: That we request the members of our 
association cease talking time guarantees on watch 
cases and jewelry we sell, and talk trade marks 
and guarantee of satisfaction—that in this way we 
make plain to our customers the difference in the 
guarantee of satisfaction of the legitimate jeweler 
and the time guarantee of a faker. 

* ¥% % 

RESOLVED: That we tender our sympathy to our 
beloved Colonel John L. Shepherd, during his 
present illness, with the hope that we shall soon 
have him with us again, hale and hearty. 

* * ¥ 

ResoLtvep: That a vote of thanks be extended 
to our officers and committees for their untiring 
efforts in the furthering of the purposes of our 
organization during the past year. 

* * * 

Whereas: It has been a not infrequent practice 

in the past, on the part of large manufacturing 
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to manufacturers send a copy of same to the State 
secretary, so that official record may be made. 
While conceding the privilege of individual action 
to all members, as well as manufacturers, we 
recommend that due cognizance be given to the 
more modern aspects of dealing, between men, 
which should prompt manufacturers of well estab- 
lished lines of merchandise to be most reluctant 
to decline to furnish their product to any retailer 
on any but the most serious ground, and request 
that before closing the account of any member 
complaining of unfair dealings, every effort be 








RECEPTION AND ENTERTAINMENT COM MITTEE, 


l.eft to Right: J. E. Canfield, Frank D. Jones, 
I. C. Maynard. 


made to effect an amicable and satisfactory ad- 
justment of all grievances, and suggest that con- 
sultations be had with State officers before taking 
tinal steps. 


* * 


ResoLvep: That we protest against the unfair 
practice of certain manufacturers and jobbers in 
supplying their product directly to persons in no 
way connected with the jewelry business, for 
prizes to societies or for personal use. 


* 


ResoLvep: That a special vote of thanks be ex- 
tended to J. E. Canfield, secretary of the Saratoga 











DELEGATES FROM GREATER NEW 


concerns, to ignore complaints of unfair practices 
in the merchandising of their product by local 
retailers, and sometimes even cutting off the com- 
plainant instead of the offender, from the source 
of supply, the jeweler of New York State, in con- 
vention assembled, sincerely request that due at- 
tention be given to every complaint of price cut- 
ting or other unfair dealing when made in good 
faith by any member of our association to the 
proper officer of any manufacturer, and recom- 
mend that our members when making complaints 











YORK ‘VHO ATTENDED CONVENTION 


Springs Chamber of Commerce, F. C. Maynard 
and Frank D. Jones, local members of this asso- 
ciation, for their valuable assistance and untiring 
efforts toward making our present convention so 
successful and pleasant a meeting. 
~*~ * *~ 

Resotvep: That we condemn the deceitful and 
misleading advertising methods of certain retail 
jewelers who publish notices in the public press, 
offering diamonds at prices far below the: market. 
Such merchants we regard as on a par with “‘bunco 
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The New Vogue in House Furnishings 
Revival of French Styles 


‘ l ‘HERE are signs aplenty 

that we are now on the eve 
of a great revival of the eight- 
Silver eenth century French styles of 
99 house furnishings. 


_ Heirloom 





And is it to be wondered at? 
Among the host of American 
soldiers who have been in 
France, a great many could not have failed 
to be impressed with the charm and beauty 
of French craftsmanship, and develop a taste 
for French styles. 


We saw this prospect and anticipated the demand 
several months ago. We set to work to design a new 
pattern in Sterling, adopting the beautiful French 
style of Louis XVI period, and fittingly naming it 
“CHATEAU-THIERRY.” 


We are now placing “CHATEAU-THIERRY” 
pattern on the market. It is making a tremendous 
hit! It is the forerunner of the revived French styles 
in tableware. Characteristic of HEIRLOOM pat- 
terns, it’s a style leader. 





Write for samples of “CHATEAU-THIERRY” 
flatware, TODAY. Be the first in your city to 
show this new, leading pattern. 


Rogers, Lunt & Bowlen Co. 


SILVERSMITHS 
Greenfield, Mass. 
CHICAGO 





SAN FRANCISCO 





NEW YORK 
“The Silver That Sells” 


TRADE MARK BE STERLING 


Chateau-Thierry 
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and they deserve our unqualified con- 


steerers”’ 
tempt. a oe 
RESOLVED: That the New York State Retail 


ewelers Association endorse the action of the 
Butterick Publishing Company in excluding mail 
order advertising from their various publications. 


The selection of a city in which to hold 
the 1920 convention was left in the hands 
of the executive committee. This commit- 
tee will announce its selection at a later 
date. ; 

The most interesting and profitable fea- 
ture of this morning’s session was. the open- 
ing of the question box. For almost an hour 
Benjamin T. Ash, who was in charge, read 
questions, which the members had submit- 
ted, with the result that some valuable in- 
formation was brought out. 

One of the first questions asked was, “Is 
it wise and proper to continue the use of 
the word ‘perfect’ in selling diamonds?” 
The discussion which ensued showed that 
many of the members had already elimin- 
ated the use of that word and in its place 
were using the word “brilliant.” The talk- 
ing of brilliancy instead of perfection, many 
of the members contend, is bringing better 
results and more satisfactory sales. 

Another interesting subject discussed, 
was the paying of watchmakers on a com- 
mission basis instead of a straight salary. 
Several of the jewelers present reported 
that they have inaugurated the commission 
system and are getting excellent results. 
Those merchants that are using the sys- 
tem claim it makes the watchmaker more 
careful and self reliant. 

Like many other conventions, this one 
also took up the question of free engraving. 
Most of the jewelers stated that they have 
practically eliminated this evil and that it 
will not be long before the doing of free 
engraving will be completely done away 
with. It was decided to send to each 
member of the association a sign reading 
“We charge for all engraving” for the pur- 
pose of displaying it in his store if he saw 
fit. 

The question “How to make women wear 
jewelry more consistently” brought out 
considerable discussion. Most of the jewel- 
ers are of the opinion that they themselves 
should take the initiative in this move and 
have their wives and clerks wear appro- 
priate jewelry more consistently. Several 
jewelers informed the convention that they 
have taken this step and find it works out 
with excellent results. 

Many other equally interesting questions 
were discussed with the result that the 
jewelers obtained numerous valuable sug- 
gestions. It is planned to compile these 
questions and answers artd send them to 
members of the association in the near 
future. 

The concluding business of the conven- 
tion was the submitting of the report of 
the nominating committee and the election 
of officers. Before making up the slate, 
President Hufnagel had made it clear that 
inasmuch as he had served the association 
as its head for two years he was desirous 
of stepping aside in favor of someone else. 

The first recommendation of the commit- 
tee for the office of president was Emil W. 
Kohn, New York. Mr. Kohn, however, 
strenuously objected on the grounds that 
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he had undertaken other obligations wnicn 
he was bound to perform. The name of 

F, P. D. Jennings, Albany, was next pro- 
posed, but he also declined. 

The discussion finally ended when Gus- 
tav A. Frisch, Buffalo, finally consented to 
serve. Mr. Frisch was nominated by 
Stephen D. Burritt, Rochester, and was 
unanimously elected to the office. 

The remainder of the slate went through 
as originally presented by the nominating 
committee. It is as follows: Vice-presi- 
dent, F. P. D. Jennings, Albany; Secretary, 
Alfred O. Bald, Mt. Vernon; and treasurer, 
Charles C. Ward, Yonkers. The executive 
committee selected is as follows: Stephen 
D. Burritt, Rochester; Harry N. Clark, 
Syracuse; R. E. Brigham, Oneonta; Peter 
J. Donnelly, Amsterdam; M. J. Engelbert, 
Rome; Frank Ehrenfried, Buffalo. 

The nominating committee in its report 
also recommended the forming of an ad- 





ES B.D. NEWLY ELECTED VICE- 


JENNINGS, 
PRESIDENT. 


visory board composed of presidents of 
local associations, for the purpose of con- 
ferring with the president of the State As- 
sociation. This recommendation was favor- 
ably received. 

Following a few announcements, the 
business program of the convention was 
concluded and the meeting was adjourned 
at 2 P. M. 


Wednesday Afternoon 


The business of the convention having 
been concluded, the jewelers gave them- 
selves over to pleasure seeking. Most of 
them were taken in automobiles to various 
points of interest in and around’ Saratoga 
Springs. One party was taken to Mt. Mac- 
Gregor, where the Metropolitan Life In- 
surance Co. maintains a sanitarium, other 
jewelers visited Saratoga Lake, while the 
remainder enjoyed a trip to the aviation 


field, recently opened, on the outskirts of: 


this place. The sight of the planes flying 
around evidently had a certain fascination 
for several of the jewelers, and before the 
afternoon was over, William McDougall, 
secretary of the Retail Jewelers’ Association 
of Greater New York and Vicinity, and 
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Joseph Mazer, New York, each took a 10 
minutes’ flight. 


The Banquet 


The concluding feature of the convention 
was the banquet which was held to-night 
in the ball room of the Grand Union Hotel. 
Owing to the fact that many jewelers were 
compelled to leave immediately after the 
business sessions were over, the banquet 
was not so well attended. However, the 
affair was a big success and the diners 
after discussing an excellent menu enjoyed 
listening to some brilliant speeches and 
danced until a late hour. 

Seated at the head table were several of 
the officers and their wives, while the mem- 
bers and guests were seated at numerous 
small tables, placed around the room. In the 
absence of Col. John L. Shepherd, who was 
taken sick immediately upon his arrival 
here, last Sunday, Emil W. Kohn, New 
York acted as toastmaster. Mr. Kohn did 
the honors in his usual pleasing style. 

After the dinner had been served, the 
first speaker introduced was the Hon. 
George McAneny, former president of the 
Borough of Manhattan and at one time also 
president of the Board of Aldermen, of 
New York. The speaker delivered a bril- 
liant address and talked on live topics of 
the day. He also predicted big industrial 
and social changes to come within the next 
10 years, and through these changes feels 
certain that this country will enjoy an era 
of prosperity, never before dreamed of. 

The next speaker was John H. Irons, 
general secretary of the local Y. M. C. A. 


Mr. Irons spoke on the young men of the: 


land, and his talk was greatly enjoyed. 

Another speaker of the evening was 
Joseph Mazer, New York. Mr. Mazer is 
a forcible talker and has spoken at several 
State conventions during the past few 
weeks. 

Following these talks, the retiring presi- 
dent, Edward H. Hufnagel, was called 
upon to make a few remarks. In his talk 
he thanked the officers and members of the 
association for the co-operation and help 
given him in making his regime a success. 
On the conclusion of his talk Mr. Hufnagel 
was presented with a pair of bronze book 
ends, as a token of esteem from members 
of the association. 

The concluding address of the evening 
was delivered by Gustav A. Frisch «he 
newly elected president of the association. 
Mr. Frisch thanked the gathering for the 
honor they had bestowed upon him, in 
electing him as their leader, and asked for 
the co-operation of all the members of the 
organization. 

Following these remarks, the jewelers 
and their guests enjoyed dancing. 








At its annual meeting the Newark, N. J. 
Association of Credit Men re-elected the 
following officers: President, C. M. 
Freeman; vice-president, William Koster; 
treasurer, F. J. Hudson; secretary, F. R. 
Broughton; trustee for one year, H. W. 
Angevine, W. R. Rockhold, W. R. Conklin, 
W. L. Wise, R. P. Fairing; trustees for two 
years, Newton Southerland, R. M. Smith, 
Oscar H. Mertz, Charles D. Brady and N. 
W. Faulks. 
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Remember, the Registered, Na- 
tionally Known Mark— 


“W. W. W.” 


stands not merely for the name of 








a good Ring—a Ring well made 
and well set—but stands for a 
a complete SERVICE, such as 
every progressive and ambitious 
= Jeweler wants and appreciates. 








a 
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WHITE, WILE & WARNER 


Makers of nationally advertised rings in which the stones do stay 
BUrrAis), N.Y. 





























THE JEWELERS’ CIRCULAR 








— 
——————— 


Work of the Jewelers’ Vigilance Committee 





Full Text of the Report Made by Chairman Larter at the Last Annual 
Meeting — New Sub-Committees Appointed 
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copies of the report made by the Chairman MOVAL OF RESTRICTIONS ON PLATINUM. 


of the Committee, Harry C. Larter, at the 
ast annual meeting of the organization. 
This report gave a brief outline of the 
work that had been done by the committee 
during the past year, and was accompanied 
by the list of the members of the sub-com- 
mittees that had been appointed to take 
charge of the work for the coming year. 
The report reads as follows: 


ANNUAL REPORT OF THE CHAIRMAN. 


The Chairman apologizes for the delay in hold- 
ing the annual meeting of the Jewelers Vigilance 
Committee, and while he assumes the responsi- 
bility for the delay, it is not due to any lack of 
attention or activity but to the contrary. As you 
are well aware, the pressure of work of all kinds, 
outside of a man’s own personal business, has been 
unusually great during the war and ever since the 
armistice was signed. 

The Jewelers Vigilance Committee was instru- 
mental in organizing that very successful commit- 
tee, “The Jewelers War Service Committee” with 
its very efficient chairman, Mr. Robert B. Steele. 
The Vigilance Committee and its members assisted 
the Jewelers’ War Service Committee in every 
way possible, while the latter committee was in 
existence, 

Also under the auspices of the Jewelers 
Vigilance Committee, the Jewelers War Revenue 
Tax Committee was organized and we are all 
familiar with the very splendid manner in which 
the excise taxes on jewelry have been handled by 
this committee through the great leadership of its 
chairman, Mr. M. D. Rothschild. 

While the Vigilance Committee and nearly all 
of its directors have been working and aiding both 
the Jewelers War Revenue Tax Committee and 
the Tewelers War Service Committee, during the 
war, this has precluded the consummation of some 
of the plans for which the Vigilance Committee 
was organized.. However, there has been more 
work done and things accomplished by the 
Vigilance Committee than perhaps even its own 
directors realize and, therefore, a brief summary 
seems to be in order. 


PLATINUM AND WHITE GOLD CONFERENCE. 


1, A year ago we held the important conference 
cn the platinum and white gold situation, and as 
events have since turned cut, the holding of this 
conference and the result of it proved very wise 
for every branch of the jewelry trade. 


REMOVAL OF RESTRICTIONS ON PLATINUM, GOLD 
AND SILVER. 

2. Just as scon as the armistice was signed, the 
Jewelers Vigilance-Committee took steps, through 
the Jewelers War Service Committee, to try to 
secure a removal of the restrictions on gold, silver 
and platinum, and did everything to bring about 
normal conditions on these precious metals as 
quickly as possible. 

REMOVAL OF RESTRICTIONS ON THE MANUFACTURE 
AND SALE OF HOLIDAY GIFTS, 

3. In the Summer and early Fall of 1918, the 
Council of National Defense issued instructions 
and fathered a strong campaign against the manu- 
facture and sale of Christmas gifts and the em- 
Ployment of additional labor in the production 
and sale of articles usually sold at the holiday 
time. 


REMOVAL OF RESTRICTIONS ON THE EMPLOYMENT OF 
ADDITIONAL HELP DURING THE HOLIDAYS. 

4. For a time it looked as if the result of this 
might be very detrimental to all branches of our 
trade, Just as soon as the armistice was signed, 
the Vigilance Committee got busy with the authori- 
ties in Washington and did everything within its 
Power to have these restrictions rescinded, and the 
result was that the secretary of the Council of 
National Defense issued a bulletin removing all 
restrictions on the manufacture and purchase of 
holiday gifts and the employment of additional 


5. In order that the buying public might fully 
realize that all restrictions on the use of platinum 
in the sale and manufacture of jewelry had been 
officially removed, a comprehensive advertising 
campaign in the New York daily newspapers and 
in some others in the larger cities was success- 
fully carried cut just before the Christmas holi- 
days. All those concerns that contributed towards 
this special advertising fund, amounting to sev- 
eral thousand dollars, have expressed their appre- 
ciation of this timely and successful campaign. 
NEM YORK CITY REGULATIONS AGAINST WATCH- 

MAKERS AND ENGRAVERS IN OFFICE BUILDINGS. 


6. Early this year, the building authorities here 
in New York City began to notify watchmakers, 
engravers, etc., occupying small bench room in 
office buildings that unless certain rules and regu- 
lations were at once complied with by the owners 
of the buildings they would be forced to seek 
other quarters. The Jewelers Vigilance Commit- 
tee took this matter up, and through its counsel, 
who had a number of interviews with the proper 
authorities and the business building agents, 
did everything within their power to lighten 
these drastic orders. 

PROGRESS MADE IN FORMULATING AMENDMENTS TO 
TME NATIONAL STAMPING LAW. 


7. Regarding amendments to the national 
stamping law. Progress is continually being made 
in working out amendments, which we hope will 
receive the endorsement of every member of the 
jewelry trade throughout the United States. An 
all-day conference was held in Providence between 
the members of the Legislative Committee and the 
Stamping Law Committee of the New England 
Goldsmiths and Silversmiths Associations, and while 
some of the points were not cleared up, progress 
was made towards a better understanding of what 
would be best for every branch of the jewelry 
trade on stamping law matters. Since this con- 
ference, early in the year the attorneys of the 
two committees have been in correspondence, and 
in conference in New York, and have ironed out 
some of the ruffled spots in this matter. Sub- 
committees were appointed here in New York on 
platinum, gold, silver and silverplate and the 
Legislative Committee has tentative suggestions, 
the outcome of their deliberations. 

8. The Retail Jewelers Association of Greater 
New York recently issued a very comprehensive 
questionnaire, asking each member of the organi- 
zation to answer the questions therein, giving his 
opinion regarding the various standards of differ- 
ent metals used in our industry. We wish to 
compliment and thank this association for this 
forward step and hope it will soon report the 
combined opinicns of its membership. We pro- 
pose to use a similar questionnaire for other 
trade organizations in other parts of the country. 

FRAUDULENT STAMPING AND ADVERTISING. 


9. While we have not been fathering the prose- 
cution of individual false stamping or misrepre- 
sentations or fraudulent advertising, various cases 
have been brought to our attention and steps 
have been taken to clear up these matters, 

As the Treasurer’s report will indicate, the 
Jewelers’ Vigilance Committee has been financing 
the Jewelers War Revenue Tax Committee to the 
extent of many thousands of dollars, and recently 
a campaign was started to ask the trade crganiza- 
tions at large for contributions to refund this 
money diverted to tax matters and which was 
raised for other purposes. The result of this cam- 
paign shows that the ertire jewelry trade does 
not thoroughly appreciate the work that the 
Vigilance Committee has done and hopes to do 
in the future. However, there is an increase in 
the number of contributors and funds are coming 
forward in such a manner that we hope to be able 
to plan for future work for the good of every 
branch of our industry. 

The outlook for the future is very encouraging 
and we have plans for the following: 

1. To get amendments to the National Stamp- 
ing Law formulated as quickly as possible. 
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2. To ask every manufacturer, wholesaler 
and retailer in the jewelry trade of the United 
States to put his shoulder to the wheel to get 
the Congress of the United States to pass such 
a law. 

3. To work out plans for the adoption of the 
metric system in weighing precious metals used 
in our industry. 

4. To formulate and inaugurate a national 
standard ring gauge. 

5. Owing to the marked increased cost ot 
labor of all kinds and also the abuse imposed 
on the jewelry trade by the consuming public 
in asking retailers and manufacturers to do 
so many things for nothing, it seems that steps 
should be taken at once towards a marked re- 
duction on the part of manufacturers and re- 
tailers in doing things with no charge. We 
welcome sugestions as to how this matter showld 
be taken up and from what direction. 

In closing, it is but right that we should 
acknowledge the splendid work of both our treas- 
urer and secretary in handling so efficiently and 
unselfishly—for the good of the entire jewelry 
trade—the immense amount of detail they have 
been compelled to look after. We also appreciate 
ine spirit of all our directors and hope in the 
future, by the welding of combined thoughts, 
things will be accomplished for the good of all 
branches of the trade. 

Harry C, Larter, 
Chairman. 


The members of the sub-committees until 
April 1, 1920, recently appointed by Chair- 
man Larter consist of: 

Executive Committee—Harry C. Larter, 
chairman; Lee Reichman, Arthur Lorsch, 
Robert B. Steele, Abraham Shiman and 
Emil W. Kohn. 

Finance Committee—Lee Reichman, 
Chairman; Frank Jeanne, Jonas Koch, 
Jacob Mehrlust, Wm. I. Rosenfeld and John 
W. Sherwood. 

Legislative Committee—Arthur Lorsch, 
Chairman; DeWitt A. Davidson, William 
T. Gough, Meyer D. Rothschild, Geo. H. 
Wilcox and O. D. Wormser. 

Advisory Committee—Robert B. Steele, 
Chairman; Louis Castagnetta, Harry P. 
Dickinson, Robert Loch and William J. 
Ward. : 

Complaint Committee—Abraham Shiman, 
Chairman; J. Warren Alford, Horace R. 
Benedict, Wm. H. Lehrfeld and David 
Belais. 

Standards Committee—Emil W. Kohn, 
Chairman; Harry Lissauer, Geo. H. Nie- 
meyer, T. Edgar Willson and Milton L. 
Ernst. 





J. F. Hartwell, wholesale jeweler, 
Springfield, Ill, and F. C. Coats, manu- 
facturer of staffs, jewels, etc., for ma- 
terial dealers, have organized the Inter- 


national Watch Co., with a capital of 
$500,000. They are preparing to place on 
the market a 10% lign movement, suit- 
able for wrist watches. A patent has 
been applied for the movement and the 
company is preparing to open offices in 
South America, Asia, Africa and Europe. 
The factory will start with an output of 
800 movements a day. The company 
owns the three and four-story factory 
building in Springfield, but may locate 
elsewhere, as several offers have been 
made to locate the factory in other 
places. The capital will be increased as 
soon as the company is completely or- 
ganized and the output will be increased 
to 3,000 movements a day. The first 
movements will be placed on the market 
about Jan. 1. 
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Work how many real fellows you see wearing’ 
them now. That’s because they prove up—on the 
links, driving the car, out in the woods, on a hike— 
wherever you want to “rough it” a bit, or are dressed 
so. it’s inconvenient to carry your regular Gruen pocket 
timepiece. 
A sensible sort of a “‘ utility outfielder” to have around. 
Look it over, and try it on at any one of the 1200 
Gruen Jeweler Agencies—the best in each locality. And 


—while you’re there, take a look at the Gruen Rough- 
an’-Ready Watch for boys. 





yak, GRUEN WATCHMAKERS GUILD ais 
ey Time Hill, lowa and Bennington Streets, Cincinnati, Ohio 
Se “pp Makers of the famous Gruen Watches since 1874 

be aed Canadian branch, Toronto, Canada 


GRUEN Si. WATCHES 











Another of the thirteen color advertisements of the Gruen $100,000 Saturday Evening Post Cam- 
paign appearing every four weeks. This ad out July 24th. 


GRUEN WATCHMAKERS GUILD 
Time Hill CINCINNATI, U. S. A. 
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Aggressiveness OF “Gall”?—A Hint 
to Salesmen 





O be aggressive without being brusque, 
T forceful without impolite, clever with- 
out being too smart, these are the cardinal 
points of a good jewelry salesman. 

Aggressiveness is, perhaps, the quality 
around which most danger centers; it is 
the “thin ice” of closing, also the line which 
divides the “nervy” from the “bull dog” 
we Fools rush in where angels fear to 
tread,” likewise the over-aggressive plunge 
when all the rules of the game tell him to 
tread softly. ‘To impress your prospect 
with the fact you possess force is a good 
thing and helps greatly to close, but to give 
the impression you have a superabundance 
of “gall” makes it necessary for you to over- 
come the dislike you create, thus the task 
of securing the signature on the dotted line 
becomes a double problem. 

The writer recently watched the over- 
aggressive type at work and by so doing 
learned a valuable lesson which may per- 
haps interest all who take the time and 
trouble to read this. 

The day was warm, very warm indeed, 
and every one was ii a cross mood, a feel- 
ing of unrest seemed to fill the air. Mr. 
Aggressive Salesman entered the office of 
a jewelry concern to interview his prospect. 
The seeker after business carried a heavy 
brief case, entered mopping his brow To 
the first person he met (a polite little 
stenographer), he said, “Where’s the boss?” 
The party addressed looked at him for a 
second, sizing up the man evidently for a 
“hoor,” and said with a toss of her head, 
“In the rear, please.” 

To the rear the man trundled, and as 
he approached the prospect “flopped” in a 
chair with a mock air of being overcome 
by the elements. Next, with a remark 
which was supposed to be original, he said: 
“Hot, ain’t it?” The prospect made no re- 
ply to this remark, but asked in a polite 
manner, “What can 1 do for you?” 

Here the youth thought was a chance to 
be smart, so he replied with a smirk, “You 
can give me a chunk of the North Pole 
that ‘feller Perry’ discovered, if you want 
to.” 

Seeing his particular brand of humor did 
not take well, he opened up with his sales 
talk, but he had already “cooked his goose” 
with the place, and left in a few minutes 
still sweating copiously, and incidentally 
without the signature on his blank form. 

Now for the opposite type: Enter a 
young man, clean shaven, calm and _ col- 
lected (as the weather would permit) with- 
out fuss, without bluff, sans the “knock ’em 
down and drag 'em out air.” He asked in 
a polite manner for the office of his “buyer,” 
waited outside till he noted the man was 
not busy, and in reply to the same query, 
“What can | do for you?” told his story 
i a Concise, business-like manner, and in- 
cidentally closed. 

Both men worked hard in their own’ way, 
but one way was effective, the other a 
waste of time. 

Hard work to become pleasant must al- 
Ways be mixed with brains, and to sell 
Jewelry or any other line a man must bring 
into play the highest mental development 
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along certain lines, chief among which are: 

(a) A pleasing personality and bear- 
ing. 

(b) Complete knowledge of the offer 
you make. 

(c) A reputation for truth, and hon- 
esty. 

(d) The ability to put yourself in the 
position of the prospect and imagine the 
question, Is this transaction a profitable 
one? 

What you need most of all, is a fixed 
amount of tact and the ability to be able 
to discern the line ’twixt aggressiveness and 











Denver expects a large influx of out-of- 
town jewelers at the coming annual meet- 
ing of the State association the latter part 
of the month. 

Local jewelers, members of the State 
association, are proud of their efforts in 
securing the pledges of 30 Denver firms 
who have agreed to close their places of 
business at 1 o’clock every Saturday after- 
noon during July and August. A majority 
of these firms also lined up with other busi- 
ness houses and closed their stores for a 
double holiday on july 4 and 5, 

Postponed last year on account of the 
war, the annual convention of the Colorado 
Retail Jewelers’ Association will be held in 
Denver Friday and Saturday, July 25 and 
26, at the Albany hotel. Among the speak- 
ers counted on are Col. John L. Shepherd 
and also H. V. Wright of the National 
association, who will come direct to Denver 
from the Virginia convention. His topic 
will be “The Cost of Doing Business.” The 
full program will be announced later. The 
program will be concluded on the second 
day of the convention by a trip through 
the Mountain Parks system of Denver, cov- 
ering a journey of 75 miles. The points of 
special interest to be visited include Bergen 
Park, Bear Creek canon, and the tomb of 
Col. William F. Cody on the summit of 
Mount Lookout. 








Trade Gossip. 





A new illuminated dial originally de- 
signed by Theodore Schisgall, manager of 
the Travelight Mfg. Co., Philadelphia, Pa., 
is being shown to the trade on the face 
of a new clock by the before-mentioned 
concern. The dial displays at the center 
below, a radium crucifix which takes -the 
place of the usual numeral 6. This new 
clock is called the “Eternalite,” and can be 
had with either gold or silver finished dials 
encased within the polished nickel alarm 
sizes, or in mahogany mantel designs. ,The 
Travelite Co. is now. furnishing dealers 
with sales helps for all of its products. 








©. D. Bryan, Osborne, Kans., has se- 
cured additional floor space for his store 
and is making extensive improvements 
He will install new fixtures, will put in 
a new plate glass and marble front to the 
building, and will put in a tile floor. 
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Cut Glass Manufacturers Guests of H. C. 
Fry at Point Chautauqua, N. Y. 


Point CHAuTAUQUA, N. Y., July 5.—The 
semi-annual meeting of the members of the 
National Association: of Cut Glass Manu- 
facturers was held last week, members 
being the guests of H. C. Fry, Rochester, 
Pa. 

The weather was ideal and on Wednesday 
the number of cut glass manufacturers, 
their wives and other members of their 
families reached this place, as did the cele- 
brated band of the H. C. Fry Glass Co. 
composed of 28 pieces. Two noted singers 
helped to enliven the first day’s activities. 

On Thursday morning the flag raising was 
held and at 10:30 a. m. H. C. Fry, in a 
few words, welcomed the guests, handing 
them the keys of Point Chautauqua, to go 
where they pleased. 

The meeting of the association began at 

2:30 Pp. M. on Thursday with G. Wm. Sell 
as chairman and C. H. Taylor secretary. 
Matters of importance were discussed and 
acted upon. Geo. Greer, a large stockholder 
and director of the H. C. Fry Glass Co., 
delivered an able address on the advantage 
and desirability of high quality cut glass. 
The association took the necessary steps for 
adopting an association trade mark for use 
by the members on the best quality lead cut 
glass. 
' The average increase in cost of produc- 
tion during the past two years was esti- 
mated at 70 per cent and the increased 
cost of production during 1919 was deter- 
mined to be 31 per cent. 

A boat ride arranged by Mr. Fry on 
Lake Chautauqua was greatly enjoyed, and 
another meeting was held during the trip. 
The H. C. Fry Co. band was frequently in 
evidence with popular and classic selec- 
tions well rendered. 

On the afternoon of July 4 many of the 
cut glass men went in bathing and in the 
evening a beautiful display of fire works 
ended the program so well arranged by Mr. 
Fry for the eniertainment of his guests. 

Among those who attended the conven- 
tion were: Thos. Shotton, of the Shotton 
Cut Glass Co.; Louis Staner and Tony 
Engelke, of the Crystolon Cut Glass Co., 
and Victor Brisbois, of the Brisbois Cut 
Glass Co., all of Brooklyn; Mr. and Mrs. 
Boyle, of Brooklyn; C. H. Taylor, of New 
York; Edward Kiefer, wife and son, Mr. 
and Mrs. Jos. Halton aud daughter, Mr. 
and Mrs. Wm. Halter and son, Mr. and 
Mrs. Freese and daughter, Mrs, Elizabeth 
Kiefer, Mrs. Hoffman, Miss Loretta Jen- 
son, Mr. and Mrs. Edward W. Mayer, of 
Port Jervis, N. Y.; Mr. and Mrs. R. W. 
Murphy, of Hawley, Pa.; Mr. and Mrs. 
R. H. Fender, of the Powelton Cut Glass 
Co., Philadelphia, Pa.; Misses Marie and 
Catherine Becker, daughters of Charles 
Becker, a well known manufacturer of 
3rooklyn, and Mr. and Mrs. Thos. Skinner, 
Tom, Jr., and little “Bobby,” of Hammon- 
ton, N. J. 








The business of J. T. McCutcheon, 
Austin, Tex., has been incorporated as 
John T. McCutcheon & Co., with an 
authorized capital stock of $6,400. 
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GORHAM 


First, last and all the time Gorham means 


Silverware of Distinction 


TRADE MARK 


@eT© 


STERLING 
































Gorham Service and Gorham integrity bespeak universal profession of respect. 
- Gorham originality, variety of theme and perfection of workmanship offer 

your customers extensive choice of selection. 

Gorham prices and Gorham worth because of their intrinsicality and com- 

mercial interest are of the greatest importance to every Retail Jeweler. 


The name Gorham stands today as it has stood for nearly a century, a shining 
example of distinctive leadership. 


Gorham Silverware is offered for sale through jewelers exclusively 


THE GORHAM COMPANY 


Silversmiths and Goldsmiths 
Fifth Avenue at 36th Street, New York 


Branches: 
NEW YORK: 15, 17, 19 Maiden Lane CHICAGO: 10 South Wabash Avenue 
SAN FRANCISCO: 140 Geary Street LONDON: Ely Place 
Works: Providence, New York, Birmingham 
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Holding Merchants [X view of the 
prominence _ that 


To Their Ad- 


vertisements. has been given both 


in advertising and 
mercantile circles recently to the question 
of honest advertising and the enforcement 
of the advertising laws, it is both interest- 
ing and gratifying to note the gradual 
change in attitude on the part of the courts 
and prosecting officers in general, in their 
views on this subject. That the courts are 
composed of men, and that they are edu- 
cated as the public is educated, is a matter 
of common knowledge, but on the subject 
of advertising the attitude of the courts 
in following the attitude of the public is 
particularly apparent. 

Fifteen or 20 years ago the courts seemed 
to take judicial cognizance of the fact that 
the advertiser was a natural prevaricator 
when enumerating the quality of his wares 
and that so-called “puffing” of quality was 
perfectly natural and therefore legitimate. 
Even 10 years ago it would have been al- 
most impossible to take a district attorney 
to prosecute or a court to consider a charge 
against a merchant for misrepresentation 
simply because he had used the ordinary 
methods of prevarication of his trade in 
describing quality, or that he had stated 
that the article sold was worth 100 per cent. 
or 200 per cent. more than the price 
charged for it. Today, on the other hand, 
as a result, first of the advertising statutes 
and ordinances that have been passed, but 
mainly of the education of the advertiser, 
the advertising agent and lastly the public, 
the courts of the country look with very 
little leniency upon a man who tells, in 
print, anything but the exact truth about 
his wares. 

Some interesting extracts of the attitude 
of the courts on fraudulent advertising was 
given in the last issue of a prominent pub- 
lication devoted to the subject of adver- 
tising. One of the first referred to was an 
opinion of Judge Alexander of the Mu- 
nicipal Court of Cincinnati, in which he 
said: 


“Defendant stoutly maintains that, at most, the 
advertisements in question simply constitute the 
puffing of wares which he had for sale. 

There is a distinct difference between adver- 
tising ‘The best table you have ever bought for 
$25, worth $40,’ and advertising, ‘Solid mahogany 
table for $25,’ when in truth and in fact, it is 
imitation mahogany. 

The first is simply claborating upon a literal 
truth and is considered merely as the dealer’s 
opinion of the merits of his wares; the latter is 
an absolute falsehood.” 


Another important point brought out in 
this case was the fact that “guilty knowl- 
edge” was not essential to prove the charge, 
Judge Alexander quoting the reasoning in 
a decision on the pure food law case hold- 
ing the same constitutional, says: 

“The reasoning in the Kelly case is applicable in 
the case at bar. The purpose of the act in ques- 
tion in this case is indicated by its title. It is 
an act to provide against fraudulent advertising. 
The act was intended for the protection of the 
public; it was not enacted because of any assump- 
tion of turpitude on the part of the seller.’ 

As our contemporary well says, the 
courts now seem to take the stand that an 
advertisement is supposed to mean what it 
says, no more, no less. In fact, it could 
have gone further and said that the courts 
believe that the meaning of the advertise- 
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ment and the words used should be the 
meaning which would be naturally given 
them by the public, and not by a lawyer on 
one hand or a man versed in trade defini- 
tions on the other. In other words, if the 
word “wool” is used for garments it will 
be taken to mean “all wool”; if silk, “all 
silk”; if “gold,” at least the quality of gold 
that the public is accustomed to getting in 
buying legitimate wares. 

This new attitude of the courts (and we 
might add prosecuting officers), will be wel- 
comed by no trade to a greater and more 
general extent than by the jewelry indus- 
try. Even in the old days the jeweler 
stood out as an advocate of honest adver- 
tising, and urged the use of truth alone in 
all representations as to quality. Today the 
legitimate jewelers are a unit in denounc- 
ing all misrepresentation of quality of any 
kind. Though we have masqueraders in 
our trade, some whom still misrepresent in 
their advertisements, the jewelers them- 
selves, far from defending them, will be 
the first to give aid in the prosecution of 
such firms or in any attempt to end the 
publication of their misleading announce- 
ments. 





Peace Medals and HE ne of the 
treaty of peace 
a nay last week, June 28, 
one of the greatest 
events which has occurred in the last 500 
years, if not in the history of the world, 
will undoubtedly be the subject for work 
of the artist, sculptor, painter, poet and 
musician who will seek to commemorate 
the event, in form or color, or in verse 
or song, in a way that will carry down its 
meaning through the ages. Probably no 
more interesting way of commemorating 
the event will be found than in the issu- 
ance of peace medals and there is no doubt 
that many such medals will be issued both 
here and abroad, probably many more 
abroad than here. 

One of the first of these medals to come 
to our notice is the medal issued by the 
American Numismatic Society, an illustra- 
tion of which appears on the front cover 
of this issue, and a description of which 
appears on page 61. Unlike most of the 
medals of this society in the past, this 
peace medal will be struck not only for its 
members, but for the public as well, and 
this is as it should be, because the peace 
medals have an interest not only to numis- 
matists and historians, but to everybody— 
men, women and children. 

This makes the subject one of impor- 
tance to jewelers because it opens a new 
field for the demand for an article of 
precious or semi-precious metal, and the 
result may increase the demand for medals 
generally on the part of the patrons of the 
jeweler. Medals have always played a 
strong part in the business of the jewelers 
of Europe and have always been an im- 
portant branch of the silver, gold and 
bronze products that they have handled. 
They have not played such a part in the 
jewelry trade of the United States in the 
past despite the fact that they are in most 
cases artistic works such as a jeweler only 
can properly handle, and have always in- 
terested him from the art side of his 
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| Flying the Atlantic isa 
Remarkable Achievement | 


Cross & Beguelin 


21-23 Maiden Lane New York City 











Determination and scientific genius 
made it possible. Our salesmen are 
about to leave for their respective 
territory with a stock of goods 
created by these winning qualities. 
Drop us a line to have them call, 
your success will be made easier 
by having an up-to-date line at 
your disposal. 





Established 1863 
Entire Third Floor 











= 

















July 9, 1919, 


calling. It may be that the peace medals 
will change this condition to some extent, 
but in any case the subject is one which 
the enterprising jeweler should look into 
in order that if he finds there will be a 
demand for such products he may be able 
to take immediate steps to supply it. 





Selling the Govern- S_ noted in Tue 
ment’s Platinum to JEWELERS’ Cir- 


CULAR last week, the 
Te SONY TONES Cited States Gans 


ernment, through the War Department, has 
formally announced that it is offering its 
present stock of platinum, accumulated un- 
der the commandeering orders of last year, 
for sale to the trade at the price of $105 
per ounce for soft platinum and $200 per 
ounce for iridium; sales will be made 
through the Committee on Materials, Dis- 
trict Ordnance Office, 1107 Broadway, New 
York, the metal to be sold in quantities of 
10 to 1,000 ounces and to be delivered by 
the United States Assay Office. It is stated 
cfficially that the War Department antici- 
pates it will find a ready market for its 
surplus stock and that the prices and the 
method of disposition were determined on 
after careful consideration, as fair to the 
Government and to the trade, giving the 
Government the highest return for its metal 
and at the same time doing it in a way to 
prove most beneficial to the general public. 

While we hope that the matter will work 
out to the best interest of the trade and the 
Government, at the same time we cannot 
but feel that the expectation of the officials 
are somewhat high under the circumstances. 
We would deeply regret to learn of any 
hitch in the Government’s arrangements 
that would estrange the refiners or any cle- 
ment of the trade from supporting the 
Government officials in the proper distri- 
bution of this metal, but we have been 
given to understand there is or may be 
such difference to an extent that directly 
will leave the Government to dispose of 
the metal to the manufacturers, large and 
small, and not through the refiners. 

The official announcement did not say 
how much iridium will be sold with the 
platinum. We are given to understand that 
the purchaser of platinum may buy but two 
per cent. of the amount in iridium and it 
would appear, therefore, that this will act 
as a serious handicap to the manufactur- 
ing jeweler who needs hard platinum in 
his business. Unless he can get the five or 
10 per cent. iridium that may be necessary 
to produce hard platinum he is under al- 
most as great a handicap as he was before. 
What is more the platinum offered by the 
Government at the Assay Office is in the 
form of sponge or grains and some of the 
smaller jewelers are not in a position to 
refine it into the condition that they need, 
to use it in jewelry. [or this reason the 
Government will find that the sale of plati- 
num, except to the very large manufac- 
turers (who can dispose of soft platinum 
or get iridium elsewhere) may he consid- 
erably curtailed as far as its sale to the 
legitimate user is concerned. 

The jewelry trade offers the largest mar- 
ket for platinum today and is the one in- 
dustry that the Government can depend 
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K. Co., Chicago, 
was in town last week and stopped at the 
Hotel Wallick. 

The members of the New York Watch- 


H. Rothschild, of R. W. 


makers’ Association have postponed their 
monthly meeting until the latter part of 
September. 

The Standard Neck Chain Co. and the 
Automatic Gold Chain Co., Providence, R. 
[., have established a local office at 65 Nas- 
sau St. Alex. Johannes is in charge of the 
local office. 

Dr. Herman W. Katz, a brother-in-law 
of Nathan A. Sachs, 9 Maiden Lane, died 
recently, Dr. Katz lived in Elizabeth, N. )., 
and is survived by his widow, two sons 
and four daughters. 

Raymond Abraham, formerly with G. 

3renauer & Son, has just returned from 
service overseas and is now connected with 
Henery Meyer, dealer in diamonds and 
precious stones, 71 Nassau St. 

The members of the New York En- 
gravers & Chasers Society will hold their 
regular monthly meeting tomorrow (Thurs- 
day) evening at the regular meeting rooms 
in the Forward building, 175 E. Broadway. 


L. Kroll and J. Kroll, of L. Kroll & Son, 
30 Maiden Lane, have cabled their New 
York establishment that they have made 
their purchases in the diamond markets of 
Europe and will return on the Rotterdam 
leaving England tomorrow. 

Hugo Falkenstein, president of the 
Bronx Retail Jewelers’ Association, and his 
wife and son Bert, returned Saturday from 
Saratoga Springs, where they attended the 
annual convention of the New York State 
Retail Jewelers’ Association. They made 
the trip both ways by automobile. 


Lieut. Otis Davis, formerly with Ludwig 
Nissen & Co., 182 Broadway, returned Sat- 
urday after having seen 15 months’ service 
overseas. Lieut. Davis was sent to Camp 
Dix, but before doing so Monday stopped 
in at the offices of the Nissen concern to 
relate some of his experiences while “over 
there.” 

Among the jewelry buyers in town last 
week were E. M. Keyser, J. B. Schoninger, 
R. G. Arcus, E. F. George, Miss B. Saxe, 
all with Marshall Field Co., Chicago; Mr. 
Herz, with Mandell Bros., Chicago; Burny 
Straus, with L. Hammel Dry Goods Co., 
Mobile, Ala.; B. Greenberg, Toronto, Can., 
and H. H. Howard, with Harris Emery Co., 
Des Moines, Ia. 

Lieut. Victor Mansfield Shapiro, son of 
Abraham Shapiro, 1547 First Ave., re- 
turned to this country Saturday after hav- 
ing seen active service abroad for the past 
year, during which time he distinguished 
himself and won a lieutenant’s commission. 
He is now at Newport News, Va., and is 
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expected home on a furlough within the 
next few days. 

A monument will be unveiled Sunday, 
July 13, over the grave of the late Louis 
Friedman, formerly of Friedman Bros., 136 
Park Row, at Jehuda Cemetery, Brooklyn. 
All relatives and friends of the deceased 
are invited to be present at the ceremonies 
Mr. Friedman, who died last October, was 
former president of the Second Hand 
Dealers’ Association of Greater New York. 

Irving H. Bernstein announced last week 
that on July 1 he had taken over the retail 
jewelry sales department heretofore con- 
ducted by his father, Max Bernstein, at 
217 W. 125th St., Manhattan. The elder 
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granted a patent on his latest invention— 
a mechanical fly or insect catcher, the pat- 
ent being issued July 1. 

The National Retail Dry Goods Associa- 
tion sent President Wilson, aboard the 
George Washington, a radio message pro- 
testing against the repeal of the Daylight- 
Saving law and urging him to veto the 
measure, which had found approval among 
millions of people in this country. The 
message states: “In the name of the Mer- 
chants of the United States, the National 
Retail Dry Goods Association respectfully 
joins with the millions of the American 
public whom we daily serve in welcoming 





Beating All Records 


During the half year just closed the amount of 
advertising published in The Jewelers’ Circular 


exceeded all previous records. 


This attests that 


the manufacturers, importers and jobbers in the 
jewelry and allied trades are alive to the great 
opportunity now offered for business expansion 
and thoroughly recognize and appreciate the 
position held by The Jewelers’ Circular as the 
one great medium between the buyers and 





sellers. 


Here Are the Figures: 


The Jewelers’ Circular 


The 6 other jewelry journals 


combined 








Bernstein conducted this department for 
over 30 years and established a high stan- 
dard both in merchandise and_ service 
which the son will continue. 

The regular monthly meeting of the 
members of the Bronx Retail Jewelers’ 
Association which was to have been held 
last evening at Ebling’s Casino, 156th St. 
and St. Ann’s Ave., was postponed a week 
and will be held next Tuesday evening at 
that place. At the meeting final arrange- 
ments will be made for the outing of the 
association which will be held on August 
9, at Throgg’s Neck, Fort Schuyler Rd., 
Westchester, N. Y. 

B. R. Jolly, head of the Jolly & Wynne 
Jewelry Co., Raleigh, N. C., is on a busi- 
ness trip to New York city. He will re- 
main until the latter part of this week. 
Mr. Jolly is on a visit to his daughter, a 
resident of New York, and is making his 
headquarters to the trade at 51 Maiden 
Lane. While in New York Mr. Jolly re- 
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you home from your epochal labor in be- 
half of America and all mankind. May we 
hope that your appreciation of the great 
human value of the Daylight-Saving law 
will prompt you to refuse your approval to 
the bill now awaiting your signature, which 
would take from the public the extra day- 
light hours which this wise reform be- 
stows.” 

After alterations have been completed 
the Alvin Silver Co. now located at 52 
Maiden Lane, will move its store to 20 
Maiden Lane. This concern has re- 
modelled the entire building at 20 Maiden 
Lane and expects to occupy the store and 
two floors about July 15. The wholesale 
department, which is now located on the 
fourth floor at 15 Maiden Lane, will be 
moved to the second floor of the building 
at 20 Maiden -Lane. Guy Robinson who 
was recently in this city to attend the 
annual meeting of the salesmen of the 
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a ane 
Alvin Silver .Co., has taken up his old 


: s traveler for this concern. Mr. 
Slahaen travels from the Chicago office 
and is now covering the southwestern terri- 
tory. H. F. Edwards, who covered Mr. 
Robinson’s territory while the latter was 
serving with the 28th Division, is now 
traveling through the northwest in the in- 

of the concern. 
ee Cottier, of C. Cottier & Son, im- 
porters of precious stones, 65 Nassau St., 
has been confined to his home by illness 
for several weeks. 

O. D, Wormser, of Wormser & Mayer, 
Inc. 576 Fifth Ave., returned last week on 
the Mauretania. Mr. Wormser has been 
abroad on a buying trip since June 2 and 
reports that the prices of diamonds still 
continue to ‘soar and fine goods are almost 
unavailable. 

James L. Hand, jewelers’ auctioneer, 14 
Maiden Lane, has been selling out the stock 
of H. G. Shupp, jeweler and _ stationer, 
Wilkes-Barre, Pa. The sale of stock and 
fixtures at auction will be continued on 
July 16, at 10:30 a. M., on the premises of 
Mr. Shupp at 89 S. Main St., Wilkes- 
Barre, Pa. 

Herbert M. Kohn, president of the Na- 
taline Pearl Co., 15 Maiden Lane, and wife, 
spent several days last week at Atlantic 
City. Upon his return to this city Mr. 
Kohn made a trip to Saratoga Springs, 
where he attended the annual convention 
of the New York State Retail Jewelers’ 
Association. 

Charles W. Sommer & Bro., Inc., is the 
name of a concern that has obtained papers 
of incorporation within the New York 
State laws, to engage in the jewelry busi- 
ness in New York State. The incorpor- 
ators are C. W. Sommer, Far Rockaway, 
N, Y., and j’' A. Sommer, 254 W. 76th St., 
and L, L. Sommer, 230 W. 76th St., both 
of this city. 











CONDITIONS. 


TRADE 


Many of the Newark jewelry factories which 
closed for the semi-annual overhauling, repairs, 
etc., the middle of last week, have reopened again, 
and most of the remainder will reopen next week. 
Because all manufacturers are unusually busy for 
this time of the year, they are re-opening their 
factories as soon as possible. Some would not 
have closed at all if their power had not been 
shut off. A few concerns which have independent 
electric motor power closed only over the holiday. 
This is an unusual condition for mid-Summer. 





A patent has been issued to Axel Ander- 
son of Clifton for shears. James W. Bryce 
of Bloomfield has been granted a patent also 
for a clock-winding mechanism. 

F, Launterjung, is the trade name which 
has been filed for the cutlery manufacturing 
business which is conducted at 110 Spring- 
field Ave., by Max Lauterjung, of the same 
address. 

The Acme Plating Works is the trade 
name which has been filed for the Electro- 
plating business conducted at 19 Kirk P1., by 
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Peter Travisano, of 344 N. 6th St. and 
Maurice J. Weiss, of 278 Belmont Ave. 

William H. Schwartz, of Wm. H. 
Schwartz & Co., manufacturing jewelers at 
355 Mulberry St., who is spending the Sum- 
mer with his family at the shore, caught a 
30-pound striped bass near thé shore at 
Avon. It took him seven minutes to land 
the fish. 

The campaign for new members which 
has been started by the National Jewelers 
Board of Trade is showing excellent results 
as indicated by the fact that since Jan. 1, 
1919, a total of 102 firms has been added 
to the Board’s membership. The member- 
ship today is 981. 

Most of the larger retail jewelers of New- 
ark closed their stores last Saturday. As 
the Fourth of July came on Friday this en- 
abled them and their clerks to take a threc- 
day outing. The jewelry factories were 
closed also, but most of them would have 
been closed anyway because of the semi-an- 
nual overhauling of engines, machinery, etc. 

Captain Lavinia Baker Alderman, com- 
mandant of the Motor Corps of the Newark 
Chapter of the Red Cross, with her mother, 
Mrs. Charles W. Baker, of Roseville Ave., 
is registered at the Monterey, Asbury Park, 
for the Summer. She will commute and 
keep in touch with the local work during the 
Summer. 

Charles Wetter, 19 years old, of Milltown 
Rd., Springfield, who escaped from the 
assembly room on the second floor of the 
police station at Irvington, where he had 
been placed after being arrested as a mate- 
rial witness in a case charging theft of 
money and jewelry from Weigand & Co., 
manufacturing jewelers at 1082 Springfield 
Ave., Irvington, was soon rearrested and 
placed in a cell. He is supposed to have 
made his escape by means of a wire cable 
on the side of the building. 

John H. Brown, alias “Ralph Fredericks,” 
164 Commercial Ave., New Brunswick, N. 
J., was committed, in default of $3,000 bail, 
by Judge Quigley in the First Precinct 
Court, to await the arrival of extradition 
papers from Connecticut. He is charged 
with being a fugitive from justice from 
Cheshire, Conn., where he is wanted on a 
robbery charge. Brown was arrested by 
Sergeants Ulrich and Arnold, of the New- 
ark police force, while attempting, it is al- 
leged, to pawn some of the stolen goods 
with a broker in Springfield Ave. The rob- 
bery occurred about two weeks ago. Silver- 
ware and jewelry valued at several hundred 
dollars was found in the prisoner’s posses- 
sion, 

The funeral of William Thum, who died 
at Hammond, Ind., was held from the res- 
idence of his sister, Mrs. Otto Eble at 57 
Stengel Ave., this city, a second service be- 
ing held in the chapel in Fairmount Ceme- 
tery. Mr. Thum was for many years a 
resident of Newark and for years was super- 
intendent of the Electrolytic department of 
the Balbach Smelting & Refining Co. He 
left Newark about 10 years ago to become 
manager of a like department for the 
United States Refining Co. at Hammond. 
Death was due to pneumonia. Mr. Thum is 
survived by his widow, who was Miss 
Emilie Lawrenz of this city; a daughter of 
Herbert Paxton, of Muskegon, Mich., and 
a brother, George Thum, of Elizabeth. 


CIRCULAR 


107 
EDITORIALS 





(Continued from page 104.) 


upon to get rid of its surplus stock of this 


. metal at a price that will not entail a loss. 


We sincerely hope, therefore, that every ef- 
fort will be made both by the Government 
and the refining interests to see that the 
disposal of platinum will be finally put on 
a basis that will give to our trade the hard 
metal that it needs in the form and in a 
condition that it can be immediately put 
into jewelry. 











W. R. Cobb, of W. R. Cobb & Co., Paw- 
tucket, called upon the trade here this week. 

George Prentiss, retail jeweler, 2019 Fair- 
mount Ave., has returned from a success- 
ful fishing trip to Stone Harbor. 

Jos. Spiegelman, of the firm of D. Atlas 
& Co., 721 Sansom St., left on the Nieuw 
Amsterdam for the diamond «aarkets. 

William Lefkoe, of 3rd and Market 
Sts., a retailer, has opened a second store 
on Market St., between 4th and 5th Sts. 

Louis Hahn, formerly with Biggard & 
Co., Pittsburgh, is now a member of the 
traveling force of I. Ehrlich & Co., 11th 
and Market Sts. Mr. Hahn will represent 
the Ehrlich house in Pennsylvania, Ohio 
and West Virginia. 

Many Philadelphia jewelers have gone to 
Atlantic City for the Summer. Among 
those who have taken cottages are, M. 
Levy, 1033 Market St.; M. Garfinkel, 1033 
Market St.; David Atlas, 721 Sansom St.; 
Max E. Gordon, 712 Sansom St. 

All the wholesalers, retailers, jobbers, re- 
pair men and diamond merchants in the 
center of the city observed a two-day holi- 
day over July 4 and 5, following out 
the idea as first expressed by the Phila- 
delphia Wholesale Jewelers’ Association. 
The decision to close on Saturday also was 
taken by many of the smaller retailers 
throughout the city as well. 

Mr. and Mrs. George Switt, of 61st St. 
and Woodland Ave., celebrated their 25th 
wedding anniversary Saturday, June 28, in 
an unexpected manner. Mr. Switt is a re- 
tail jeweler at that address. Saturday 
evening members of his family inveigled 
him and his wife to a theater. When they 
returned they found the house decorated and 
a number of relatives and friends present. 

The A. J. Schroder Co. has just started 
a wholesale and retail business at 5145 
Chestnut St., Room 317-19 Perry building. 
The officers of the concern have made a 
close study of the possibilities of the mail 
order and installment business for more 
than three years, and though without prac- 
tical experience feel that their 25 years 
of experience in the industrial loan business 
(in which they are still engaged) will in- 
sure their success in the new venture. The 
officers will still continue their loan busi- 
ness, which has offices in 14 of the princi- 
pal cities of the east, while the new mail- 
order business will be in charge of Charles 
F. Bates, who is known to the wholesale and 
retail trade throughout the east. 
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The Pin with the “Improved Clutch” 


The distinguishing feature of the “ROY” is the patented 
clutch, the vital point in a ball pin. This is the pin that really 
holds, and is guaranteed against all imperfections. Made in 
Gold Plate and Platinum Finish. In gross lots only, straight 
or assorted. Retail, with large profit, at 25 cents each. 





Beware of Imitations 


All “ball pins” are not “ROY” Ball Pins. To be sure of pins 
where “satisfaction is guaranteed” be sure you get the genuine. 
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The J. I. Slocomb Co. paid employes a 
pstantial semi-annual bonus on July 1. 
Mr. and Mrs. Albert A. Remington have 
taken quarters at Oak Bluff for several 
weeks. , 

Mr. and Mrs. W. H. Whipp have opened 
their Summer cottage at Riverview for the 
nl C. Doran & Sons have purchased 
a lot of land on the southerly side of Ash- 
croft St. 

Mr. and Mrs. Benjamin B. Manchester 
are on an automobile trip with friends to 
Lake Spofford, N. H. 

James Otis and family opened their Sum- 
mer cottage at Ocean Echo, Sakonnet, the 
past week for the season. 

T. Quayle & Co., 100 Richmond St., were 
closed the past week for the making of the 
annual repairs and inventory. 

The Waite-Thresher building was closed 
the past week for the annual overhauling 
and repairing of boilers, etc. 

Mr. and Mrs. Charles W. Battey have 
opened their Summer home at Harvard 
Ave., Conimicut for the season. 

Calvin Dean and daughter were members 
of an automobile party over the Fourth 
and the week-end on Cape Cod. 

The Metcalf building, 144-158 Pine St., 
will be closed from July 21 to 28 for an 
overhauling of boilers and machinery. 

Mr. and Mrs. John C. Shabeck and fam- 
ily are among the guests at Green Inn, 
Narragansett Pier for the month of July. 

Mr. and Mrs. Charles E. Hancock have 
opened their Summer home, Ardenwold, 
at Centre Harbor, N. H., for the season. 

Mr. and Mrs. Henry G. Thresher and 
Mr. and Mrs. Dean Thresher have been on 
an automobile trip through Massachusetts. 

Gertrude I. Landry of Pawtucket and 
George S. Kelley of this city have been 
granted a patent on a hair retaining device. 

The G. & S. Engraving Co., a new firm 
of engravers and engine turners at 122 
Clifford St., are settled in their new quar- 
ters. 

The Empire Show Case Co., 83 Empire 
St, is owned by John Zuckerman, accord- 
ing to his statement filed at the city clerk’s 
office. 

Mr. and Mrs. Gustav Saacke and family 
have taken the Makepeace cottage on the 
water front at Buttonwoods Beach for the 
season. 

The E. L. Freeman Co. has announced the 
closing of its store, 249 Main St., Paw- 
tucket, at 12 o’clock Saturdays during this 
month and next. 

Charles R. Gage with the Attleboro 
branch of the George L. Claflin Co. of this 
city, is spending his vacation at Touisset, 
on Mount Hope Bay. 

Mrs. Samuel S. Wilde and George and 
Frederick Wilde and Miss Annie L. Wilde 
have taken a cottage on Wentworth Ave., 
at Riverview for the Summer. 

Ritta E. Pond, daughter of Wallace L. 
Pond of the Nicholson File Co., has re- 
ceived the appointment of laboratory assist- 
ant in botany at Wellesley College. 


su 
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The case of B. S. Tada against the T. F. 
Ilunt Mfg. Co., which was on the calendar 
of the Superior Court for last Wednesday, 
was passed for assignment of date later. 

Lewis Darling, of Pollard & Darling, and 
family who are Summering at their cot- 
tage at Cole’s Station on Narragansett Bay, 
have been on an automobile trip to Cape 
Cod. 

The Theodore W. Foster & Bro. Co.’s 
building, corner of Friendship and Rich- 
mond Sts., closed down on June 28 for the 
purpose of introducing a fuel oil plant for 
the boilers. 

George J. Lederer and Carl Geisler have 
filed their statement with the city clerk’s 
office that they are the owners of the Jewel- 
ers’ Toolmaking Co., which is located at 
229 Eddy St. 

George D. Fernald with the Providence 
branch of the National Jewelers Board of 
Trade went to Brooklyn, N. Y., last Thurs- 
day night to stay with his parents until 
Monday, over the holidays. 

Mr. and Mrs. George F. Berkander, who 
are Summering at their cottage at -War- 
wick Downs, accompanied by Mr. Berk- 
ander’s sisters, spent the past week on an 
automobile trip on Cape Cod. 

Wallace L. Pond of the Nicholson File 
Co., and wife with the former’s parents, 
Judge and Mrs. Theodore D. Pond, of 
Brooklyn, Conn., are at Wentworth Park, 
East Wolfboro, N. H., for a stay. 

At the meeting of the Common Council 
last Monday night permission was given 
the Cook, Dunbar, Smith Co. to build a 
concrete block garage on Dexter, Hanover 
and Bucklin Sts., with a capacity of 20 
cars. 

Joseph H. Rieb, proprietor of the Ideal 
Leather Co., 326 Dean St., has reported to 
the police that his establishment was broken 
into the other night and a number of leather 
novelty watch fobs, valued at 50 cents each, 
stolen, 

The case of Steven Komes against the 
D. M. Watkins Co. was heard before Pre- 
siding Justice Tanner in the Superior Court 
last Monday on petition for relief under 
workmen’s compensation act, and was held 
for decision. 7 

Manuel F. Williams and Charles M. 
Abbott of this city with B. H. Danks and 
J. H. Milligan of New York have returned 
from a three weeks’ trip to Moosehead and 
Lobster Lakes, in Maine, with a stop on 
the Penobscot river. 

George W. Parks, formerly president of 
the George W. Parks Co. of this city, 
which dissolved two years ago, has ac- 
cepted a position with the Maxwell Motor 
Co., of Detroit, Mich., as manager in the 
Dominion of Canada. 

The offices of the New England “Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation, Manufacturing Jewelers’ Board of 
Trade and National Jewelers Board of 
Trade closed Thursday afternoon for the 
remainder of the week. 

Julius A. Saacke, who recently returned 
from 18 months service in France, has taken 
an interest in the Excell Mfg. Co., 45 
Richmond St., and will take charge of the 
sales department. The concern is taking 
additional factory space and installing new 
machinery. 
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Justice Doran handed down a decision 
in the Superior Court last Monday in the 
case of Samuel F. McIntosh, trustee, against 
the United Wire & Supply Co., that unless 
the plaintiff remits all claims to damages in 
excess of $4,767.89 within 15 days the mo- 
tion for a new trial is granted. 

Joseph Finberg, of the Finberg Mfg. Co., 
Attleboro, entertained nearly 150 members 
of the Attleboro Boys’ Club and the Boy 
Scouts at his Summer home at Touisset, 
on Mount Hope Bay last Friday. The trip 
was made in auto trucks and games of al! 
kinds were in order culminating with a 
clam dinner, 

The Exeloid Company of Rhode Island, 
Inc., to be located in this city, with a capital 
of $10,000 to manufacture celluloid novel- 
ties was granted a charter under the laws 
of Rhode Island by Secretary of State 
Parker on Monday last. The incorporators 
are Maurice Robinson, Charles M. Robin- 
son and David C. Adelman. 

At the annual corporation meeting of 
stockholders of the Citizens Savings Bank 
on Tuesday among the directors elected 
were Charles F. Irons, president of Irons 
& Russell Co.; Arthur O, Ostby, superin- 
tendent of the Ostby & Barton Co.; Charles 
W. Bubier of Jones Co. and Charles C. 
Darling, of C. C. Darling & Co. 

Francis J. O’Rourke, who occupied a re- 
sponsible position with the Gorham Mfg. 
Co. from 1905 to 1910, died at Washington, 
D. C., suddenly last Sunday from nephritis, 
at the age of 35 years. His body was 
brought to Fall River, Mass., where his 
parents live. He had been a clerk in the 
Adjutant General’s office at Washington 
since 1910, 

Among the jewelry buyers in this city 
and vicinity the past week, notwithstanding 
the holiday, were the following: I. Hutzler, 
of Hutzler Co., Baltimore, Md.; Louis C. 
Wilfson (job lots), New York city; W. 
Reichert, of W. Reichert & Co., New York 
city; Miss Imdorsky, of Hochschild, Kohn 
& Co., Baltimore, Md.; J. Avidian, of Lipp- 
mann, Spier & Hahn Co., New York city 
and Frederick T. Tietz of C. B. Rouse, 
New York city. 

Marie H. Dodds, of New York city, en- 
tered suit in the Superior Court for the 
County of Providence, Tuesday, July 1, 
against John F. Brady of this city, to re- 
cover damages laid at $1,500 on account 
of promises alleged to have been broken 
as to a contract under which she acted as 
manager of the Warwick-Sterling Co., 
manufacturers of silver novelties with a 
factory plant on the sixth floor at 36 Gar- 
net St., this city, a corporation said to be 
owned and controlled by Mr. Brady. The 
plaintiff in her declaration alleges that she 
made an agreement with Mr. Brady on 
April 10, 1913, and that he was to pay her 
$8 per week in addition to $12 per week 
that she would receive from the Warwick- 
Sterling Co. She took charge of the office 
and was manager until March 31, 1919. 
Since July 10, 1917, Mr. Brady has re- 
fused, she claims, to pay her the stipulated 
additional $8 per week. She also claimed 
additional compensation under his agree- 
ment to increase her salary during periods 
when her duties and responsibilities were 
heavier than usual. 
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Feature the SIX POSITION 
Adjustments 


—in your watch sales talks, your windows and news- 
paper advertising. | 

You’ll find this a very interesting point with your 
customer. 

He has read about watches and watches, but he 
comes to you for the greatest watch value for his 
money. 

You can give it to him. 

So show him a SIX position watch. 

Take the BUNN SPECIAL, for instance. 

Tell him of its superior features, its accuracy and 
durability and its continued popularity with railroad 
men. 

Explain the various adjustments to him and tell him 
how they increase the cost and insure the timekeeping 
qualities of the movements as they grade up from tem- 
perature adjustments to three, five and six position 
adjustments. 

Then show him that with all this increased cost you 
can sell him a SIX position BUNN SPECIAL for 
no more than he’d have to pay for many five position 
adjusted watches. 

You can readily see the favorable impression you’ll 
make on your customer and /is friends by giving him 
this superior watch value. 

Try this line of salesmanship for awhile and note the 
improvement in your watch sales. 


Illinois Watch Company 
Springfield 
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Chicago Notes. 





“Billy’ Roman visited the trade here last 
week in the interest of Pitzele & Ham- 
burger, of New York. 

Joseph Finn, diamond man for Depres, 
Bridges & Noel, left last week for New 
York on a buying trip. 

Victor Hume, manufacturers’ representa- 
tive, returned last Sunday to Chicago after 
a trip through the northwest. 

H. M. Kohn, president of the Stein & EIl- 
bogen Co., has just returned from an ex- 
tended buying trip in the east. 

Arthur Abraham, representing Zach. A. 
Oppenheimer, New York, was a caller on 
the wholesale trade here last week. 

Mr. Levinson, of the California Jewelry 
Co., San Francisco, spent last week in Chi- 
cago calling on the wholesale trade. 

Lon Richards, representing E. I. Frank- 
lin & Co., accompanied by Mrs. Richards, is 
spending two months at South Haven. 

F. E. Bleuer, Chicago manager for the 
Wm, L. Gilbert Clock Co., has returned 
from a business trip to cities of the middle 
west. 

C. J. Coker and A. A. Hallberg, repre- 
senting the A. & Z. Chain Co., left Monday 
for their Fall trip after a vacation spent at 
at South Haven. 

George H. Thomas, representing silver 
manufacturers of the east, left last Sunday 
for Detroit, and will visit cities in Ohio 
before returning. 

“Billy” Lamb, of the Geo. H. Fuller & 
Son Co., is now spending a few weeks in 
Louisiana and reports the shooting of alli- 
gators fine sport at Ponchatrain. 

Ford J. LaBarr, watchmaker to the trade, 
1312 Heyworth building, has left for a vaca- 
tion. He expects to add a stock of jewelry 
to his business early in the Fall. 

D, C. Correll, southern representative for 
Blauer-Goldstone Co., is spending a few 
weeks in Chicago, taking a little rest and 
getting his line ready for the Fall trip. 

Charles E. Howes, representing E. L. 
Logee & Co., left last week for a pleasure 
trip in Wisconsin, where he will visit rela- 
tives he has not seen for several years. 

Harry Reichman, who has been connected 
with the firm of Harry L. Levinson & Co. 
for some time, will now represent them on 
the road in the States of Illinois, Michigan 
and Wisconsin. 

C. F. Haber, of the Towle Mfg. Co., ac- 
companied by his family, motored to Cisco, 
Mich., last week, where he will spend a 
few weeks fishing. Mr. Haber expects to 





July 20. 

A. L. Ellbogen, of the Stein & Ellbogen 
Co., accompanied by his brother Charles 
and H. J. Hagn, of the same house, left 
Sunday for a fishing trip of two weeks in 
northern Wisconsin. 

Sydney L. Bauman, of Pauman & De 
Jong, New York, has gone to northern 
Michigan to spend two weeks. From there 
he will go to New York to get ready for 
his trip through the south. 

Percy H. Savory, manager of the Wads- 
worth Watch Case Co.’s office in New York, 
spent a few days in Chicago last week on 
his way to northern Wisconsin, where he 
expects to spend the month of July. 

Miss Jennie Jackson, for many years with 
Marshall Field & Co., but now the silver 
buyer for The Emporium, San Francisco, 
spent a few days here last week buying. She 
left for New York, where she will be for 
several weeks. 

Fred G. Thearle, of the C. H. Knights- 
Thearle Co., returned last week from Lake 
Geneva, where he went to get his cottage 
in shape for the Summer. His family will 
spend the entire Summer there and he ex- 
pects to make many week-end trips to the 
lake. 

Hirsch & Oppenheimer, manufacturers, 
have about completed the fitting up of their 
new quarters in the Masonic Temple and 
are this week moving to the new address, 
room 701. They now have considerably 
larger space which is very much better 
arranged for doing business. 

Guy R. Robinson, who recently returned 
from France, where he was in many of the 
important engagements, is again on the road 
for Alvin Manufacturing Co., and left this 
week for his southern trip. For the same 
company H. M. Stewart left for the south- 
west and J. D. Grassick and W. G. Park 
have left for the Pacific Coast. 

Albert Martin, who has been in business 
for several years at Kaukauna, Wis., sold 
his store last week to A. M. Long, who will 
continue the business. Mr. and Mrs. Martin 
were in Chicago a few days on their way to 
Michigan, where they will spend a few 
months, Mr. Martin is quite sure he will 
again engage in the jewelry business, but 
has no definite plans at this time. 

Walter J. Meister, formerly with the 
Blauer-Goldstone Co., has returned from his 
18-months’ service with Co. 12, Ist A. S. 
Mech. Regt. in France, and has received his 
honorable discharge. Mr. Meister is glad 
to give up his title of sergeant and again 
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return in time to start on his Fall trip about get back in the jewelry business. After a 


few weeks of rest, during which he will 
visit relatives, he will again be with Blauer- 
Goldstone Co. 

On Friday, June 27, at her home in Wau- 
kegan, Miss Anna McMahon of the Chi- 
cago office of Robert H. Ingersoll & Bro., 
was married to George Connor, manager of 
the Ingersoll office at Montreal. Miss Mc- 
Mahon was with the Chicago office for 
more than 10 years and for the past four 
years has been cashier. After a short trip 
the happy pair went to Montreal, where 
they will make their future home. 

_ Among the retail jewelers buying in Chi- 
cago and enjoying the Chicago Summer 
weather last week were noted: George C. 
Olin, Janesville, Wis.; E. B, Lewis, Dwight, 
Ill.; W. H. Carew, Streator, Ill.; J. Gansl, 
Billings, Mont.; Joseph Beil, Rockford, IIl.; 
C. J. Josephson, Moline, Ill.; Joseph Kirk- 
patrick, St. Joseph, Mo.; H. H. Smith, Pon- 
tiac, Ill.; J. Fred Nabstedt, of M. E. Nab- 
stedt & Sons Co., Dovenport, Ia.; H. H. 
Ratcliff, Madison, Wis.; L. A. Liebermann, 
Joliet, Ill.; W. F. Zilmer, Monroe, Wis.; 
L. E. Freeman, Oakland, Ia.; William La 
Fountain, Princeton, Ill.; A. C. Fisher, 
Cedar Rapids, Ia.; Green Griffith, Boise, 
Idaho; Mr. Paulson Petronek, Cedar 
Rapids, Ia.; J. S. Wilson, Pella, Ia.; P. E. 
Miller, Stockton, Ill.; W. A. Butler, Table 
Grove, Ill.; C. Q. Erisman, LaFayette, Ind. 

On July 1, C. & E. Marshall Co., with 
stores in Chicago, Detroit and Columbus, 
O., announced the consolidation of the busi- 
ness here with the material, tool and optical 
department of C. H. Knights-Thearle Co. 
In addition to securing the entire stock of 
this well-known firm the Marshall house 
has secured the service of Clarence H. 
Wood, who has been in charge of the de- 
partment for the Knights-Thearle concern 
for 25 years, and his entire staff of trained 
assistants. Mr. Wood will be business man- 
ager of. the material department of the Chi- 
cago house. The growth of the Marshall 
company has been phenomenal since it came 
to Chicago, about two years ago. Starting 
a few years ago in Columbus in a small way, 
the concern has grown until today it has 
three of the largest supply houses in the 
trade. 

The entire force of the Robert H. Inger- 
soll & Bro.’s Chicago office, more than 150, 
enjoyed a regular old-fashioned picnic on 
Saturday, June 28. Early that morning they 
boarded special cars and were taken to 
Forest Preserve, just northwest of Chicago, 
and the day was spent in different kinds of 
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sport, taking off just enough time to eat the 
wonderful lunches which were supplied. 
There were baseball’ games and freak races, 
in which all indulged. The feature event 
was the baseball game between two girl 
teams in full uniform. The guests arrived 
home late in the evening happy, but tired 
and sunburned. 

All the wholesale jewelry and optical 
stores in Chicago were closed Saturday, 
giving three full days for the Fourth. Many 
of the retail stores were also closed, and 
there was a general exodus of employers 
and employes to lakes and nearby resorts. 

James F. Eppenstein, eldest son of Sol 
C. Eppenstein, vice-president of the Illinois 
Watch Case Co., Elgin, Ill., graduated with 
high honors on June 23d from Cornell 
University. During his junior year Mr. 
Eppenstein was awarded the Phi Beta 
Kappa degree and his college career has 
been quite remarkable as he has practically 
carried away the highest possible honors in 
scholarships. James Eppenstein is, at 
present, traveling in the east with his 
father, accompanied by his sister, Miss 
Helen Aimee. At present they are so- 
journing in Atlantic City. Within a short 
time Mr. Eppenstein will join his father in 
business. 
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The retail jewelers report the best June 
business for years, all lines have been sell- 
ing well.’ 

Miss Bessie Nevi, with the Brodegaard 
Jewelry Co., has gone to Chicago for a 
month’s visit. 

Richard Fitch, son of A. H. Fitch of St. 
Edwards, Nebr., has taken a position with 
the Riggs Optical Co. of this city. 

The T. J. Brunner Co. sold a stock last 
week to A. H. Axford, Plainview, Nebr., 
who is opening a new and up-to-date store 
in that town. 

W. H. Wiker, optician with C. E. Reese, 
has gone to Dalton, Nebr., to spend two 
weeks on a ranch. 

G. T. Taylor and family have gone on a 
month’s business and pleasure trip through 
Kansas. Mr. Taylor is a member of the 
firm of the T. J. Brunner Co. 

Chas. J. Duff of the Byrne-Duff Jewelry 
Co., has returned from Chicago. On his 
way home he stopped off at Springfield, III, 
to visit the Springfield Watch Co. 

August Locke, a prominent jeweler of 
Pittsburgh, Pa., former member of the 
Executive Committee of the American Na- 
tional Retail Jewelers’ Association, was in 
the city last week spending July 4 as the 
guest of T. L. Combs. 

Among the out-of-town jewelers in 
Omaha last week, stocking up, were: George 
Haldeman, Tabor, Ia.; F. W. Howe, 
Spencer, Ia.; John Levin, Wahoo, Nebr.; 
C. W. Hackett, Bloomfield, Nebr.; G. T. 
Roy, Osceola, Nebr.; A. L. Butler, Ansley, 
Nebr. 

L. R. Wick and wife, Mitchell, S. Dak., 
were in Omaha last week buying an open- 
ing stock for a new store which he will 
start Aug. 1 at Kimball, S. Dak. Mr. Wick 
recently built a new store especially ar- 
ranged for a jewelry establishment at 
Kimball. 
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I. N. Biddle, Lawrenceburg, Ind., spent 
a few days in the city on a buying trip 
during the week. 

Jonas Wise returned Thursday, from a 
month’s road trip. John Gerwe left Sun- 
day, July 6, for a southern trip. 

A high tribute was paid C. E. Richter 
by the Cuvier-Press Club during the week, 
when out of the 1,800 members he was 
selected as the most competent person to 
handle the outing of the organization. 

H. Rattermann, Jr., has leased the former 
ticket office of the C. & O. Railroad, adjoin- 
ing his present jewelry store in the Sinton 
Hotel, and remodeling is progressing on 
the addition which will treble his space. 
He took a five year lease on the entire 
space and has the privilege of extending 
the lease five additional years. 

A local, retail jeweler, was fined $25 and 
costs in Municipal Court Tuesday for hav- 
ing conducted a pawnbroker business with- 
out a license. A sailor complained that he 
had left a gold watch with the jeweler, ob- 
taining $9 on it as a loan, and when he re- 
turned to get the time-piece a dispute arose. 

Some opposition has arisen against the 
installation of a jewelry designing course 
in the public schools of Cincinnati but it 
will not affect the course in any way. Dr. 
Randall J. Condon, superintendent of 
schools, declared the naming of Antonio 
Cirino, of Providence, R. I., as instructor 
in jewelry designing was a forward step 
in the city’s educational system and he is 
receiving strong backing in the move. 

Several prominent jewelers were called 
to testify during the trial this week of a 
police officer who was suspended from the 
force because he had been selling diamonds 
outside his police position. A ruling of 
the department is to the effect that a mem- 
ber must not engage in an outside business. 
Morris Lange and Joseph Noterman both 
testified they had purchased diamonds from 
the patrolman. The officer said he had 
purchased the stones from pawnbrokers 
and resold them to diamond merchants, 
striving in this way to raise money to pay 
off a mortgage on his home. The officer 
admitted he had sold over $15,000 worth of 
diamonds since January 1, 1919. 














his country home near St. Williams, Ont. 
Windsor, Ont., retail jewelers aré adver- 
tising for trade from the American side, 
saying that by purchasing in Canada the 
purchaser will avoid the luxury tax. 
Morris Friedberg witnessed the cham- 
pionship bout between Jess Willard and 


Jack Dempsey at Toledo, July 4. Inci- 
dentally he won heavily on the new cham- 
pion. 

Important improvements and alterations 
are being made this week in the new build- 
ing owned and occupied by Morris Fried- 
berg at 208-210 Griswold St. A gallery 
opening in the floor between the first and 
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second floors, is being made, so that Part of 
the general offices may be placed in the 

of the second floor, overlooking the ther 
branches of the office force on the fir oor 
and the balcony. The auditing department 
will occupy most of the space in the rear 
of the second floor. The front part of 
the second floor will be used as buying 
rooms. On the third floor, which js now 
vacant, will be installed a complete many. 
facturing and repairing department, also a 
watch repairing department. On the third 
floor will also be opened a rest room, gym 
nasium, billiard and lounging rooms, anq 
shower baths for the use of employes, (y 
this floor will also be established a kitchen 
and dining room for use of employes on 
crowded days, so that they will not have to 
leave the store. The present repairing de. 
partment will be moved from the basement 
to the third floor, giving the optical de. 
partment increased space in the basement, 
and also providing room for. an increased 
stock department. A heavy increase ip 
trade has made the changes necessary, says 
the management. 











TRADE CONDITIONS 


Local business is good at this 
usually little buying 1s looked for. A number of 
retail stores have added to their sales forces, 
Others complain that they cannot get salespeople, 
although in need of additional help. Silverware 
is in big demand, and all classes of goods are 
selling, but the bulk of business is in jewelry, 
watches and diamonds. Jobbing houses are en. 
joying heavy business, too, and have increased 
their forces. Their salesmen aie now out with 
silverware samples and report good sales. All 
the manufacturing and repair plants are Behind 
in their work, but this condition has prevailed 
since the holidays. 


season when 


Mr. and Mrs. L. S. Cady have gone to 
Macatawa Park, Mich., for the. Summer, 

Paul Margolis has been called to St 
Paul, Minn. by the illness of his 
brother. 

B. J. Fricke, head of the watch de 
partment of the Meyer Jewelry Co., has 
motored to Washington, Mo., for a vaca- 
tion. 

William Schepp has returned to his 
former position as clerk with Oppen- 
stein Bros. after a year’s service ovet- 
seas. While in Coblenz he was interpre- 
ter at headquarters. 

Oppenstein Bros. have let the contract 
for remodeling the Navarre building, 
12th St. and Baltimore Ave., which is to 
be made a first class hotel. The hotel 
will be completed about Jan. 1, 1920. A 
long-term lease has already been closed 
with the Louis K. Liggett Co. for the 
store room on the Baltimore Ave. corner 
of the building, where the seventh Lig- 
gett drug store will be located. 

Among the recent visitors in the city 
were: M. T. Chapman, Holdenville; Mrs. 
J. H. Whiteside, Liberty; Miss Grace 
Koehler, Independence; Earl Morrison, 
Olathe, Kans.; W. W. Ashley, Bogata, 
Tex.; Mr. Sturges; Independence, Kans. 
Henry Schmidt, Okemah, .Okla.; L. E 
Hendrickson, Big Heart, -Okla.;. J. 3 
Gum, Mount Vernon. 
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TRADE CONDITIONS 


The excellent volume of business transacted by 
e retail jewelers of Milwaukee during the last 
three months, and especially in June, is a reflec- 
tion of the unusual number of marriages in that 
period, due largely to the return of thousands of 
service men. ‘The Milwaukee county clerk during 
June issued 802 marriage licenses, the largest num- 
ber on record for any month. In June, 1918, only 
420 licenses of this kind were issued, In April, 
this year, 796 licenses were issued, and in May 
730 licenses. The local trade reports, without ex- 
ception, that wedding business in June this year 
was by far the largest ever known. 
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Louis Esser, head of the Louis Esser Co., 
111 Wisconsin St., has returned from a 
three weeks’ business and pleasure trip to 
New York and other eastern points. 

O. E. Virum, formerly connected with 
J. J. Ronsholdt & Co., Racine, Wis., as ex- 
pert jeweler and watchmaker, has become 
associated in a similar capacity with Ed- 
ward J. Jensen, 418 Eleventh Ave. 

Fred J. Theleman, manufacturing jewel- 
er, 200-204 Manhattan building, accom- 
panied by his family, spent the extended 
July 4 holiday by making a motor tour to 
Sturgeon Bay, Wis., in his new touring car. 

Clarence C. Frey, an expert jeweler and 
watchmaker of Beaver Dam, Wis., who 
resigned his connection with the R. W. 
Bayley Co. of that city several years ago to 
become city clerk, has retired from official 
duties to resume his trade connection. 

The annual meeting of the Manufactur- 
ing Jewelers’ and Jobbers’ Association of 
Milwaukee will be held Wednesday eve- 
ning, July 9. All members of the associa- 
tion closed their plants and offices on July 
4 and 5, giving employes a vacation from 
Thursday afternoon until Monday morn- 
ing. 

The E. H. Warnke Co., 509 Enterprise 
building, has been granted a diploma in 
recognition of its re-employment of army 
and navy service men. Edward H. Warnke, 
head of the company, with his wife and 
son, Gordon, who returned recently from 
overseas, motored to Door County and back 
on July 4, 5 and 6. 

The Milwaukee Jewelers’ Club holds its 
regular monthly meeting on Wednesday 
evening, July 9, at the Hotel Blatz, follow- 
ing the usual dinner at 6:30 p.m. Arrange- 
ments will be made for the annual outing, 
which probably will be held on Wednesday, 
Aug. 13, in lieu of the regular meeting for 
that month. 

Among the Wisconsin retailers who were 
in Milwaukee on business during the week 
were: Robert O. Nicoll, of Gottfredson & 
Nicoll, Kenosha; William F. Notbohm, 
Oconomowoc; Thomas Bruhy, West Bend; 
J. B. Kimball, Waukesha, and Morris 
Schneider, of Schneider Bros., Burlington; 
John Henninger, Markesan. 

Hans G. Sauer, manager of the stationery 
and engraving department of the Bunde & 
Upmeyer Co., Grand Ave. and W. Water 
St., accompanied by Mrs. Sauer, is spending 
a fortnight’s vacation in the extreme north- 
ern part of Wisconsin, where Mr. Sauer is 
pursuing his pet sport of angling for trout 
and bass in the many streams and lakes 
hidden in the virgin forest. 
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In common with all other retail stores, 
specialty shops and department stores in 
the downtown business district of this city, 
the retail jewelers closed from Thursday 
evening until Monday morning, over the 
July 4 holiday. Most of the jewelers in 
the outlying sections likewise gave them- 
selves and their workers a three-day holi- 
day. Business in Milwaukee practically was 
suspended on Saturday as well as on Inde- 
pendence Day. 

David Goldman, head of the David Gold- 
man Co., retail jewelers, Grand Ave. and 
W. Water St., is spending the first two 
weeks of July at his Summer home on the 
Door County peninsula, near Sturgeon Bay, 
Wis. Mr. Goldman owns an immense 
cherry orchard in Door Countv and the un- 
nual “pick” was in full swing during the 
past week under his personal direction. He 
reports that the cherry crop this year is 
one of the heaviest on record. 

The Rank & Motteram Co., has delivered 
to the Milwaukee Journal a beautiful silver 
trophy which this newspaper is presenting 
to the Pewaukee Yacht Club as a per- 
petual regatta award to be sailed for an- 
nually by Class A yachts. It is said to be 
one of the handsomest and most valuable 
cups ever held by a Wisconsin yachting 
association. Henry M. Rank, of the Rank 
& Motteram Co., is commodore of the 
Pewaukee Club this year and also has 
donated a large trophy to be competed for 
by power boats. 

E. C. McClatchie, Poynette, Wis., who 
formerly conducted a retail jewelry store 
which two years ago was purchased by W. 
E. Thiessen, is re-entering the trade at 
Pardeeville, Wis. Mr. McClatchie has pur- 
chased the stock and business of the estate 
of R. W. Langdon and took possession July 
1. Mr. McClatchie conducted a moiion 
picture house and restaurant at Poynette 
but the lure of the jewelry trade proved 
too strong and the desire of Mr. Langdon’s 
widow to dispose of her business gave him 
the desired opportunity to return to the 
field. 

The Rank & Motteram Co., which on 
June 23 formally opened its new ground- 
floor store in the Mack Block, E. Water 
and Wisconsin Sts., has enlarged its stock 
in business and added several new depart- 
ments, including a complete watch repair 
and maintenance service. This section is 
in charge of Frank Kloiber, Jr., an expert 
watchmaker, who returned recently after 
devoting a year and a half to military serv- 
ice. 

R. F. Weckerle, of the O. H. Bingen- 
heimer Co., wholesale jewelers, Enterprise 
building, is spending a two weeks’ vacation 
at the Weckerle cottage on Pewaukee Lake. 
Mr. Weckerle returned June 30 from an 
extended trip through Wisconsin and 
Upper Michigan and reports one of the 
most successful selling tours in the history 
of the house. Retailers throughout the 
territory have been experiencing probably 
the best half-year in their experience 
and placed large orders to replenish de- 
pleted stocks and provide for the Fall and 
holiday trade. 








A. C. Collins is the successor to Eslie 
A. Wynn, Azusa, Cal. 
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Sam F. Sipe closed his place of business 
‘last Saturday, as well as the Fourth of 
July, to give the employes of his house a 
double holiday last week. 
A. Glick, Youngstown, O., spent a few 
days here last week on business and also 


called on his friends. He reports condi- 
t ons good in the Ohio town. 

Henry Bastein of this city was among 
the jewelers who saw the Willard-Dempsey 
light at Toledo, going over from here on a 
special train with a party of friends. 

David Weishasky of Grafner Bros., and 
right-hand man to Emanuel Grafner, is 
leaving this week for a vacation stay in 
Michigan, where he will spend his time 
hunting and fishing. 

Out of town jewelers in Pittsburgh last 
week buying and attending to private busi- 
ness included William Lardin, Butler; A. 
B. Kurtz, Connellsville; D. Krasik, Mon- 
essen, and R. M. Brown, Morgantown, W. 
Va. All of these jewelers report that the 
condition of trade in their territories is 
very good. 

J. D. Brown has moved into a new loca- 
tion in Youngstown, O., opening a store in 
E. Federal St. The old store of this house 
was situated in W. Federal St., but some 
improvements were made to that thorough- 
fare, including the widening of the street. 
This necessitated the razing of the build- 
ing which was occupied by this house and 
they close the new location on E. Federal 
St., where they have an up-to-date estab- 
lishment. 

Many of the city’s jewelers are very much 
interested in the proposed $22,000,000 bond 
issue which the city is about to ask the 
voters to ratify. It is desired to build a 
downtown subway and make many im- 
provements. This is interesting, for the 
reason that such work would have a very 
material effect on business. Most of the 
jewelry houses desire to see the city forge 
ahead, because the streets are becoming 
congested on account of the increased 
growth of the section. 

The enforcement of the bad-check law in 
Pennsylvania is having its effect, much to 
the delight of jewelers and all merchants. 
At a meeting of the board of directors of 
the Retail Credit Men’s Association held 
last week, a report on the subject showed 
that few Pittsburgh houses are now being 
offered “N. S. F.” checks, whereas before 
the act was passed some of the city’s largest 
stores averaged around 25 or 30 such 
checks a day. The expense involved in 
transactions of this kind was very heavy. 
This has all been wiped out by the passage 
of the law. A number of members of the 
local organization will attend the annual 
convention of the national association to 
be held in St. Paul next month. 








At the jewelry store of J. C. Gerde, 
810 E. Lake St., Minneapolis, Minn., a 
rear door was discovered open one 
morning recently and the show cases 
broken. Watches, bar pins, and silver- 
ware worth $148 were missing, which the 
jeweler reported to the police. 














Herman Apfel, advertismg manager of 
M. Schussler & Co., 704 Market St., is back 
from an enjoyable tour of the Yosemite 
Valley and Lake Tahoe. 

H. F. Wichman, prominent jeweler of 
Honolulu, is still at the sanatarium at St. 
Helena enjoying the beneficial surround- 
ings of this famous rest resort. 

A. F. Wall, member of the firm of Wall 
& Dougherty, of Honolulu, is back in San 
Francisco, having completed an eastern 
purchasing trip. He expects to leave soon 
for the Islands. 

Several jewelers from the northwest were 
in San Francisco last week. Among them 
were Albert Hansen, Seattle, and A. E 
Roy, of the Portland firm of Roy & Molin. 
Mr. Roy is accompanied by his wife. 

Reports from the Imperial Valley, Cali- 
fornia, indicate a most prosperous season. 
The large crops have put an unusual 
amount of money into circulation and 
travelers from local jewelry houses are 
sending in big orders from this territory. 

C. M. Elie, of the Honolulu jewelry house 
of Detor & Elie, is in San Francisco at 
present on a buying trip. Mr. Elie states 
that business conditions are very good just 
now in the Islands. His partner, Mr. Detor, 
has left on a 12 months’ visit to his former 
home in Greece, having been unable to visit 
there since the beginning of the war. 

Police are still on the hunt for David 
Kessler, a jewelry salesman, recently 
known to be in San Francisco. A warrant 
was issued on complaint of G. Marcus, of 
the California Jewelry Co., 704 Market St., 
who alleges that Kessler disappeared sev- 
eral days ago with diamonds valued at 
$10,000 which he had been intrusted with. 
Kessler is said to be a man past 50 years 
old. 
Visitors to San Francisco last week in- 
cluded C. R. Tichenor, general manager of 
Grande Price & Co., importers and ex- 
porters of Shanghai, China; I. Rosen- 
wald, of Rosenwald Bros., Albuquerque, N. 
Mex.: Robert Krakauer, vice-president of 
Krakauer. Zork & Moyes, of El Paso, 
Tex.; Max Noack, Santa Rosa, Cal.; L. 
Goodman, Stockton, and Mr. Fagercrans, 
St. Helena. 

L. D. Lumbard, associated with the local 
office of the International Silver Co., is 
visiting the Los Angeles branch at present. 
Other members of the sales organization of 
the office in San Francisco who are absent 
this week are E. S. Henry and William 
Meinhardt, who are motoring through the 
Yosemite Valley to southern California. 
Their outing will extend over a period of 
several weeks. 

A new golf trophy has been donated by 
Wall & Dougherty, of Honolulu, to be 
known as the Moanalua Championship 
Trophy, to replace the one which was se- 
cured outright last year by Jimmy Grieg. 
The decision as to the kind of competition 
for which the new cup:is to be used as a 
prize was left to the Honolulu Golf Club, 
which has made the entries open to all 
golfers of the territory. 

George W. Hopkins, traveler of the H. J. 
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Gute Co., 150 Post St., sends word from 
Seattle, Wash., that orders are most satis- 
factory from that territory. Covering the 
southern part of California in the interests 
of the Gute organization are J. F. Kitchen 
and F. A. von Dorman, who are equally 
optimistic concerning business in Los An- 
geles and vicinity. Orders are coming in 
so fast during the last few months that Mr. 
Gute has been obliged to enlarge his office 
force. Mr. Gute is also very happy to re- 
port that Mrs. Gute is recovering nicely 
from a very serious operation and is con- 
valescing now at the Adler Sanitorium in 
this city. 

Sigmund Marg, a 1655 Fillmore St. 
jeweler, has taken a long-term lease on the 
property at Fillmore and Post Sts. and is 
now preparing plans. to renovate the build- 
ing as a new home for his jewelry business. 
No change will be made in the location of 
the present workshop, but the store proper 
will be moved to the new corner. An en- 
trance will be installed opening into either 
street and wide plate-glass show windows 
will extend along the entire Fillmore and 
Post St. frontage. When the improvements 
are completed the Marg store will be among 
the most pretentious of the district. New 
fixtures will be installed throughout and a 
large percentage of new stock of high-grade 
quality added. 

E. V. Saunders, manager of the Pacific 
Coast headquarters of the International 
Silver Co., recently completed on interest- 
ing trip on which he accompanied James G. 
Ludlum, one of the directors of the Inter- 
national from the home office. Los An- 
geles, Santa Barbara, Pasadena, San Diego 
and other southern points were visited dur- 
ing the first part of the tour. The route 
from there to the northwest included Del 
Monte, Yosemite Valley, Lake Tahoe, etc. 
After thoroughly covering the northern dis- 
trict Mr. Ludlum and Mr. Saunders 
journeyed through the  inter-mountain 
States, parting company at Salt Lake City, 
Mr. Ludlum leaving for the east and Mr. 
Saunders returning to the Coast. While 
the trip was pleasantly interspersed with 
visits to the various well known resorts of 
California, the different branches of the 
International organization in the west were 
interviewed and a comprehensive idea gath- 
ered by Mr. Ludlum of the activities in 
this section of the country. Mr. Saunders 
leaves again the latter part of the week for 
the Los Angeles office, there to meet witn 
the sales force and discuss matters of im- 
portance. 








Pacific Coast Notes. 





C. H. Little, Portland, Ore., has made an 
announcement that he will engage in the 
jewelry business in Bandon, Ore., in the 
very near future. 

The jewelry store at 110 N. Brand Boule- 
vard, owned by J. H. Mellish, closed recent- 
ly, due to the ill-health of Mrs. Mellish, 
who was in charge of the store. 

A jewelry manufacturing department has 
been installed in the store of Geo. B. Wit- 
man, Pomona, Cal. Mr. Witman is now 
specializing on the advertising of this de- 
partment. 

According to a recent decision reached 
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- Circuit Judge Tarwell, Felix Frieg. 
ander, jeweler of Portland, Ore, must " 
the Pacific Railway Advertising Co 
amount of $1,360, with interest since Jan. 
uary, 1917. The advertising company 
alleged breach of contract on the Part of 
Friedlander and will receive the entire 
amount for which suit was brought, 

The newly decorated store of the 
Brainard Jewelry Shop, 111 W. Ocean 
Boulevard, Long Beach, Cal., now presents 
a most attractive appearance. The interior 
of the store has been finished in mahogany 
with tapestry paneling in ‘pastel shades 
An addition to the store space jg . 
mahogany balcony and a new wrapping 
system. Inverted lighting has been installed 
and the display space remodeled and en- 
larged. A new burglar-proof safe has also 
been installed. 

The Hartman jewelry store, located in 
Sherman Way, Van Nuys, Cal., established 
in 1912 by H. Hartman, has been purchased 
by C. Earl Miller, who recently moved to 
Van Nuys. Mr. Miller took possession of 
the store during the first part of June and 
also bought the new residence built in W. 
Gilmore St. by Mr. Hartman a short time 
ago. The new owner of the jewelry estab- 
lishment was formerly connected with the 
O. L. Wuerker Co. of Los Angeles, Cal, 
and has had a number of years of experi- 
ence in various branches of the business, 
After a brief vacation to be spent at Cata- 
lina Island and San Diego, Mr. Hartman 
will locate at Salem, Ore., where his two 
brothers are at the head of the Hartman 
Bros. Jewelry Co. ’ 

The police of Portland, Ore., and opera- 
tives of the Pinkerton Detective Agency of 
that city are on a nation-wide search for a 
clever swindler who obtaitied goods valued 
at about $1,000 from two lgcal diamond 
merchants a few days ago. The man, who 
gave the name of R, Hall Riée, claiming to 
be a dentist of Cincitiati, 0., made his 
appearance in the stores of Dai Marx, 283 
Washington St.; Vines Bros., 84 3rd St.; 
B. & M. Reingold, 147 3rd St., and Roland 
David, 243 Washington St. He asked to 
look over some diamonds, saying that he 
wished to purchase an unredeemed pledge 
and have it reset. He picked out stones at 
all four establishments and left checks for 
$50 as deposits on the gems. At a later 
date he reappeared, claimed the diamonds 
and gave checks for the remainder of the 
price of the rings. Mr. Reingold and Mr. 
David gave him a $450 stone and allowed 
him to take a ring valued at $750, as his 
former checks had been passed without 
question at the United States National 
3ank. The other two stores refused to 
honor the higher checks and were thereby 
saved from the crook. He is described as 
about 30 years old, well dressed and wear- 
ing a large diamond. It is said that he is 
always accompanied in his travels by a 
woman. 








Early one morning recently the show 
window in the jewelry store of Levy Bros, 
Fort Worth, Tex., was smashed and ar- 
ticles valued at $150 stolen. Included in 
the loot was a diamond set Shriner's pitt, 
several rings, three cameo brooches, five 
stick pins and five charms. 




















Peter Gordon, well-known jeweler of 
Jerome, Ariz., is here with his family. 

S. J. Moyse of the E. Bastheim Co. is 
in San Francisco spending a two-weeks 
vacation. 

Fred Markman, El Paso, who has been 
visiting in Los Angeles, for two weeks, has 
just returned home. : 

William Studt, city salesman for the 
E. W. Reynolds Co., is back in his place 
after a brief vacation. 

W. T. Thompson, manager of the watch 
department of Brock & Co., has returned 
from a visit at Catalina Island. 

All the principal stores, wholesale and 
retail, closed all day on Saturday, July Sth, 
thus giving their employes three successive 
days’ rest. 

James A. Montgomery is back at his place 
in the store after a rest of a week at Arrow- 
head Hot Springs. He reports having hac 
a very satisfactory outing. 

G. D. Davidson of the G. D. Davidson 
Co. and Mrs. Davidson have returned home 
from a long visit in the East. They have 
been away since the last of September. 

H. L. Hettich, with S. Nordlinger & 
Sons, is about to start on a motor trip to 
San Francisco, visiting the Yosemite Park 
on the way and returning by the coast 
route. 

Frank Frey, Brawley, who has just re- 
turned from military service in France, has 
taken up his business again. John R. Jen- 
kins had charge of the store during Mr. 
Frey’s absence. 

A. J. Louthit, watchmaker who has been 
with S. Nordlinger & Sons for some time 
past, has decided to return to his old home 
in Vancouver, B. C. He goes largely be- 
cause of the desire of his wife to return 
to that city. 

Don Patton, formerly in business at 24th 
and Vermont Ave., has opened a new store 
at 504% S. Hill St. a location formerly 
occupied by the Novelty Jewelry Co. The 
latter company has moved to the middle of 
the same block. 

William Mark, 330 W. 4th St., has finally 
closed out his entire stock of jewelry and 
is now in company with Charles H. Hall, 
conducting an exclusive optical business 
under the name of the Globe Optical Co., 
at the same location. 

Nearly all the prominent retail houses 
have decided to remain closed the entire 
day on Saturdays during July and August. 
They will also remain closed on Labor 
Day. thus giving the employes three suc- 
cessive days at that time. 

H. E. Folkenson, general traveling repre- 
sentative of the Gruen Watch Co., Cin- 
cinnati, O., who resides in this city, is back 
from an extended business trip through 
the country, and reports the trip the most 
successful he has ever had. 

C. J. Haines, recently watchmaker for 
C. H. Clark, 704 S. Broadway, who is now 
en route with his family by automobile 
for the east, wrote back from Kansas City 
that he had had to be pulled out of the 
mud twice since he started. 

Stanley Grant, formerly salesman with 
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the E. W. Reynolds Co., and Stuart Grant, 
his brother, are just back from Europe, 
where they served with the Gordon High- 
landers in France and Belgium. Both par- 
ticipated in several severe battles. 

Ed. P. Hitchcock, formerly in the jewelry 
business for himself on 5th St., between 
Hill and Broadway, but who has been in 
another line of business for a couple of 
years, has become associated with the Pal- 
ace Gem & Jewelry Co., 308 W. 7th St. 

Ira W. Smith, manufacturers’ agent to the 
jobbing trade, has just returned from a 
four-weeks’ business trip covering the large 
cities west of the Rocky Mountains. He 
says it was the most successful trip he has 
ever made. He found the jobbers remark- 
ably busy everywhere and anxious to get 
merchandise. Mr. Smith has now gone 


- with his family for a two-weeks’ stay on 


Catalina Island. 

Henry Agate of the Bonner Mfg. Co., 
New York, was here a few days ago, having 
come from San Francisco. He found the 
demand for goods on this coast so great 
that he had sold three-fourths of his stock 
before he left San Francisco, and when he 
left here he lad to return directly to New 
York without making any other stops. 

O. S. Balzer, manager of the jewelry de- 
partment of A. Hamburger & Sons, is home 
after an extended buying trip in the east, 
and is weil satisfied with the results of his 
trip, having been able to secure a liberal 
supply of desirable goods. While in the east 
he visited not only New York but Pitts- 
burgh and several other cities, and made 
short stops in Chicago and San Francisco. 

J. E. Dunaway, who has been doing busi- 
ness for some time past at 1837 S. Main 
St., has opened a new store at 708 S. Hill 
St., recently occupied by the. Baab Optical 
Co. Charles A. Baab will remain with Mr. 
Dunaway and conduct an optical business, 
and Mr. Dunaway will continue his jew- 
elry business on S. Main St., leaving Her- 
bert Skeels to manage the Main St. store. 

I. H. Treister, 338 S. Broadway, is dis- 
playing in his window a unique marine 
growth brought by an acquaintance from 
the coast near Sitka, Alaska. It comprises 
a growth somewhat similar in form to a 
fern leaf, is of a yellowish brown color 
and is attached by the stem to a solid piece 
of stone the size of a man’s fist. It appears 
somewhat of the nature of a coral, but so 
far no one has been able to determine 
exactly what it is. 

“Jack” Cort, brother of Norman Cort, 
jewelry salesman with the E. W. Reynolds 
Co.,.who has been in France for the last 
year and a half, has returned to Los An- 
geles, having been discharged from the 
service in San Francisco. Mr. Cort’s sis- 
ter was a stenographer with the A. E. F. 
in Italy. She has also returned. 

The following out-of-town jewelers have 
been in Los Angeles recently: W. H. Bran- 
nan, Douglas, Ariz.; M. Marshall, San 
Luis Obispo; R. F. Winslow, San Pedro; 
J. H. Blanchard, Ocean Park; Mrs. George 
L. Dietrich, Fullerton; Mrs. J. L. McClin- 
tock, Hollywood; Mrs. W. D. Smith, Holly- 
wood; Frank Frey, Brawley; Peter Gor- 
don, Jerome, Ariz. 

George J. Germain of the E. Bastheim 
Co. has just returned from an extended 
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trip through Arizona, New Mexico and 
Texas. He found business excellent, but 
encountered some very hot weather in 
Arizona. He reports that I. Gattegno of 
the Sheldon Jewelry Co. at El Paso has 
gone on a business trip to Mexico City to 
be gone three weeks. 

The offices of the E. Bastheim Co, seem 
to be developing into somewhat of a matri- 
monial bureau. Just now four engage- 
ments and weddings are on the program. 
Miss Pearl Cardwell, who has been in the 
office for several years, will, it is an- 
nounced, be married some time in July to 
Freeman Johnson, who has been serving as 
a military aviator at March Field near 
Riverside, and who has just been released. 
E. Zimmer, an inside salesman, and Miss 
Leola Morgans are to be married August 
20. The engagement of M. Rudman, an 
outside salesman, and Miss Elsie Rosenthal 
has just been announced. Leo Juda, an- 
other outside salesman, and Miss Hazel 
Cramer are to be married the first week 
in August. 








Seattle, Wash. 





A. Bullion, manufacturers’ agent, whose 
headquarters are in San Francisco, is in 
cia He is making his trip by automo- 
bile. 

Mr. and Mrs. I. Lachman have announced 
the engagement of their daughter, Dorothy, 
to Alfred Rosenberg, who is engaged in the 


moving picture business, 


Eastern jewelry men in Seattle recently 
were: Harry Deutsch, Henry Zimmer Co.; 
B, Schloss, A. Wallach & Co., New York; 
A. H. Biggs, Ricker Bros., Newark, N. J. 

The selling force of I. Lachman & Sons 
Co., wholesalers, has been augmented by 
the addition of Morris Pickard. Mr. 
Pickard was formefly chief road man for 
Pickard & Co. of Seattle. 

Halvor Holte, South Bend, Wash., visited 
Seattle a short time ago and called on local 
jobbers in order to replenish his stock which 
was greatly depleted by the extraordinary 
business his store has been doing. 

Two members of the firm of Albert Han- 
sen have chosen California as the place to 
spend their vacations. Mr. Hansen is in, 
San Francisco and intends to visit Los 
Angeles and San Diego, and A. Graham is 
visiting relatives in Sacramento. 

Visitors to the Rose show held in this 
city were greatly attracted by the windows 
of the L. W. Suter store. The motif of the 
display was diamonds and roses. The dia- 
monds were shown on a terraced platform 
trimmed with dark blue velour and beautiful 
roses placed in tall slender silver vases 
formed a background of exquisite coloring. 

Two men walked into the jewelry store 
of M. H..Richardson, 1408 Second Ave., 
recently, and asked to be shown some dia- 
monds. They were shown some rings, and 
as they were engaged in looking at them, 
a girl entered the store to have her watch 
fixed. Mr. Richardson turned aside to wait 
on the girl, and while he was so occupied, 
the men substituted an imitation for a 
genuine solitaire diamond ring. The stone 
weighed one-third of a carat. The loss was 
not discovered until the next morning. 
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We make more than 275 National 
Cash Registers every day 











The National Cash Regis- 
ter is a modern, labor-saving 
machine that helps mer- 
chants, clerks, and their cus- 
tomers. 

» It protects profits by stop- 


ping leaks and losses, tempt- 
ation and mistakes. 


It adds, records, and class- 
ifies many kinds of transac- 
tions. 


It saves time and money 
because it does 15 things in 
3 seconds. 


It enables the merchant to 
give quick, accurate service. 

It more than pays for 
itself out of what it saves. 

It helps merchants make 
more money, with less 
expense. 


This big plant makes nothing but National Cash Registers 


The National Cash Register Company 
Dayton, Ohio 


Offices in all the principal cities of the world 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
Circutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 






















The Modern 
Outside and Inside 





Written Expressly for The Jewelers’ Circular. 


Store Must Be Inviting 

















or judge a store first by the way 

it looks on the outside. If the paint is 
peeling off and the windows are dirty and 
the sign faded out, there is an impression 
developed right away that the store is not 
prosperous, and that means that it is not 
regarded as a desirable place to shop. 
Business is very likely to follow the crowd. 
We like to patronize the store that has the 
patronage of our friends -and acquaint- 
ances—that is popular. 

So, for one thing, we are not going to 
feel a very strong inclination to go to the 
store that looks badly on the outside. 
Everything is in favor of keeping the store 
exterior in fine shape. But that is not 
what I set out to mention. I have noticed 
some contrasts lately that set me won- 
dering. 

Just the other day I stopped in front of 

‘a store whose windows were so artistically 
decorated that I was halted almost un- 
consciously and I stood and admired them 
until I could no longer resist the impulse 
to go in and buy something I saw there. 

But when I stepped inside the door it 
was like a slap in the face to see the in- 
terior of that store. It was dark and 
dingy. The fixtures were out of date. The 
goods in mussy, messy arrangement. The 
floor was littered. The whole place looked 
so unattractive that it was only because I 
was very anxious to buy that I persisted 
and went on in. The goods of which so 
much had been made in the window were 
nowhere to be seen until I finally found 
them in a small pile on a counter near the 
back of the store. 

There must be one employe of that 
store who has artistic taste and ambition 
along that line. That one employe must 
have dressed up the window, but there was 
evidently no one to continue the work in- 
side.. I went into the store in a buying 
mood, highly pleased with the place, but I 
lost all that when I got inside, and I bought 
what little I did buy in spite of the ar- 
tangement of the interior of the store in- 
stead of on account of it. 





Not long ago I sat in a street car read- 
ing the car cards advertising the local 
stores. About the most attractive of them 
all was a card with very neat lettering 
and colored pictures. Its message em- 
phasized the class of the store named. 

Since I was interested in the goods de- 
scribed I thought I would step into that 
store and see what they had to offer. 
Imagine my disappointment when I walked 
into the store and found that, instead of 
the high class shop I had expected, it was 
the most second-rate looking joint I ever 
saw. Everything was at odds. There was 
no order, no attempt at making the place 
attractive. It utterly belied the impression 
given by the car card. 

Here was a case where, perhaps, a clever 
salesman had secured an order for good 
car cards from a man who did not know 
how to be a good merchant. The result 
was almost a joke—or it would have been 
a joke if it were not so much of a tragedy. 

Naturally the moral to all this is not 
that one should make his store advertising 
and his window displays as second-rate as 
his store may be. If there is ambition or 
ability in the advertising or display de- 
partment to get up high-class publicity or 
window exhibits, there ought to be suf- 
ficient intelligence behind that to see that 
unless the store itself is brought up to the 
advertising, the advertising will not pro- 
duce. 

A store may be dingy and old-fashioned, 
and perhaps carry along a certain’ amount 
of trade in its shiftless way. People may 
drift in and buy and give little heed to the 
unattractiveness of the place until they have 
occasion to contrast the dirty interior with 
the high class outside appeal. 

The whole outfit ought to be brought 
up to the high standard set by one depart- 
ment. The store with the artistic window 
display was losing a remarkable opportun- 
ity to get more busines. It was enabled 


to bring in the people by reason of good 
displays, but it was unable to please them 
and get any appreciable amount of business 


from them because they were discouraged 
from buying by the very atmosphere of the 
place as soon as they came in. 

It is very important that the interior of 
a store look modern if it is to get the 
business of the people who want up-to-date 
service. You cannot fool people by a good 
looking window display into believing that 
the store is up to date if it has old-fash- 
icned equipment. 

Take a store, for instance, that puts 
some new and desirable goods into the 
window but displays the stock in the same 
way grandpa did—simply by piling some 
of it on shelves or counter. Will that 
store reap the advantage it ought to reap 
from that good window display? Not 
much. People who are led to come inside 
will look around. They may not even ask 
to see the goods they are hunting for, if 
they are not visible without asking. They 
will’ walk down an aisle and back, give 
the place the once over and be on their 
way, glad to get out. 

A man’s or a woman’s good impression 
of the store, produced by a good outside 
display or by classy advertising, is shot to 
pieces in a minute by a dingy, old-fash- 
ioned interior. 

When we attempt. to buy in a store that 
has wooden counters with dingy little 
show cases on top of them; that has a 
rough floor, dark-colored walls’ and wood- 
work, an old-fashioned. money drawer, we 
feel that we are probably not getting the 
best we might get if we were to look 
around. After buying in such a store we 
feel that we made a mistake in not look- 
ing farther. We don’t expect a store like 
that to have the latest sorts of goods. If 
we find that we did-get a good value, we 
think it was accidental. We just can’t 
associate in our minds good goods and 
good service with antiquated methods. 

Old-fashioned merchants are inclined to 
ask themselves why they can’t sell just 
as good goods over an old wooden counter 
as they could sell across a plate glass show 
case. They could, as far as the goods are 
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Hawkes Crystal Glass 











) Is the ideal glass for jewelers, because it has 
the grace, distinction and refinement that every Serenak ae 
¢ item of a jeweler’s stock should possess. Rock. Crystal 
; Every piece of Hawkes Crystal you sell will Satie aed 
. always reflect credit on your store. Which Mounted Glass 
4 means that every sale has two-fold value for a —_ 
\ you—immediate profit, and the best kind of Decorated 
) prospect for future business. ee 
Hawkes Crystal comes in an infinite variety of Desk Sets _j\ 
( patterns. Hawkes prices insure for you a a Se 
. better-than-usual profit. Engraved end 
° ecorat 
] Shipment the same day your order reaches us. Colored Glass ) 
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ls : : Inventors and Paten- 
\ No. 3139. Crystal Candy Jar Milliards. Pacific Coast Office, 140 Geary St., San Francisco, Cal. tees of Hawkes Fa 
Height 10 Inches. $6.30 Net. mous French Dressing 
, Mixing Bottle. 
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TELLS TIME IN THE DARK DON’T 








Throw your worn out 
Tiffany Rings in the 
melting pot. Send them 
to us. We will make 
them look like new for 





ESKA 























LUMINOUS DIAL eee 75c. and up. meet 
ALARM 
M. J. STERN & BRO. 
51 Maiden Lane New York City 
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erals treated with 


Special Jewelers to the Retail Trade 
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vices! case. B's || | NON-TARNISHABLE FLANNEL 


a in _ back, For Silverware, Watch Cases, Cutlery, Bags and Rolls 
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oud and clear WHITE AND ALL COLORS 

Fully Guaranteed Deliveries: Stock Shades—immediate; Special Shades—3 to 4 Weeks. 


Myron B. Levy Co., Inc.,''2-HBleecker Street 


$2.15 











Each The Protection Ring Guard 


Has No Points to Catch or Scratch 
EASY TO PUT ON 
In Yellow Gold 14K $4.50 Dozen 


ESKA MFC. CO., BALTIMORE, MD. White Gold 14K $5.00 Dozen 
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For the convenience of dealers In Greater N York, A . 
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srned, but they can’t as far as the 
stil are concerned. The people who do 
the buying look tor the glass showcases, 
and they condemn off-hand a store that does 
not have them. An old-fashioned store 
could have good, up-to-date goods, but that 
js not the question. It cannot and will 
not have up-to-date service, and it will not 
have up-to-date customers or many of any 
kind. ; 
There are some stores that are practi- 
cally shamed into geting up good windows 
and putting up a good front outside just 
because the neighboring stores all look so 
attractive. Merchants who cannot stand 
it to see their own stores look shabby in 
comparison with those on both sides of 
them, seem to think that they have gone 
far enough when they eliminate the ex- 
terior contrast, leaving the interior to con- 
trast not only with neighboring stores but 
with the exterior of their own store. 

There are some merchants who see the 
rest of the stores in town apparently suc- 
ceeding because of the advertising they do, 
and these merchants set about doing some 
advertising of their own, and they fail to 
realize that there must be something back, 
behind the advertising that will live up to 
its implied promises as well as up to its 
actual promises. 

When a store is left in dingy out-of- 
dateness inside while advertising and win- 
dow display blossom out in style, that store 
is promising something it does not fulfil. 
It promises modern service and modern 
store conveniences and display that will 
make shopping easy and satisfactory. By 
continuing to do business in the old twi- 
light way it violates its unspoken promise. 

When we see attractive windows we 
think attractive store. When we see some 
nice, new things in the windows, we think 
there are others inside. If we then go in 
and find what I found—dirt and disorder 
and only the one little line up to date—we 
are disgusted with the whole place. We 
may buy that one new thing the store has, 
but we realize that it is only a case where 
the buyer has happened to stumble onto one 
good thing by mistake. 

We may be wrong in assuming that this 
class of store has not other new goods be- 
cause we see only the one line, but how are 
we to know it if they have a row of draw- 
ers back of the counter, filled with new and 
attractive goods that we cannot see. Shop- 
ping on the basis of asking to see things 
before they are brought to the light never 
was popular, and it certainly will not pro- 
duce any busines in this enlightened age. 

There is no business to be developed by 
waiting to show people the goods when 
they ask to see them. 

Any merchant is unconsciously going to 
be influenced by a part of his surroundings 
or equipment being high class. It is that 
fact that makes it worth while for the 
manufacturer to give his dealers a start 
by supplying them with a bit of high-class 
advertising. 

If a merchant will accept and use a cer- 
tain line of manufacturer advertising, or if 
he will accept the loan of a high-class dis- 
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play cabinet or case, he will find that one 
item exerting a tendency to boost his ideals. 

To put an attractive display in the win- 
dow of a dingy store is to set somebody 
in that store thinking about the contrast 
and inclining to get the part of the store 
next to the window into better looking con- 
dition. 

To give a store good advertising is to 
cause the thoughtful members of the force 
to wonder how the store can be made to 
fit the advertising better. 

Good exterior, good advertising, good 
display at one point is going to be the 
entering wedge that will start things on the 
upward way. 

If there is no inclination to start better 
things inside the store, let the inclination 
come from outside. Let it start where it 
will, it is going to progress, and the store 
that has a good point somewhere in its 
operating methods is going to develop 
other good points if it keeps on with the 
one. Quality methods will either spread 
or they will die, so the store is going to 
get better or it is going to get worse. It 
cannot stand still. 





A Record of Valuable Business 


Documents 





OST of us think that we will remember 
the details of an important transac- 
tion or an agreement, or will without fail 
know just where to put our hands upon the 
records and papers which will substantiate 
what we have in mind. But it is a matter 
of frequent disappointment to discover how 
completely such data will fade from mind 
and how hazy our memories will become in 
a short time. This is especially true if we 
are crowded day by day with other interests. 
A case of this kind recently came to 
notice, in which the transfer of a certain 
retail business was held up because of lack 
of information as to the exact wording of 
a note of obligation given by the firm to a 
wholesale creditor. While a copy of the 
document was being secured through the 
mails, other circumstances arose which re- 
sulted in the failure of the deal to go 
through, causing heavy loss to the man who 
could ill afford it. 

And yet it is such a relatively simple mat- 
ter to prevent anything of this kind, by the 
keeping of a book of records of valuable 
business documents. 

One business man who has forged ahead 
rapidly year after year, attributes part of 
his success to his system of keeping track 
of all details. In his early business life, he 
suffered loss because he signed a contract of 
which he did not keep a copy. This contract 
called for the fulfillment of certain condi- 
tions which escaped his mind bécause he 
did not have them before him. One of the 
attributes of greatness is the faculty to 
learn from experience, and our friend deter- 
mined that he would never be caught again. 
This is what he did: 

He purchased a good-sized scrap book, 
well bound and durable, for it was his ex- 
pectation that it should last him over a 
period of vears. The scrap book was in- 
dexed, and on the first page he wrote a 
key of directions as to how every paper 
should be filed—that is to say, a note given 
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1} 
seal 


to the City Trust Company would be filed 
under the “C’s,” rather than urider “B” f6r 


bank notes, etc. Whenever he gave a note: 


or signed a contract or agreement, he re- 
tained a copy, pasted it into his “Book of 
Business Records” under the right letter, 
and prepared a brief, type-written resume 
of all details pertaining thereto. This 
resume was pasted in directly under the 
official document. —_ 

In case that the paper to be filed or kept 
track of was too voluminous, as would be 
the case in an abstract, a lease, insurance 
papers, etc., he still made the listing, but 
in a slightly different way. Under the ietter 
“F” would be found the details of fire in- 
surance papers. This would give chronicle 
of the active policies, the amounts, in what 
companies carried, the amount of the pre- 
mium, date of expiration, and any special 
provisos, restrictions, or concessions, to- 
gether with a reference as to just where 
the original papers could-be located. 

The scrap book was one of the loose-leaf 
variety, permitting expansion, and also al- 
lowing for the taking out and filing of 
leaves no longer wise to give place between 
the covers. Our business friend declares 
that this book has served three importart 
function in his progress toward wealth: 
First, it has made him systematic by pre- 
venting carelessness, and assisting him in 
keeping all details of his affairs under his 
thumb; second, upon several occasions it 
has settled disputes beyond question; third, 
it has saved endless time and often anxiety 
through forming, a it were, an index of im- 
portant papers. 

The time and trouble involved in keeping 
a Book of Business Records of this nature 
is not worth considering, for in the long 
run it will save time and prove a source of 
great mental satisfaction, because of the 
knowledge that everything is shipshape and 
available for instant scrutiny. 





Selling Suggestion for a Side Line 





[fF I sold rubber stamps as a side line, as 
~ some jewelers do, I would have arranged 
in a convenient place for patrons who enter 
to have facsimiles made of their signatures 
a good quality of ink, special pens, and a 
good hard paper that would not blur. 
These special conveniences would facilitate 
reproduction of the signature in a satisfac- 
tory manner, and at the same time would 
develop prestige. Most persons desiring a 
rubber stamp facsimile of their signature 
enter the stampmaker’s establishment hur- 
riedly and write their signature on what- 
ever paper is accessible, and frequently with 
pen that does not write heavy enough for 
reproduction. I would advertise my facili- 
ties in the local newspaper and by direct 
means, such as blotters, etc., which I would 
distribute to offices. A suggestion for copy 
would be the following: 





Rapid and Clean Cut 
Rubber Stamp Service. 
Write your signature 
In our own offices 
With our special pen and ink. 
Result—lasting satisfaction. 
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The Letter That “Pulls” 








By George French, in The Mail Bag. 

















ig is just as easy, and just as cheap, 
to write a letter that will have the 
maximum of physical pull as to write one 
of the abortions that make up such a large 
proportion of business correspondence ; and 
such a letter is far more likely to bring 
the man written to into a mood for busi- 
ness. 

The trouble with many business letters 
is that they are not simple enough, and 
that they do not closely enough conform 
to the printed forms we are accustomed 
to see—to which our eyes for many gen- 
erations have been accustomed. 

A little study will convince you thaf 
to write a business letter having the maxi- 
mum of attraction is not a very abstruse 
matter, but only a matter of care and 
knowledge. 

I was much impressed by a small note 
printed recently in the Philadelphia Retail 
Ledger—an answer to an inquiry from a 
reader as to what are the important ele- 
ments of an advertisement. The editor 
answered something like this: Attract at- 
tention, 70 per cent; be brief, 15 per cent; 
convincing copy, 15 per cent. 

An experience of more than 30 years 
in advertising, largely in critcal, ad- 
visory, and editorial relations to it, makes 
me absolutely sure that this editor is 100 
per cent right. The formula applies also 
to letters, and I am especially interested 
in the presumption that 70 per cent of 
the power of an advertisement is in its 
physical attractiveness. Perhaps it will be 
claimed that in the case of the letter it 
has a better chance of being read than 
does the advertisement, and the claim is 
allowed. ‘ 

It is plainly evident, however, that, while 
letters are pretty certain to be read, it 
still is true that the mood in which they 
are read is radically affected by their 
physical appearance. It is possible for us 
to talk with an unattractively dressed man 
or woman, but not nearly as pleasant. It is 
the handsomely made letter that gets 
kindlier attention and more sympathetic 
consideration. 

I have always had a large mail to deal 
with, and almost always I have had the 
mail of some large concern to consider. 
Just now.I am daily seeing a big pile of 
letters that come from all the countries of 
the commercial world, and I am vastly 
interested in them. Incidentally, the Ameri- 
can letters are much better than those from 
other countries, in physical appearance; 
which is all that I am now thinking about. 
Letters from abroad, especially from coun- 
tries where variants of the Latin language 
are in use, are generally unattractive to a 
degree that shows that the possibilities of 
the typewriter have not been realized. Eng- 
lish letters have a more uniform excel- 
lence, and some of them are fine specimens 
of the typist’s art. 


Stationery is much better designed now 
than it was even a few years ago. A fair 
proportion of it used in this country is at 
least passably good, and a small but grow- 
ing minimum is fine. But the letter that 
is well typed on good stationery is yet 
the exception rather than the rule, and 
it does not appear in the mail every day. 

In this memorandum I do not wish to 
take up details. If the editor agrees, I will 
do so in other issues of The Mailbag. Now 
I wish briefly to consider the reasons for 
properly typed letters on good stationery. 
By good stationery I mean letterheads 
properly designed and printed on good 
paper—engraved for some kinds of busi- 
ness, printed in plain black for others, 
lithographed for some and steel or cop- 
per engraved for others. And there is a 
class of businesses that ought to use let- 
terheads printed in colors by the offset 
process. But of this more anon, as the 
old-fashioned novelist used to have it. 

Why should a letter be carefully typed, 
in strict accord with certain laws or prin- 
ciples of design? 

Simply because if so made it will be 
read with more pleasure by its recipient, 
or at least with more tolerance. 

A letter must carry along with it all 
those modifications of language, and state- 
ment and response, that are so vital in 
personal conference to modify attitudes of 
mind and bring about that agreement which 
is the basis of all bargaining, and so of 
all business. The letter is composed of a 
certain collection of words, that mean cer- 
tain things to certain men, but not neces- 
sarily the same things to all readers., It 
gives no present opportunity for elucida- 
tion, explanation, or change. Therefore 
it must be clear, simple, direct, and above 
all suave and friendly. 

The prevailing physical character of let- 
ters has been developed by the business 
schools that train stenographers and typists. 
Only occasionally do we note the influence 
upon the letter form of some real designed 
idea; and it is perhaps as well that we 
do not. The amateur designer in any form 
of advertising is a person to avoid, and 
often to fear. But now there are in all 
large cities men who make a business of 
producing stationery, and some of them are 
doing most excellent work. At the mo- 
ment, I recall to mind one reliable letter- 
head designer in New York, and one in 
Philadelphia. There are more, of course, 
but that I am able to recall but these two 
is at least indicative of their scarcity. 

It is to be remembered that the eye is 
an adaptive organ. It has been formed 
and educated by many generations of use. 
The so-called canons of art have come into 
being through this power. and influence of 
the eye. We accept as right that which 
our eyes have been developed to accept, or 
require. Thus the form of the text of 
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the letter should conform, in genera to 
the forms of reading matter our eyes hea 
been trained and modified to deaj with 
The text of the letter should follow the 
form of the texts of books, in general 
proportions, indentation, Punctuation, and 
character and size of the letters used, A 
letter thus written is not only handsomer 
as a piece of design to offer to the reader 
but is easier to read. 

A great many typists affect eccentric 
forms, such as indenting paragraphs twenty 
or more spaces; putting double line Spaces 
between paragraphs, employing the hanging 
indention for paragraphs, etc. Most typists 
pay little attention to such details as the 
placing of the date line, the salutation, the 
close, the signature, etc. Few consider 
such matter as the proportions of the typed 
matter compared with the sheet it is placed 
upon, the balance of its units, harmony 
with the printed matter on the sheet, etc, 
not to mention the harmony of color— 
the color of the ribbon compared with the 
printed heading. 

The best reading appeal in a letter is a 
mass of typed matter like a mass of good 
printing, such as a well designed book 
page. There is no excuse for eccentric 
indentation, for extra space between para- 
graphs, for oddly placed dates, salutations, 
closes, or signatures. These elements of 
the letter should absolutely be formal, in 
accord with those forms of print that have 
made our eyes what they are, not only in 
their preferences but also in their powers. 
They are formed to read typed matter as 
it is presented to them on the standard 
type pages of books. They object to other 
forms. The history of modern printing 
shows that attempts to diverge have all 
failed, as have types designed out of ac- 
cord with the two standardized bases dis- 
appeared. : 

In brief, a letter, as it lies on the desk 
of the man to whom it has been written, 
should be composed with as much care, and 
in the light of as much knowledge, as any 
piece of graphic art. It has been written 
for the purpose of influencing the man 
who receives it. It should make a favor- 
able impression on him, as to its contents 
and as well as to its appearance. The man 
may be engrossed in his business so fully 
as not consciously to take note of the 
physical appearance of the letter, but no 
matter. A very large proportion of the in- 
fluence of beauty upon us is subsconscious. 
The man will be affected by the looks of 
the letter. I know men who deal with 
large mails who unconsciously select the 
handsomely designed letters for first at- 
tention; I know more men who notice the 
handsome letters specifically; and I know, 
and you know, that a great majority -of 
business men are noting more and more 
those things that minister to their love of 
the beautiful. 








All Over ’im 


66 ING GEORGE,” said a Londoner to 

an American Boy Scout, “touched 

my grandfather’s shoulder with his hand 
and made him a lord.” 

“That’s nothing,” replied the Boy Scout, 

“an Indian touched my grandfather’s skull 

with a tomahawk and made him an angel.” 
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When the Saleman Concentrates— 
He Succeeds 





Written Expressly for The Jewelers’ Circular. 




















ESS, the jeweler, and Worthington, the 
H banker, were dining together at the 
City Club during a noon hour. After a brief 
discussion of the peace question and the 
reconstruction period, they turned to busi- 
ness and indulged in a profitable chat. 
During the course of the conversation 
Hess remarked to Financier Worthington 
that he had applied a lesson to his estab- 
lishment with success—a lesson in selling. 
Naturally interested, Worthington inquired 
what the “secret formula” was. 

“I?’s not a secret formula,” laughed 
Hess, “It is a practical object lesson I 
learned from your bank.” 

“That sounds interesting,” 
Worthington, encouragingly. 
“4.99 
Well,” our friend the jeweler related, 
“I had the principle impressed on me by 
your tellers. I observed how they con- 
centrated on their work. Of course, I 
can see it is very necessary that they do 
so, for carelessness might mean a loss to 
the bank daily of many dollars through 
bad checks, forgeries, miscounts, improper 
endorsements and all that sort of thing if 
they didn’t concentrate. And as I waited 
in line for my turn the thought registered 
in my mind as to whether my own sales- 
men concentrated enough. For, I thought, 


answered 
“Let’s have 


if a bank clerk’s success relies upon con- 


centration why shouldn’t a jewelry sales- 
person's?” 

“True—concentration counts for much 
in our line,” added Worthington. 

“When I returned to my store,” con- 
tinued friend Hess, “I spent the rest of 
the day watching my salesmen. Then the 
next day I visited some of the other stores 
in town—dry goods establishments, de- 
partment stores and specialty places. Inci- 
dentally, I made some test purchases—seven 
of them. Each article I bought in a dif- 
ferent place, and only two out of the seven 
salespersons who waited on me, concen- 


trated! The other five were pleasant and 
courteous enough. But while I ‘mulled 
over’ my choice of purchase I observed 
them looking across the counter or out of 
the window. When I asked a question 
they replied nicely and with knowledge. 
All of them seemed to know their business 
and were fairly good salespeople. But 
they only concentrated when my attention 
or questions forced them to. Consequently, 
my sales weren’t encouraged as large as 
they might have been. 

“Fully convinced then, that concentration 
was the basis of super-salesmanship, I im- 
mediately inculcated the germ of concen- 
tration in my own store. We had talks 
on it; discussions on it. I provided each 
salesperson with a book on the subject. 
In the coat room we posted a sign read- 
ing: ‘Let concentration increase your bank 
account,’ In fact, the word became a by- 
remark in the store, and although one 
member would good naturedly remark to 
another on the subject—sometimes even in 
joke—the serious side of it was thoroughly 
recognized and practiced. 

“Since adopting ‘concentration’ as our 
slogan our sales have increased a slight 
percent, our salesmen are rendering better 
service, and I am sure our customers are 
much better satisfied. At least, they know 
that in our store, no matter whether they 
enter to buy a gold collar button or an 
entire silver set, they are positive of un- 
divided attention. It is hereafter and 
everlastingly the one rule in this store 
that every one must stick to—even the pro- 
prietor.” 

The window space might be filled with 
brushes of every conceivable nature—white 
ivory brushes, military brushes, silver 
set brushes, and so on. Attractively set 
about they can be best explained with a 
sign in the center reading: “Brush up 
your friendships with appropriate gifts.” 
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Pearls Attractively Featured in This 
Display 





| ee is a display which called attention 
to pearls in an attractive manner and 
brought good results. 

“You will note,” says H. G. Menapace, 
Syracuse, N. Y., who made the display, 
“that we used two blouses on forms on 
which to display the strings of pearls. 
These were loaned to us by a local firm. 

“The material used to dress this window 
was satin, gold color. This was also used 
for a back ground in the signs and pictures 
shown. The frames were gilded, the signs 
and pictures smaller than the frame, leaving 
about a one-half inch margin around the 
sign or picture. A piece of satin cut to fit 
the frames was placed in back of the sign 
‘eaving a margin of satin. All signs were 
gray with white lettering. The boxes were 
grey, with white lining and the blouses of 
bisque and French blue. Small white price 
tickets were used on each box. 

“The contrast and harmony was good and 
showed up fine at night. The window is 
fitted with X--Ray reflectors. We burn 100 
watts in each, making this one of the best 
I'ghted windows in the city.” 





A Correction 





He article published in the horological 
department, issue of June 11, under 
the caption “Loaners,” which was received 
in type-written form from a correspondent, 
was, we have learned, originally published 
in “Tick Tock,” the house organ issued by 
the Western Clock Co., La Salle, Ill., and 
copyrighted by that concern. We regret 
that through no fault of our own the article 
was not credited to the proper source. 





A Novel Jewelry Advertisement 





| ha his window, a jeweler arranged a 
sheet of white cloth over a frame 
about two feet square. Back of this cloth 
curtain he placed a lamp that would throw 
a spot-light right on to the sheet and be- 
fore this light he hung a diamond ring. 
The result was an enlarged shadow of a 
diamond ring explained with this sign 
hanging above it: “Coming events cast 
their shadows before them.” 





AN ATTRACTIVE EXHIBIT OF PEARLS BY H. G. MENAPACE, SYRACUSE, N. Y. 





mete = ps ae 
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- —_— movement that accu- 


rately records the passing seconds—— 


A watch case that “dresses” this 
movement in a manner pleasing to 
the eye, that properly protects the 
delicate mechanism it houses— 

This is the ideal time-piece. 

Movement makers have already 
acquainted the public with the value 
of accuracy. 


Wadsworth, through national ad- 
vertising, is educating the same pub- 
lic on the value of stylish cases, so 
built that they not only look well, 
but also insure maximum service 
from the time-piece. 


THE WapswortH WatTcH Case Co. 
DAYTON, Ky. 

New York OFFICE CHICAGO OFFICE 

17 MaIpEN LANE 31 N. Strate St. 
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Watch Crystal for Which Many 
Advantageous Claims Are Made 













Translated Expressly for The Jewelers’ Circular, 

















: ion substitution for the glass crystal of 
a watch, of a window of practically un- 
breakable material, more elastic than glass, 
capable of bending without breaking under 
a sharp shock or heavy pressure, has long 
occupied the attention of inventors. It was 
comparatively easy to find such a substance, 
but from the first attempts, the difficulty has 
been to obtain perfect transparency. 

The elements entering into the composi- 
tion of unbreakable watch crystals were 
exceedingly: sensitive to temperature. Un- 
der the influence of heat they readily ex- 
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panded while cold caused them to contract, 
so that they were liable to slip out of the 
ordinary groove in watch crystal rims. 

To avoid this inconvenience, the inven- 
tors of the crystal under consideration 
have devised an ingenious arrangement. 
The crystal is provided with a shoulder, 
called the dilatation which enters a suit- 
able groove on the rim, of the case band, 
or of a crystal supporting ring attached in 
the rim. In this manner a strong union is 
effected which allows the crystal to expand 
or contract, without affecting the stability 
of the combination. There is no danger of 
the crystal falling. 

An illustration herewith (Fig. 1) shows 
one of the discs which can receive the crys- 
tal and afterwards adapt itself to any rim. 

The disc has been designed expressly for 
the purpose of the watch repairer. It en- 
ables him to immediately fit an unbreakable 
crystal to any watch, without having to 
subject the rim to a special preparation. 
The disc consists of a ring of brass, care- 


fully nickeled or gilt, and of a crystal, 
which can be fitted to the rim of any watch, 
compass, etc., in the same manner as an 
ordinary crystal is fitted. 

It is furnished ready to be set in place 
and sized to 1/10 of a millimeter. It calls 
for a smaller assortment than that required 
with the ordinary crystal, because it can 
easily be turned off on the outside by the 
watchmaker and then readily brought to 
any desired diameter; in cases where he 
has not the exact size on hand an assort- 
ment to the one-fourth of a millimeter, is 
entirely sufficient to meet all the require- 
ments of a watchmaking shop. 

The disc is an ornament to the rim and 
does not diminish the opening, it is made 
in all sizes. 

The inventor of this crystal has also 
solved a no less difficult problem: the her- 
metic closing of the crystal in watches of 
fancy shape. 

In regard to watches with fancy shaped 
cases, the great trouble for the manufac- 
turer, the dealer and the watchmaker, 
without forgetting the one chiefly inter- 
ested, the private individual, has always 
been the crystal. 

The problem presented was: find a crys- 
tal of unbreakable substance that can be 
placed under pressure, fitted in the case 
and that will hermetically seal the opening 
without deforming it. 


This problem the inventors of the new 
crystal claim to have solved. The crystal 
may be obtained in all shapes. Without 
this crystal the fancy wrist watch case has 
been made more popular. 

The new crystal, while it does not break, 
hermetically seals the opening in the rim 
and prevents air or dust from penetrating 
to the dial. 

The use of the crystal, hermetic and un- 
breakable enables the watch manufacturer 
to give free rein to his fancy and to con- 
struct watches of any shape. In Fig. 4 
some designs are shown to which the crys- 
tal readily lends itself. 

There remains only to give, for the bene- 
fit of the repairman, a brief description 


of the special outfit made for quickly fitting 
the crystal. 

Fig. 5 shows a case with all the imple- 
ments for performing this operation. 

The repairman will take notice of the 
following directions: 































FOR ROUND CRYSTALS 


For round crystals the operation is much 
simpler than for those of the fancy kind. 

The proceeding is as follows: 

(1) Measure the rim in the groove so 
as to obtain the diameter of its opening. 

(2) Select a crystal of a size 10/10 to 
14/10 larger than the opening of the rim. 

(3) Select the stuns, the one above 
as large as possible, that is to say, almost 
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the size of the opening of the rim and that 
below three or four numbers smaller than 
that above. 

4. Place the studs in place, the hollow 
one above, the rounded one below. 
(5) Introduce the rim into 

(stud below). 

(6) Take the crystal in the left hand, 
place it between the two studs, exercise a 
pressure on the lever as for a fancy crys- 
tal, introducing at the same instant the 
edge of the crystal which is opposite into 
the groove of the rim, exercising a slight 
pressure with the thumb on the rim to 
engage the rest of the circumference of the 
crystal. The action produced by the lever 
causes the crystal to be sufficiently con- 
tracted to enter the groove of the rim with- 
out difficulty and it will remain set there. 

(7) Stop exercising pressure on the 
lever and remove the rim, being careful to 
keep it pressed against the upper stud, so 
that the crystal cannot slip out, if as some- 
times, it has been too much contracted by 
excessive pressure on the lever. 

The form and height of the crystals 
may be obtained by the introduction into 
the lunette of larger or smaller crystals, ac- 
cording as a more or less high shape is 
desired. 
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FANCY SHAPED CRYSTALS. 
The fancy shaped crystal, delivered un- 
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Uniformity 


beyond the Swiss 
File Maker’s Skill 








Swiss file makers excel in the manufacture 
of files by HAND. Their production of 
fine files is a marvel attained only by prac- 
tice from earliest youth. Yet American 
standards of uniformity have bettered the 
best achievement in 


Swiss Pattern Files 


Our X. F. trademark is found only on files 
that are made with scientific exactness by 
our specially designed MACHINERY. 


File users find them always a most sat- 
isfactory choice for all fine filing require- 
ments, 


NICHOLSON FILE CO. 


PROVIDENCE, R. I. 
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fitted, are flat, but completely finished; the 
tools appropriate to each shape and aerr 
sary im setting it, have been examined an 
tested. and consequently call for no re- 
Oe lot be taken to avoid any injury 
to the sharp edges of the setting studs 
which would have the effect of spoiling the 
crystal in the act of setting it. 


PROCESS OF SETTING. 


(1) Make sure: 
a. 


That the groove of the case, if it 





; FIG. 


has one, is very clean and that the upper 

lip is of good thickness 20/100 to 40/100 

maximum (1/12 to 2/12) so that it can 

enter the groove of the crystal. 

b. If the rim is without a groove, the 
part that should enter the crystal should 
be 20/100 to 40/100 maximum (1/12 to 
2/12) to be able to enter the groove of 
the crystal. 

(2) Make sure that the groove of the 
crystal is properly open and very clean in 
all its circumference, if not, perform this 
operation, using the tool suitable for this 
purpose. 

(3) Screw into the tool the two setting 
studs, the rounded one below, the hollow 
one above, taking good care to have them 
in proper relation to one another, which is 
readily effected by turning the stud carrier 
below, which is adjusted in the bridge. 

(4) Introduce the rim into the tool 
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(stud below) make sure of the cleanliness 
of the studs to prevent scratching the 
crystal. 

(5) Introduce the crystal between the 
two studs so that it will be perfectly cen- 
tered, extending slightly beyond the upper 
stud in a regular manner, over its entire 
circumference, so as to obtain a_ well- 
shaped crystal. 

(6) Take the rim in the left hand and 
bring it into place below the crystal; at the 
same instant press gently with the right 
hand on the lever until the crystal under 
this pressure is sufficiently contracted so 
that it will enter the rim. 

(7) Introduce the crystal gradually into 
the rim, while releasing the pressure, but 
always taking care to exercise a pressure 
with the thumb on the rim so that the 
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crystal remains constantly on and pressed 
against the upper stud, until the pressure 
exercised on the lever has entirely ceased. 
The crystal will then be found to be ex- 
panded and in place on the rim. 

(8) After setting, exercise a_ slight 
pressure, by friction, on the crystal, from 
the center towards the edges, to make sure 
that the lip engages in the groove of the 
crystal. 

It sometimes happens that a part of the 
crystal does not take good hold of the rim; 
to restore it to place, never press on the 





glass with the fingers, which will cause 
breakage of the lips. 





The Watchmakers’ Wage 


Advocates a Board of Examiners for 
Watchmakers 


MILWAUKEE, Wis., June 25, 1919. 
Editor JEWELERS’ CIRCULAR: 

I noticed with interest the replies of 
T. T. R. and a “Cleveland watchmaker” 
to the article by “M. S.” and I heartily in- 
dorse these two gentlemen in all they said. 
There’s a good many of these M. S.’s scat- 
tered over the world. I’ve had experience 
during my 30 years at the bench with a 
few of them myself, but am glad to say 
I’ve only encountered a few such. Most 
of my experience has been with employers 
with a just idea of things. In regard to 
the present wage of watchmakers, while it 
may seem to be heavy to some of those who 
pay it, yet to the workman it is not, for 
he often finds it a hard problem to pull 
through and make ends meet on it, be he 
ever so careful. Twenty years ago when 
I was getting $25 it went lots farther than 
$35 or $40 does now. Then, too, I had 
a very easy job, as I worked on high- 
grade watches for R. R. men and the rich 
people of the city. There were no bracelet 
watches in those days to try men’s nerves, 
eye-sight and patience. 

I am not kicking at bracelet watches, un- 
derstand, as I realize we have to take it 
all, as it comes. No I don’t mind them if 
they are well made to start with, but many 
of them are like the pants the Chinaman 
made for a customer and they. didn’t fit. 
When the customer raised a howl, the 
Chinaman said: “Pantie no fittie him. Me 
no care. I make for sell, no make for 
wear.” I also notice what one brother 
says about cylinder watches. Now, while 
I have no great love for cylinders myself 
(and my boss tells me not to take them in 
or any other trashy watches), still a de- 
cently made cylinder will give fine results 
if repaired and adjusted right. There is 
lots in fully understanding this escapement. 
I have in the past turned thousands of cyl- 
inders, fitted in new plugs, etc., and I as- 
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sure you if you know just how. to go about 
it, it is very easy and very interesting work 
to turn out a nice accurate job. This is so 
even though every part of the old cylinder 
is gone and you have to get size, length, 
etc., by measurement from the escape wheel 
and height from bottom to -top jewels.’ If 
any one cares for it, I will be glad to give 
him my method some time, provided our 
technical editor will allow mé two or three 
simple cuts to help explain. 

I not only think we ought toshave a 
union, but we ought to have a very rigid 
board of examiners and if a mam,;¢annot 
pass, let him go and study till he catiigThe 
opticians and others have such an tard 
and why shouldn’t we. By this means 
we'd weed out some of the tinkers that 
botch up work, and cause so much trouble. 
Whoop ’em up and push it. 

Yours, 
D. E. B. 





Unique War Pin Designed by. Well- 
Known Watchmaker and Jeweler 





Here is a pin with an interesting bit 

of world-war history. It was de- 
signed by Norbert Bertl, the wellsknown 
jeweler of Newark, N. J., and made by 
Riker Bros., of the same city. Set in the 
pin is part of a steel fragment of shrapnel 


a 

















PIN HOLDING PIECE OF SHRAPNEL THAT PENE- 
TRATED AN AMERICAN LIEUTENANT’S JAW. 


which penetrated the jaw bone of Lieut. 
Sigfried Chlupsa, in the battle of Cham- 
pagne, Oct. 3, 1918. 

The pin has just been presented to the 
lieutenant by his friends, as a souvenir of 
an experience which he will long remem- 
ber. Lieut. Chiupsa was a member of the 
Oth Regiment, 2d Division, U. S. A. Had 
the piece of shrapnel entered the jaw half 
an inch further up, the wound would have 
been mortal. 

The American eagle is of Green gold. 
The piece of shrapnel is set with a fine 
diamond, while a ruby and a sapphire are 
set in the decorative design on either side, 
thus giving the colors of the U. S. A. 








Harry F. Farden has opened a jewelry 
store at 75 State St., Ogdensburg, N. Y. 
He was formerly in the employ of H. L. 
McCarter, of Ogdensburg, for 14 years. 
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WE USE THE CELEBRATED a 
Radium 
Luminous 


| 


Compound 


We Apply Luma 


Our dial painting factories are 
conveniently located and facili- 
tated for prompt service of the 
highest type. 

Our service department will be glad to 
help solve the problems of self-lumina- 
tion for manufacturers of watches and 
clocks. 

We use Luma, guaranteed to contain 
only pure Radium. as its activating 


agent. 
Inquiries invited. 


RADIUM DIAL CO. °: fe 


GENERAL OFFICES - PITTSBURGH, PA. 
LITTLE BLDG., BOSTON - MARSHALL-FIELD ANNEX BLDG., CHICAGO 
501 FIFTH AVE. NEW YORK. 
DIAL PAINTING FACTORIES -PITTSBURGH-LONG ISLAND CITY-CHICAGO- BOSTON 


Dust Collector $2%<*| The ersprened BLOWER 


With Powerful Suction at Each Hood— oe 


a Complete Self-Contained Outfit Makes your sup- 
ply go farthest— It th 
4 Makes Money for to melt wit » to 


You. use with the 


G ef blowpipe. 





















“TAKES UP 
ITS OWN 
WEAR” 
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Sizes to 
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LEIMAN BROS. °8_Joun st. NEW YORK 
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Phinney L. Davison, the Springfield 
jeweler, was a local visitor last week. 
Guyot Bros. have leased the factory space 
formerly occupied by the Ballou Mfg. Co. 

Lawrence P. Keeler made the best score 
at the Highland Country Club golf turn- 

uly 4. 
y oe E. McIntire has given notice that 
he has been appointed administrator of the 
will of the late William N. Fisher. 

Harold E. Sweet was chairman of the 
committee in charge of the athletic meet 
held by the city on the afternoon of July 
4th at Capron park. 

There was a small fire Thursday after- 
noon of last week in the chemical house of 
the Claflin Co., on Park St. Only a very 
little damage was done. 

The Bay State Optical Co. resumed op- 
erations Monday morning after being 
closed all last week for stock account tak- 
ing and to allow for vacations. 

Justin L. Cobb, the well known Mans- 
field jeweler has been appointed a director 
of the newly organized Businessmen’s 
Association which has purchased the Mans- 
field Tavern. 

The 10 per cent dividend was paid to the 
employes of the C. H. Eden Co. last Tues- 
day. For several years a semi-annual divi- 
dend has been paid, but last January a 10 
per cent dividend was paid and this was 
continued last week. 

The Baer & Wilde Co. is the latest local 
manufacturing jewelry concern to express 
its intentions of locating a branch of its 
factory outside of the city. The branch 
will be located in Fall River and it is ex- 
pected that 100 hands will be employed in it. 

With North Attleboro having a fine ball 
team this year the Attleboro fans are en- 
deavoring to get William H. Saart, a local 
jeweler, to put on an Attleboro team again 
this season. Mr. Saart is one of the best 
sporting men in Attleboro and the fans be- 
lieve that if he will run the team that 
Attleboro will defeat North Attleboro in a 
series, 
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Most of the local jewelry firms closed 
down Thursday of last week until Mon- 
day morning. 

George A. Livingston, Jr., who is a 
well known salesman, is recovering from 
an illness which it was thought at one 
time would be fatal. 

George A. Chisholm was enjoying an 
automobile tour of the Cape when he 
was summoned home last Sunday by the 
death of his father, Alpin Chisholm. 

Lieut. Randolph Bell, of W. H. Bell & 
Co., Attleboro Falls, and Ensign Theron 
Curtis, of the T. I. Smith Co., were in 
the Welcome Home parade last Friday. 

Charles Sekowski, of T. G. Frothing- 
ham & Co., is receiving the sympathy of 
the trade over the death of his sister, 
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Mrs. Charles Gould, who died last week. 
Duncan J. Greenhaldge, manager of 
the Jewelers’ & Silversmith’s Refining 
Co., has received a letter of commenda- 
tion from the war department for his 
services rendered during the war. He 
was in the chemical warfare service. 

F, M. Whiting & Co. won first prize 
for having the best decorated float in 
the Welcome Home parade held on 
July 4. The float represented an air- 
plane and was operated by Willard 
Sunderland, who is a member of the sales 
force. 








Connecticut Notes. 





The jewelry and clothing store of Niles 
G. Gladding, Essex, was entered by burg- 
lars one night a short time ago and a quan- 
tity of jewelry taken. No estimate has been 
made as to its value. 

It has been announced that factory “M” 
of the International Silver Co., located on 
S. Cherry St., Wallingford, will be open for 
business as soon as possible. It is expect- 
ed that 200 hands will be employed in this 
factory. 

Miss Gertrude Dignatowski, daughter of 
Mr. and Mrs. Louis Dignatowski, 80 South 
Ave., and Henry Wachtelhausen, 89 Wind- 
sor Ave., Meriden, were married recently 
at the parsonage of the St. Paul’s Univer- 
salist Church by Rev. Henry B. Taylor. 
Mr. Wachtelhausen has been superintend- 
ent of the Parker clock shop for 20 years, 
and Miss Dignatowski has been employed 
as a stenographer in the same factory. 

The 17th annual outing of the Firemen’s 
Association of the R. Wallace & Son’s Mfg. 
Co., Wallingford, was held recently at 
Tabard Inn. Different sports were enjoyed 
and a shore dinner served. There were 60 
in attendance at the fire brigade’s outing. 
The married men defeated the single men 
at a baseball game by a score of 12-4. A 
wheelbarrow race, a three-legged race, a 
string eating race and other events were 
enjoyed. 

The 50-hour week as a basis of wages 
will be the general custom in Meriden fac- 
tories from now on and at the same time 
the pay envelopes will be increased. Bulle- 
tins were recently placed in the majority 
of the Meriden manufacturing concerns to 
the effect that after the July shut-down or 
at such early dates as may be set by the 
respective factories, working hours for all 
formerly on a 55-hour basis schedule shall 
be reckoned on a 50-hour a week basis. 
The bulletin posted in the several factories 
of the International Silver Co. stated that 
on and after July 7, the regular working 
schedule would be changed from a 55-hour 
basis to a 50-hour week basis, nine hours 
per week for five days, five hours on Sat- 
urday. All time and piece work prices that 
are based on a 55-hour wage schedule will 
be advanced 10 per cent. Time and piece 
workers will be paid time and one-half for 
all time over regular daily working sched- 
ule, and for work done on recognized holi- 
days. The work schedule of 10 hours per 
day and five hours on Saturday will be con- 
tinued for the present, with time and one- 
half for all time and piece workers, work- 
ing over nine hours. 
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E. A. Bigelow, treasurer of the E. How- 
ard Clock Co., is on his vacation at Antrim, 
Ny Hi. 

Frederick T. Widmer, 31 West St. jew- 
eler, has opened his branch Summer shop 
at Hyannis, Mass. 

The New England Watchmakers Club 
has decided to hold its Summer outing in 
August, but the actual date has not yet been 
fixed. 

It was erroneously stated in THE JEweEL- 
ERS’ CircuLar of June 11 that John Kauf- 
mann had entered the employ of A. Gordon. 
The fact is Mr. Kaufmann is in business 
for himself at 62 Hanover St. 

The Waltham Watch Co. is closed for the 
usual two weeks’ vacation. George W. 
Strickland, for 40 years in the company’s 
employ, died July 1. He was 65 years of 
age. 

F. S. Sherry last week received a most 
welcome wireless from his son, who has 
been in the naval service for two years, 
that he had returned from Europe and 
hoped to join his father the first of the 
week. Mr. Sherry has not seen his sailor- 
son since he first enlisted. 

Charles Carro, who was in business as 
manufacturer of gold and platinum mount- 
ings, Room 814, of the Washington build- 
ing, is enlarging his plant and as a result 
has added to ‘his office space Room 813, 
which was formerly occupied by the Es- 
sayan Jewelry Co. 

K. Bernstein, of the Tiffon Jewelry Co., 
509 Washington St., is now at the Hotel 
Breakers, Atlantic City, for his mid-Sum- 
mer vacation. Mr. Bernstein has sold his 
lease at 509 Washington St. and will open 
about Sept. 1 in his new quarters, 5 Brom- 
field St., corner Washington St., occupying 
the entire first floor under the name of K. 
Burns & Son, Inc., with a capital of $50,000 
and will conduct a catalogue mail order 
jewelry business. 

One of the largest real estate transactions 
in years, involving four or five million dol- 
lars in capital, was completed last week, 
when the sale of the C. F. Hovey Co. 
premises and adjoining property through 
to Arch St. was completed. This includes 
the six-story building occupied by the 
Thomas Long Co., manufacturing whole- 
sale and retail jewelers, one of the oldest 
concerns in this city. Eventually the sale 
will compel the Long concern to acquire 
new quarters, but for the present it is 
protected by a lease. The company has 
been in its present house virtually for the 
past 50 years. 

For the first time in the history of the 
jewelry trade in Boston most of the jew- 
elers closed from July 3 to the following 
Monday, thus giving the employes an ap- 
preciable respite from business. As Bos- 
ton during that period was the hottest spot 
in the country the extra three days were 
most welcome. Among the larger houses 
shutting their stores were Smith, Patterson 
Co., Bigelow, Kennard & Co., Thomas Long 
Co., A. Stowell & Co., McAuliffe & Hadley, 
Shreve, Crump & Low Co., Inc., Hodgson, 
Kennard & Co. and D. C. Percival & Co. 
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HINTS FROM HERPERS 


Refiners 


Gold 
Silver 
Platinum 


THE ABOVE DESIGN PRODUCED WITH 
OUR MATERIAL 


AN INQUIRY BRINGS FULL INFORMATION 


HERPERS BROS. HANDY & HARMAN 


SETTING MAKERS 
31 Gold St., New York City Bridgeport, Conn. 


EST. 1665 
18 CRAWFORD ST. NEWARK, N. J. SHIP TO EITHER PLANT 




















Do You Want to be Shown How? 


You can save money and add to the beauty 
and quality of your products by using 


American Platinum 


Solid and Flexible Patented—One Piece 
GALLERIES BRACELET BOXES 


Seamless platinum and 
platinum iridium tubing—Round, Square, with square or round hole— 
Rectangular, octagon and other shapes. 


Send for Bulletin AMERICAN PLATINUM WORKS N. Y. OFFICE 
510A NEW ARK N. Z. 30 Church St. 














BLACK SHIELD PRODUCTS 
CONCORD WATCH CO. are sure to + give them ye 

Manufacturers of a trial! yu: — o/ 
Black Shield Mainsprings 


Swiss Watches of Merit |) ) St sind ga* cue 


Tools, Materials, Supplies of all kinds. Select them 
from our supplement—sent free to the legitimate trade. 


If you have not received one, write for it. 
PRICES THAT PLEASE SWARTCHILD & COMPANY 


(5 Maiden lane New York World’s Largest Jewelers’ Supply House 
29 E. Madison Street CHICAGO, ILLINOIS 
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A. J. Hilton, 71 years of age, a jeweler 
of Owenton, Ky., recently died at his home 
in that city, following a lingering illness. 
He is survived by a brother, John S. Hil- 


ton, of Indianapolis. The burial was at 


Campbellsville, Ky. 

A boy, 17 years of age, of LaGrange, Ky... 
was recently arrested in Louisville, charged 
with robbing a watch tray at the store of 
Louis Pearlman, jeweler at 923 W. Broad- 
way. He is also held on charges of bicycle 
stealing and passing bad checks. 

W. C. Kendrick is back from a short trip 
to Campbellsville, Ky., where he spent sev- 
eral days. George P. Kendrick, vice- 
president of the company, is spending a 
vacation on the Pacific Coast after attend- 
ing the national rotary meeting at Salt 
Lake. 

Damage amounting to $100 was recently 
suffered by John B. Strubel, at Shelby and 
Market Sts., when a waterpipe on the sec- 
ond floor flooded a portion of his stock. 
Mr. Struble has a new store, with nice plate 
glass windows, which he has only been in a 
short time. 

David Roth’s Sons have started work on 
remodeling the store at Ist and Market 
Sts., putting in an ornamental steel ceiling 
and sidewalls, and some new fixtures. 
When completed the company will have one 
of the most attractive jewelry stores on 
Market St. 

Mrs. Barnes, widow of the late C. P. 
‘Barnes, prominent retailer, manufacturer 

and mail order house operator, recently 
died in Kansas City, the remains being 
‘brought to Louisville, where several rela- 
tives reside. Mrs. Barnes left an estate 


walued at $25,000. 


The store of J. H. Gordy, at 5th and 
Market Sts., was recently robbed for the 
third time within a few days. How- 
ever, the police department caught the 
‘man who made the last robbery, and it is 
believed that the same man was responsible 
for the previous thefts. 

L. Huber & Son are now completely set- 
tled in the new home at 648 S. 4th St. 
‘This concern was established in 1872, and 
for many years was at 712 W. Market St., 
‘moving to 336 W. Jefferson St. in 1907. 
‘The new store is the best located and most 
attractive that the concern has operated. 

Charles Fries, connected with the house 
of T. J. Howe.& Co., recently had the mis- 
fortune of running down a woman with his 
-automobile at 3rd and Chestnut Sts. Mr. 
Fries had just left the store and was on 
“his way home, when the woman stepped 
from the curbing directly in the path of 
‘his motor. She was injured, but will 
recover. 

The Paul Johnson Optical Co. has pur- 
chased the Leeds-Murphey Optical Co., at 
‘Terre Haute, Ind., resulting in Manager P. 
Z. McDonald, of Louisville, being trans- 
ferred to that point, and Assistant Manager 
‘Sherley T. Hemp taking charge at Louis- 
‘ville. Mr. McDonald was also president 
»of the Louisville Optical Society, but has 
resigned. 

June -weddings made business good for 
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the jewelers, due to the fact that soldiers 
were returning, and there was no danger of 
being called a slacker. A new record was 
set when 470 licenses were issued, as 
against 353 in June, 1918, and 347 in June, 
1917. In addition there were 250 Ken- 
tucky couples married across the river in 
Jeffersonville. 

Louisville jewelry stores are closing at 
5:30 o’clock in the evening and 1 o’clock 
on Saturday. All Fourth Ave. stores, in- 
cluding shoe stores, clothing, department 
and others, are now closing at 5:30 and 9 
o’clock on Saturday evening, having signed 
an agreement to close at these hours, ex- 
cept during April and May, October, No- 
vember and December. 

Matt Irion, head of the jewelry house of 
Matt Irion & Sons, was recently presented 
with a diploma for 50 years of active serv- 
ice in the North American Gymnastic 
Union, the organization of Turners. Mr. 
Irion is vice-president of the Louisville 
body, which he joined while still a boy, and 
is active in the business men’s class. The 
diploma was awarded at the national con- 
vention recently held in Louisville. 

Nearly all of the Fourth Ave. stores ar- 
ranged to close or Saturday, July 5, making 
a three-day vacation for employes. Sev- 
eral Market St. stores took the same action. 
Among the jewelry stores to close were 
Samuel E. Ledman & Sons, William Ken- 
dick’s Sons, James K. Lemon & Sons, Matt 
Irion & Sons, H. H. Newmarks Co., 
Rodgers & Krull and all of the department 
stores. This is the longest holiday vaca- 
tion ever granted in Louisville. 

W. F. Winslow, Danville, Ky., has sold 
the Winslow Jewelry & Optical Co., of 
that city, to V. W. Lawrence, of Terrell, 
Tex., who has taken possession. Mr. Win- 
slow has gone to New Haven, Conn., where 
he will go back into the clock manufactur- 
ing business. Miss Mildred Winslow, who 
had charge of his optical department, will 
open an optical establishment at New 
Haven. Miss Winslow was known as one 
of the leading opticians of the State, and 
for several years has been secretary of the 
Kentucky Association of Optometrists. Miss 
Catherine Russell Marks, of Springfield, 
Ky., will succeed Miss Winslow as secre- 
tary of the body. 








Notes from the South. 





B. R. Jolly, of the Jolly & Wynne Jewelry 
Co., Raleigh, N. C., is in New York. 

The Capital Loan Co. of Raleigh, N. C., 
has secured from the Secretary of State an 
amendment to its charter, changing the 
firm name to Dworsky’s, Inc., and increas- 
ing the capital stock from $5,000 to $50,000. 
The original company was formed in 1913 
and has done a constantly increasing 
jewelry business. S. H. Dworsky is presi- 
dent and M. Dworsky secretary of the cor- 
poration. 

Charles E. Moody, member of a New 
York diamond firm, was run over and se- 
verely injured June 28 at Union and Main 
Sts. Danville, Va., by an automobile. 
Picked up bleeding from a cut across the 
eye, scalp lacerations and his clothing rent 
and torn he was placed half conscious in 
an automobile and taken to the hospital. 
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The authorities there said it was too early 
io determine whether or not he had internal 
injuries. 











W. E. Taylor, having continued to im- 
prove in health, will soon return to his 
store. 

Albert Newhauser of Flettrich & New- 
hauser, is on a pleasure trip which will in- 
clude Chicago and other points. 

Herbert K. Smith of the White Bros. Co., 
is on a vacation trip which will include New 
York city, Chicago and other points. 

U. S. Meyer, Shreveport, and F, L. Tre- 
pagnier, Donaldsonville, both prosperous 
Louisiana cities, were in New Orleans this 
week, 

George Valladie, formerly with Leonard 
Krower & Son, but now established with 
the Swigert Jewelry Co. of Augusta, Ga., 
was in New Orleans this week. 

Louis and Gabe Hausmann of Haus- 
mann’s, went to Toledo, O., to witness the 
big fight. Louis continued to New York 
after the fight and Gabe started home. 

Many of the retail jewelers began last 
Saturday to close early, and also an hour 
earlier every day. The usual hour for 
closing is 5 o’clock in the afternoon and 1 
P. M. on Saturdays. 

Samuel J. Hart is on a tour of the north 
and east. He recently attended the con- 
vention of the Loyal Order of Moose at 
Mooseheart, IIl., and was elected a Supreme 
officer. He is one of the leading members 
of the local lodge. 

D. L. McPherson, Abbeville, La., was in 
New Orleans this week. Also J. H. Partain, 
Meridian, Miss.; Charles D. Smith, Brook- 
haven, Miss.; Emile Craft and F. E. Hall 
of Mobile were in town to witness the pass- 
ing of New Orleans as an open wet town. 

A number of jewelers from surrounding 
points came to New Orleans June 30 to 
witness the demise of “John Barleycorn.” 
Saloons and hotel cafes were crowded, and 
in the Cosmopolitan saloon the time became 
a riotous one. No damage was done and 
nearly all the saloons opened again the next 
morning selling beer. 

Alfred Krower of Leonard Krower & Son 
made the statement recently that never 
before has the establishment been so busy 
at this time of the year. There was a time 
when July was looked upon as a dull month 
and in the most prosperous establishments 
much of the time was spent in waiting for 
business. But those days have passed, and 
this year July is as brisk as January. 

Coleman E. Adler has on display in his 
show window a pair of old duelling pistols 
and a pair of duelling rapiers. These will 
be used in a celebration by the Elks por- 
traying old New Orleans days, when en- 
counters with swords or pistols under the 
oaks at City Park were frequent. The 
pistols are a pair of the famous Colichmen 
make very much used in those days. 








At Fairbanks, Alaska, H. B. Avakoff 
has been succeeded by the firm of 
Avakoff & Brown. 
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Dealers in 


GOLD, SILVER and PLATINUM 


REFINERS and SWEEP SMELTERS © 


MAIN OFFICES 


24 John Street 
NEW YORK 





SMELTING WORKS: 


32-40 Flushing Avenue, BROOKLYN 
280-290 Chestnut Street, NEWARK 








By Day, 
By Night 
The 
“ Handylite ” 


Tells You 
the Time 


And Tells 
You Right! 





Here is something your customers want! The “HANDY- 
LITE” is a twenty-four hour clock! Real service all day 
long. Has real radium dial—unusually bright and guaran- 
teed for the life of the clock. 


The fastest selling radium dial alarm clock on the market. 
Handsome—well made—6 inches high—long alarm—big 
back bell—heavily nickeled—built for service. 


The “HANDYLITE” has our patented Shut-Off for the 
alarm—a feature which no other clock possesses. Just 
push the button to stop the alarm! 


Jobbers—Write for our big discounts. Retail price, $3.00. 


It’s a seller! 


The Bartlett Manufacturing Co. 


332 Broadway New York City 


Eagle Torch and Regulator Works 


MANUFACTURERS OF 


TORCHES and REGULATORS 








For melting, welding and soldering 
PLATINUM and other Metals 


74 CORTLANDT STREET 
NEW YORK 








Phone Cortlandt 3520 











Jewelers’ Saws. 


“Equal to the best ever imported” 


Size 8/0 6/0 4/0 2/0 1 2 4 6 
Price $3.50, $2.90, $2.50, $2.50, $2.50, 92.50, $2.40, $2.40 gross NET 


We guarantee quality and will replace any if found 


unsatisfactory. 
JEWELERS’ TOOLS AND SUPPLIES 


WORTHINGTON & RAYMOND, INC. | 
71-73 MURRAY ST.. | 
NEW YORK | 

















SEND ME YOUR SWEEPS 


I will give you careful and prompt service 


ASSAYER AND EXPERT 
PLATINUM REFINER 


NEW YORK 


J. JACOVE 


41-43 Maiden Lane 


Tel. John 3052 











OhAe Buyers’ Directory 
Price, $1.00 


The Jewelers’ Circular Pub. Co., New York 
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Patents Granted by the United States and 
Great Britain. The United States Patents 
That Have Expired and the Registered 
Trade-Marks.] 

















UNITED STATES PATENTS. 





f{ssue of June 17, 1919. 


1,306,774. PEN AND PENCIL CLIP. Matcotm 
M. Rew, Waterbury, Conn., assignor to The 
Hoge Mfg. Co., New York. Filed March 21, 
1919. Serial 284,126, 

A one-piece pen and pencil clip comprising a 
lever having two lateral extensions at a medial 
portion thereof, an article-encircling portion hav- 
ing two arms substantially parallel to its axis and 





extending from the side of said portion nearest 
the free end ot the holding arm of said lever, 
and offsets extending outwardly from the ends of 
said arms and connecting said ends to sides of 
said lateral extensions so that the body portion of 
said lever is spaced away from a pen or pencil 
within said encircling portion, all of said parts 
of said clip being tntegrally connected. 

1,306,850. COLLAR BUTTON. MrcwHaet Kara- 
BIN and JoHN SxkocHioKH, New Britain, 
Conn. Filed Dec. 16, 1918. Serial 267,038. 

A collar button made of glass, having a base at 


one end, a head at the other end, and a shank 
‘, ', 
Wa 
* Fe 
4 
\vo 
connecting the said erds, the said head being of 
ball-like or substantially cylindrical form and 
having a uniformly rounded outer end_ surface 


and the said head being hollow. 

1,306,970. HAT-PIN HEAD, Wiriitiam H. Monr, 
W. Philadelphia, Pa. Filed Feb. 16, 1918. 
Serial 217,671. 

In a hat-pin head, the combination with a tabu- 
lar body having an external enlarged head at its 


inner end conical on its exterior and provided 
with transverse alined openings. its bore at the 
outer end heing tapered to form a conical socket, 











and blocks slidably mounted in said openings of 

a sleeve loosely surrounding the body and having 

its inner end conical on its interior to closely 

Surround said head, its outer end having an in- 

turned flange, a nut on the outer end of the body 

against which said flange bears, and a coiled ex- 

Pansive spring surrounding said body between 

said flange and the shoulder at the back of the 

head, 

1,307,195. PNEUMATIC FOUNTAIN-PEN. Jo- 
sEPpH F. GarpNner, Kansas City, Mo. Filed 
April 29, 1918. Serial 231,305. Renewed 
May 1, 1919. Serial 294,095. 

A pneumatic fountain-pen, consisting of a foun- 
tain having a body of ‘uid therein, a ventless 
chaniber associated with said fountain and having 
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a fluid body therein and provided with a duct 
communicating with the fountain, the lower end 
of said duct being normally immersed in the fluid 
in the chamber to subject the air in the chamber 
to the pressure of the fluid, a ventless chamber 
associated with said last mentioned chamber and 
having a fluid body therein and provided with a 
duct communicating with the first mentioned 
chamber, the lower end of said duct being nor- 





mally immersed in the fluid in the chamber to 
subject the air in the chamber to the pressure of 
the fluid in the first mentioned chamber, a nipple 
associated with said last mentioned chamber and 
having a channel communicating with said last 
mentioned chamber, and a pen point supportingly 
engaged by said nipple and adapted to yield to 
waste the fluid in the fountain pen. 

1,307,271. COLLAR-BUTTON. Harry E. Ris- 
SINGER, Pittston, Pa. Filed Jan. 12, 1917. 
Serial 141,998. 

A collar button comprising an elongated and 
substantially rectangular arcuate base, a vertically 


disposed shank rigidly positioned on said base 
3 
=F ” 
s 
intermediate its ends having its sides arranged 


parallel to the sides of the arcuate base and the 
upper portion thereof reduced and formed with 
beveled sides whereby to provide a button hoie 
piercing element, and a head carried on the re- 


duced end of said shank. 
Designs 

53,436. RING OR SIMILAR ARTICLE OF 
JEWELRY. 


CHRISTOPHER W, CrarkeE, Chi- 





cago, Filed June 3, 1918. Serial 238,056. 


Term of patent 3% years. 
53,446. SERVICE-BUTTON. 


Emit IsaKson, 





Anaconda, Filed Jan. 28, 1919. Se- 
rial 273,653. Term of patent 3% years. 
53,448. MIRROR, HAIR-BRUSH, OR SIMILAR 

TOILET ARTICLE. Kawnicutro Kasar, New 


Mont. 


York. Filed March 24, 1919. Serial 284,874, 


Term of patent 3% years. 
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UNITED STATES TRADE-MARK. 


(The following trade-mark has been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and is published in compliance with Section 
6 of said Act.] 


Trade-Mark Published June 17, 1919. 
Ser. 116,684. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Tue E. Incranam Co., Bris- 
tol, Conn. Filed March 18, 1919. 


NGAT- LIGHT 


Particular of goods.—Alarm-Clocks 
and Watches. 
Claims use since March 7, 1919, 








description 








Lancaster, Pa. 

C. F, Balsley, of the Waltham Watch Co. 
and wife, have been visiting Lamcaster rela- 
tives. 

W. F. Meiskey, of the H. S. Meiskey Co., 
has purchased the large brick residence at 
Green and Lime Sts. 

Captain Dan C. Allen, Rochester, N. Y., 
who was in charge of the army branch of 
the Bowman Technical School here during 
the war, has been visiting Lancaster. 

Amos Kautz, who recently returned to 
Lancaster from oversea service in the 
army, has taken a position as watchmaker 
at John C. Bair’s N. Prince St. establish- 
ment, 

A display of the bronze medals, the city 
of Lancaster will present to its 3,000 serv- 
ice men, made by the J. F. Apple Co., Lan- 
caster, are on exhibition in a show window 
of J. D. Wood & Co’s. jewelry store. 

Commencing July 3 and continuing until 
July 14 the annual vacation will be observed 
at the Hamilton Watch factory. All em- 
ployes desiring to work during that period 
will be given the opportunity to do so. 

The beautiful silver loving cup presented 
by High School graduates recently to Pro- 
fessor S. W. Strickler, head of the com- 
mercial department of the Boys’ High 
School, was furnished by Louis Weber & 
Son. 

The business people of Lancaster have 
divided into two factions, one against re- 
maining open Saturday evenings until 9 
o’clock, the other in favor of it. The fol- 
lowing jewelers will remain open until 9 
p, M.: Louis Weber & Son, S. Kurtz Zook, 
J. D. Wood & Co., W. W. Appel & Son, 
Smith Bros., and Kranich Bros. The jewel- 
ers claim that Saturday evening is a par- 
ticularly good business period for them. 

Kendig Bare, head instructor in the 
watchmaking department of the. Bowman 
Technical School, has been spending his 
vacation in western Pennsylvania. Ed- 
ward Hinkle, of Lancaster, brother of An- 
thony John Hinkle, a watchmaker for Ezra 
F. Bowman’s Sons, has entered the school 
as a student in watchmaking. _The-brothers 
only lately returned from military service 
in France. George A. Harbaugh, Phila- 
delphia, has entered the engraving depart- 
ment of the school... Raymond Lieder, 
Charleroi, Pa., finished a course in the 
jewelry department last week and has 
taken a position with J. B. Schaeffer, 
jeweler, Charleroi. Leander Tourigny, of 
Boston, has entered the school as a student 
in engraving and watchmaking. 
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Your Consignment is insured from your 
door to our works—NO RISKS— 


SWEEP SMELTERS,. 


BIRMINGHAM, Enc. 











OLD AND 
SILVER 


r.& 5.* SOLDERS 


ARE THE BEST 
““Ask the Man Who Uses It’’ 


A TRIAL WILL CONVINCE YOU OR MONEY REFUNDED FOR SALE BY ALL JOBBERS OR ORDER DIRECT 


N. J. FELIX & SONS 
50-56 John Street, New York 


WATCH CASE REPAIRERS—AISO, WATCH MATERIALS—TOOLS—JEWELERS’ SUPPLIES 









































Can You Get Better Prices Than These for Your 


4 Kt....16c. per dwt. 9 
6 Kt....24c. per dwt. and e 
8 Kt....32c. per dwt. 
45c. per dwt. We have been serving our customers satisfactorily for over 61 years. 
12 Kt....48c. per dwt. We pay special attention to mail and express orders; we pay the 
14 Kt....56c. per dwt. bullion assay price for same, and solicit a trial order. Ore assays a 
G4c. per dwt. specialty. Ruloren on express orders will be made within 24 hours. 


This is an exact reproduction 


of a full sized Mazuza 
MADE IN 14-K GOLD ONLY 


This Mazuza Charm is a big 
seller, not displayed in your 
show window means lost sales 
to you. 


LIEBERFREUND BROS. 


Manufacturing Jewelers 


Originators of this Mazusa. 
Sole makers and distributors. 
40 Maiden Lane, New York 


Tel. 5122 Johp 


18 Kt....72c. per dwt. ion is our s e arantee. 
-° Ses. Ger dot. Our reputation is our strongest gu 


2 

22 Kt....83c. per dwt. 63 Ann Street, NEW YORK CITY 

24 Kt. ..$1.00 per dwt. AR Cc. SONTHALL, Bet. Nassau and William Sts. 
Established 1850 Assayer, Smelter and Refiner Successor to L. DURR & BROS. 




















Established 1862 
JOHN AUSTIN & SON — 
and... Ld 
Gold and Silver i F hi 
Refiners, Assayers and Smelters na ruciDIeS 


74-76 CLIFFORD STREET PROVIDENCE, R. I. J. & H. BERGE 06 Jone Se 





























